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I  Oakland  Freeway 


Solid  information 
for  a  shaken  state. 


When  the  San  Francisco  Bay  Area  was  hit  by  its  biggest  earthquake  in 
83  years,  residents  turned  to  Northern  California's  best-read  newspaper  for 
daily  coverage  -  and  more. 

Even  as  TTie  Chronicle  reported  all  the  breaking  news,  we  were  making  a 
massive  inquiry  into  how  tlie  tremblor  would  change  the  course  of  life  in  the 
entire  state. 

We  interviewed  dozens  of  public  policy  experts,  political  leaders,  economists, 
scientists  and  safety  officials.  We  told  Chronicle  readers  what  changes  were 
needed  in  road  and  building  design.  We  forecast  new  directions  in  state  politics, 
tax  policy  and  regional  planning.  And  we  not  only  told  of  the  quake's  impact  on 
the  economy,  but  on  the  whole  region's  psyche. 

The  report  -  published  in  a  12-page  special  section  just  a  week  after  the 
quake  -  helped  set  the  agenda  for  California's  rapid  recovery. 

Jfranrisrp  Cljronirlr 

Great  people  make  a  great  paper. 


from  Mlnutm  Mondays 
to  SIxmablo  Sundays/^^ 
Onm  Insorting  Systom 
doosItAIII 


FEKAG  INC..  BWSTOl,  PA  1W07 
KEYSTONE  INDUSTKIAL  PARK,  1M  RITTENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  FAX  215-7887597 


Tho  Nonstop  Profit  Machtno 


The  Newsroom  is  Her  Classroom. 


Yolanda  Rodriguez  was  working  with 
the  New  York  State  Supreme  Court  as 
a  Spanish-language  interpreter  when 
she  first  became  aware  of  the  Los  Angeles  Times 
Minority  Editorial  Training  Program 
(METPRO).  Today,  she  is  one  of  18  METPRO 
recruits  who  were  accepted  into  the  two-year 
journalism  training  program  for  college 
graduates.  Yolanda  feels  that  “I’m  on  the  way 
to  fulfilling  a  long-time  dream.’’ 

Combining  classroom  and  on-the-job 
experience,  the  METPRO /Reporting  and 
METPRO /Editing  programs  involve 
intensive,  individualized  instruction.  Trainees 
accepted  into  the  programs  will  be  paid  while 
th^  learn  to  become  newspaper  editors,  reporters 
or  photographers.  The  deadline  for  applying 


is  Jan.  1,  1990.  To  receive  an  application  or 
find  out  more  about  METPRO,  call  or  write: 

METPRO  Reporting  Director 
Los  Angeles  Times 
Times  Mirror  Square 
Los  Angeles,  CA  90053 
(800)  283-NEWS 

METPRO  Editing  Director 
Newsday 

235  Pinelawn  Road 
Melville,  New  York  11747 
(516)  454-3087 

Qoa  Angeles  SHmee 


Times  Mirror 


Increase  revenue  this 
year  by  selling  against 
the  yellow  pages  ...  or 
your  money  back ! 

More  than  600  newspapers  from  coast  to 
coast  have  Invested  In  our  live  training  pro¬ 
grams  on  "How  To  Sell  Against  The  Yellow 
Pages".  Somewhere  between  $30  and  $50 
million  dollars  has  been  recaptured  by  your 
Industry  as  a  result  of  our  program.  Now,  for 
a  limited  time  you  can  purchase  the  same 
technique  oriented  training  on  videotape  for  a 
figure  that  makes  It  Impossible  to  say  no. 

So,  before  you  finalize  your  1990  budget  we 
respectfully  request  that  you  call  the  toll  free 
number  below  and  get  a  quote  for  your  news¬ 
paper.  These  videotapes  are  high  quality,  fast 
paced  and  they  come  with  a  money  back 
guarantee.  You  simply  can't  lose  so  please 
call  us  today. 


American 
Consulting 
^  Services 


l<800-255>9784 


Outride  USA  call 
(206)  254-5600 


[a  Division  of  Wasserood,  Inc, 

b  1818  SE  Mill  Plain  Blvd.  Ste  311  Vancouver.  WA  98684 
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JANUARY 

7-10 — International  Newspaper  Advertising  and  Marketing  Executives, 
Winter  Meeting,  Marriott  Desert  Springs,  Palm  Springs,  Calif. 

10- 14— National  Association  of  Hispanic  Publications,  Annuai  Conference, 

Orlando  Twin  Towers  Hotel,  Orlando. 

11- 12 — Suburban  Newspapers  of  America,  Circulations  Roundtable,  Hyatt 

Regency,  Chicago. 

11- 13— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 

Suites,  Green  Bay. 

12- 14 — Digital  Imaging  Conference,  University  of  Missouri-Columbia,  Spon¬ 

sored  by  the  university  and  NPPA  Region  7,  Coiumbia,  Mo. 
18-20— North  Caroiina  Press  Association,  Press  Institute,  Omni  Hotei,  Dur¬ 
ham. 

18-20 — Kentucky  Press  Association,  Winter  Convention  &  Trade  Show, 
Radisson  East,  Louisville,  Ky. 

2S-27— University  of  Tennessee-Tennessee  Press  Association  Press  Insti¬ 
tute  and  TPA  Winter  Convention,  Sheraton  Music  City,  Nashville. 


FEBRUARY 

4-9— Suburban  Newspapers  of  America,  Winter  Publisher's  Conference, 
Turtle  Bay  Hilton,  Oahu,  Hawaii. 

8-10— National  Press  Photographers  Association,  Digital  Photography 
Conference,  Ramada  Renaissance,  Washington,  D.C. 

8-10— Digital  Photography  Conference,  Sponsored  by  NPPA,  Washington, 
DC. 

15-18— California  Newspaper  Publishers  Association  Conference,  Hotel  del 
Coronado,  San  Diego. 

22-23— New  England  Newspaper  Advertising  Executives  Association, 
Winter  Convention,  Guest  Suites  Hotel,  Cambrid^,  Mass. 

22-25— Maryland-Delaware-D.C.  Press  Ass^iation,  Winter  Convention, 
The  Columbia  Inn,  Columbia,  Md. 


SeminarsIWorkshopsI  Clinics 


JANUARY 

7-17 — American  Press  Institute,  City  and  Metro  Editors  (over  75,000 
circulation),  Reston,  Va. 

14-19— American  Press  Institute,  Editing  the  Weekly  and  Community  News¬ 
paper,  Reston,  Va. 

14-19— The  Poynter  Institute  for  Media  Studies,  Broadcast;  Newsroom  Man¬ 
agement,  Reston,  Va. 

18 — NENA  Workshop,  Understanding  Municipal  Budgets,  Sheraton  Stur- 
bridge. 

18-19— Inland  Press  Foundation/Association,  Selling  Newspaper  Advertis¬ 
ing,  Park  Ridge,  III. 

21-24— SNPA  Seminar,  Leisure/Lifestyle  Sections,  Palm  Beach,  Fla. 
21-26— American  Press  Institute,  Newspaper  Design  and  Graphics,  Reston, 
Va. 

24-26 — The  Poynter  Institute  for  Media  Studies,  Retaining  Minority  Journal¬ 
ists,  St.  Petersburg. 

24- 26— ICMA  Circulation  Management  Seminar,  T roy  State  University,  T roy, 

Ala. 

25- 26— Inland  Press  Foundation/Association,  Women  in  Management,  Park 

Ridge,  III. 

26— PNPA  Foundation  Seminar,  Graphics,  Press  Center,  Harrisburg. 
21-27— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 
Reston,  Va. 


FEBRUARY 

4-9— The  Poynter  Institute  for  Media  Studies,  Writing:  Writing  and  Editing, 
St.  Petersburg. 

4-14— American  Press  Institute,  Circulation  Managers,  Reston,  Va. 
11-16— The  Poynter  Institute  for  Media  Studies,  Graphics:  Graphics  and 
Illustration,  St.  Petersburg. 
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“FORGET  ABOUT 
COMPROMISE! 


McCAIN  CHALLENGES 
YOUR  TOUGHEST 
INSERTS” 


DAVID  BENJAMIN 


No  one  knows  more  about  high-speed  paper 
handling  than  McCain.  We’ve  been  concentrat¬ 
ing  on  higher  production  in  binding  and  mailing 
for  80  years.  And  if  there’s  one  thing  we’ve 
learned,  it’s  that  no  one  piece  of  equipment  is 
right  for  everyone.  Today  no  single  feeder  can 
handle  the  wide  variety  of  inserts. 

Stuffs  come  in  every  size  and  shape  imagin¬ 
able,  from  minimum-size  postcards  and  slick 
single  sheets  to  bulky  catalogs.  Add  the  dif¬ 
ferences  in  jackets  (broadsheets,  tabloids, 
and  even  quarterfolds)  and  you  can  see  why 
McCain  offers  different  feeders  to  cover  today’s 


changing  needs-like  our  new  card  feeder  for 
sizes  other  machines  cannot  easily  handle. 

Before  you  compromise  with  a  simple  off-the- 
shelf  machine,  check  with  McCain  to  see  how 
we  can  better  equip  you  for  your  ever  challeng¬ 
ing  inserts.  A  good  place  to  start  is  by  getting 
our  Stuffer  Catalog,  and  that’s  easy.  Just  write 
or  call  for  your  copy. 


^flcCAIN 


'YEM 
OFMANUFACTUmNe 

"USA 

McCAIN  MANUFACTURING  CORP. 

6200  W.  60th  St.,  Chicago,  IL  60638 
(31 2)  586-6200  •  Telex  25-3772 
FAX:  (312)  586-6210 


The  4th  Estate 


"  AMD  NOW  FDR  THE 

COMPLETE  STORY  /” 


E&P’s  1990  Special 
Photography  Issue  will  focus  on  develop¬ 
ments  in  electronic  picture  desks  and  re¬ 
lated  technology  as  well  as  developments 
in  film  and  still  video  cameras.  There  will 
also  be  extensive  coverage  of  the  1990 
Digital  Photography  and  Editing  Confer¬ 
ence  plus  other  news  related  to  photojour¬ 
nalism  and  photographic  products. 

E&P’s  Photography  Issue  will  be  pub¬ 
lished  as  a  pullout  section  within  our 
February  24,  1990  issue  and  will  reach  as 
many  as  120,000  newspaper  professionals! 

Call  your  sales  representative  today  and 
find  out  how  you  can  secure  an  advertising 
position  within  this  special  and  popular 
section! 


Closing  Deadlines: 

Space:  February  9,  1990 
Material:  February  12,  1990 


By  Doug  Borgstedt 


"  THANKS  FOR  TME 
HEADUNE  HVHSV 


New  York  Chicago  Toronto 

212  •  675  •  4380  312  •  641  •  0041  416  •  833  •  6200 

San  Francisco  Los  Angeles 
415  •  421  •  7950  213  •  382  •  6346 


EcElor  &  PubEsher 

1 1  West  19th  Street  •  New  York,  N  Y.  10011  *  212  675  4380 
FAX#  212  929  1259 


'MY  PROBLEM  IS  THIS,  DOC-  HOW  CAN  I  tE  POPULAR., 
LOVINC,  TRUSTING  AND  KIND  -  AND  STILL  DO 
MY  JOB  AS  A  REPORTER-?'" 


About  Awards 


Research  award.  Steven  Seraita,  executive  vice  presi¬ 
dent,  Branham  Newspaper  Sales,  received  the  Newspa¬ 
per  Research  Council’s  highest  honor,  the  1989  Gerold 
Zarwell  Award  for  excellence  and  professionalism  in 
newspaper  research,  for  the  “Accentuate  the  Postitive” 
sales  presentation.  The  award  was  presented  during  the 
fall  conference  of  the  NRC  in  Lake  Tahoe,  Nev. 
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Atlanta  Constitution  •  Atlanta  Journal  •  Austin  American- Statesman  •  Chandler  Arizonan  Tribune 
Datfton  Daily  Netvs  •  Grand  Junction  Daily  Sentinel  •  Longview  News-Journal  •  Lufkin  Daily  News 
Mesa  Tribune  •  Nacogdoches  Daily  Sentinel  •  Orange  Leader  •  Palm  Beach  Daily  News 
Palm  Beach  Post  •  Port  Ardiur  News  •  Springfield  News-Sun  •  Tempe  Daily  News  Tribune 
Waco  Tribune-HerM  •  Yuma  Daily  Sun 


Cox  Enterprises  is  engaged  in  newspaper 
publishing,  broadcasting,  cable  television  and 
other  businesses. 


When  AIDS 
Comes  Home 


For  a  reprint  of  When  AIDS  Comes  Home, 
please  write  to  Cox  Enterprises, 
Conmunications  Dept,  P.O.  Box  105357, 
Atlanta,  GA  30348. 


■  i 


For  18  months,  Atlanta  Journal  and  Constitution  staff  writer  Steve 
Sternberg  and  staff  photographer  Michael  A.  Schwarz  documented  Tom 
Fox’s  losing  battle  with  AIDS.  In  the  process  of  reporting  a  story,  they 

also  grappled  with  the  need  to  be 
objective  versus  the  need  to  be 
human.  What  began  as  a  story 
about  the  life  and  death  battie 
of  an  AIDS  victim  became  the  story  of 
a  family  hurt  and  healed  by  crisis. 

For  Tom  Fox,  the  disease  that 
would  claim  his  life  at  33  would  also  , 
move  him  to  live  it  to  the  fullest.  For 
his  family  and  friends,  the  disease 
would  cause  them  to  rediscover 
each  other,  find  courage  and 
understanding  they  didn’t  know 
existed,  and  express  their  emotions 
like  never  before. 

A  month  after  Tom  Fox’s  death, 
the  Journal-Constitution  published 
a  remarkable  16-page  special 
report,  "When  AIDS  Comes  Home." 

It  told  in  compelling  photographs 
and  gripping  words  the  story,  not 
only  of  an  AIDS  victim,  but  of  the 
cihers  gripped  by  the  tragedy- 
family,  friends  and  a  pair  of 
compassionate  journalists. 


FROM  TWO  TO 


OVER  300  SYSTEMS  CHOSEN  BY  SMALL,  MEDIUM  &  LARGE  METROPOLITAN  NEWSPAPERS 

Allentown  (PA)  National  Insetting  Systems 

Hyanni!  (MA)  Cape  Cod  Times 

Quincy  (MA)  Patriot  Ledger 

Eskilstuna  (Swede 

Ann  Arbor  (Ml)  News 

Jacksonville  (FL)  Times  Union  &  Journal 

Riverhead  (NY)  Suffolk  Life 

Falun  (Sweden)  Di 

Ashland  (KY)  Daily  Independent 

Kenosha  (Wl)  News 

San  Jose  (CA)  Mercury/News 

Gavie  (Sweden)  G 

Attleboro  (MA)  Sun  Chronicle 

Kitchener-Waterloo  (Ontario)  Record 

Scranton  (PA)  Times 

Gloucester  (Engla 

Baltimore  (MD)  Sun 

Lansdale  (PA)  Reporter 

St.  Paul  (MN)  Pioneer  Press  and  Dispatch 

Hull  (England)  No 

Bargor  (ME)  Daily  News 

London  (Ontario)  Free  Press 

Stuart  (FL)  News 

Kalmar  (Sweden) ! 

Boston  (MA)  Globe 

Long  Beach  (CA)  Press-Telegram 

Sun  City  (AZ)  Daily  News-Sun 

Kristianstad  (Swel 

Bristol  (VA)  Newspapers 

Long  Island  (NY)  Newsday 

Tampa  (FL)  Tnbune 

New-lsenburg  (W. 

Brockton  (MA)  Enterprise 

Longmont  (CO)  Daily  Times-Call 

Toronto  (Ontario)  Star 

Norrtalje  (Swedeit 

Canton  (OH)  Repository 

Mesa  (AZ)  Tnbune 

Tucson  (AZ)  Newspapers 

Oslo  (Norway)  Ael 

Chicago  (IL)  Daily  Southtown  Economist 

Middletown  (NY)  Times  Herald-Record 

Vancouver  (British  Columbia)  Pacific  Press  Ltd. 

Reading  (England 

Concord  (NH)  Monitor 

Muskegon  (Ml)  Chronicle 

Vero  Beach  (FL)  Press  Journal 

Rovaniemi  (Finlan 

Corpus  Christ!  (TX)  Caller-Times 

New  Bedford  (MA)  Standard-Times 

Watertown  (NY)  Daily  Times 

San  Sebastian  (S| 

Covina  (CA)  San  Gabriel  Valley  Daily  Tribune 

New  Haven  (CT)  Register 

West  Chester  (PA)  Daily  Local  News 

Santander  (Spainj 

Erie  (PA)  Times 

Newspaper  Division  -  The  Chronicle  Publishing  Company 

West  Palm  Beach  (FL)  Post  &  Evening  Times 

Ski  (Norway)  Ostll 

Escortdido  (CA)  Times  Advocate 

Bloomington  (IL)  The  Pantagraph 

Winston-Salem  (NC)  Piedmont  Publishing 

Southampton  (En| 

Flint  (Ml)  Jrwnial 

Wbrcester  (MA)  Telegram  &  Gazette 

Swansea  (Wales), 

Ft.  Lauderdale  (FL)  News  and  Sun-Sentinel 

San  Francisco  (CA)  Chronicle 

INTERNATIONAL  USERS: 

Teesside  (Englant 

Framingham  (MA)  Middlesex  News 

Pittsburgh  (PA)  Press 

Cardiff  (Wales)  Western  Mail 

Vaxjo  (Sweden)  S 

Halifax  (Nova  Scotia)  Herald 

Pittsfield  (MA)  Berkshire  Eagle 

Cardiff  (Wales)  South  Wales  Echo 

Vienna  (Austria)  h 

Hamilton  (Ontario)  Spectator 

Plattsburgh  (NY)  Press-Republican 

Chelmsford  (England)  Essex  Chronicle 

Ystad  (Sweden)  A( 

Harte-Hanks  Direct  Marketing  (CA)  Northem/Southern 

Providence  (Rl)  Journal  Bulletin 

Cheltenham  (England)  Gloucestershire  Echo 

i 

Package  Monitoring  System”  with  control  for  1000  zones. 


•MBIT  THAI  CAN  GRtrn. 

RTY  HOPPERS! 
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The  high  speed  SLS-1000®  offers  the  newest 
technology  for  the  mailroom  including  a  micro¬ 
processor  based  PACKAGE  MONITORING 
SYSTEM  (PMSr  including  MISSED  INSERT 
REPAIR  SYSTEM  (MIRS)  and  ZONE  CONTROL. 

So,  as  your  insert  market  grows,  expanding  the 
SLS-1000®  will  be  inexpensive  and  easy. 

Because  of  modular  expandability  from  two  to 
forty  insert  hoppers,  you  can  implement  your  future 
system  NOW...! 

For  more  information  on  increasing  your 
inserting  capacity  call,  GMA.  We  respond  to  the 
needs  of  the  newspaper  industry! 


thBuuau 
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MTEGRATEO  INSERTING  SYSTEMS 


Corporate  Headquarters 
and  Sales 
11  Main  Street 
Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Manufacturing 
and  Engineering 
2980  Avenue  B 
Bethlehem,  PA  18017 
Tel.  215-694-9494 
FAX  215-694-0776 
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THE  fourth  estate 

Robert  U.  Brown,  President  Jemes  Wright  Brown 

Ferdiruind  C.  Teubrter,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Don’t  blame  the  press 

Ever  since  1973,  the  end  of  U.S.  involvement  in  the  Vietnam  War, 
the  press  has  been  blamed  by  some  top  military  officers  and  many 
politicians  for  turning  the  American  public  against  the  war  and 
therefore  being  responsible  for  losing  the  war. 

A  book  written  by  a  civilian  military  historian  and  published  by  the 
Army’s  Center  of  Military  History  says  that  is  not  so. 

“\^at  alienated  the  American  public  in  both  the  Korean  and 
Vietnam  wars  was  not  news  coverage  but  casualties,”  the  author 
states.  He  does  not  give  the  press  an  absolutely  clean  bill  of  health  in 
this  matter,  as  E&P’s  review  in  this  issue  reveals,  but,  he  says,  “It  is 
undeniable  .  .  .  that  press  reports  were  still  more  accurate  than  the 
public  statements  of  the  administration  in  portraying  the  situation  in 
Vietnam.” 

It  is  amazing  to  us  that  this  book  was  published  last  year  and  has 
been  available  from  the  Government  Printing  Office  for  a  year.  Why 
hasn’t  it  received  broader  coverage? 

We  think  the  American  public  ought  to  be  told  about  it,  for  the 
record. 

A  great  sales  tool 

If  anyone  has  any  doubt  that  newspaper  advertising  is  alive  and 
kicking  they  should  look  at  the  48-page  “Creative  Newspaper”  just 
published  for  the  14th  year  by  the  Newspaper  Advertising  Bureau. 

It  contains  69  newspaper  ads  that  have  appeared  around  the  coun¬ 
try  in  color  as  well  as  black  and  white  including  22  winners  of  the 
ATHENA  awards  (Award  To  Honor  Excellent  Newspaper  Adver¬ 
tising)  just  presented  to  national,  classified  and  retail  advertisers  by 
NAB. 


ABP 


Charter  Member 
Audit  Bureau 
Audit  of  Circulations 

Bureau  Member  AWDA 

American  Newspaper  rtINrT\ 
Publishers  Association 
6  mo.  avg.  circulation  Dec.,  1988 — 27,785 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 

Editor 
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cast  offices. 

That  sets  some  kind  of  a  record. 
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Letters  to  the  Editor 


Sets  the  record  straight 


In  your  Down  to  the  Wire  article 
(Nov.  18),  you  repeat  that  book’s 
grossly  inaccurate  depiction  of  the 
relationship  between  United  Press 
International  and  Network  News 
Inc.,  a  Washington-based  news  and 
feature  service.  I’d  like  to  set  the  rec¬ 
ord  straight. 

It  is  untrue  that  NNI  “got  $75,000 
from  Ruhe  and  Geissler,”  and  that 
“UPI  lost  its  investment”  because  of 
NNI’s  subsequent  collapse.  Neither 
UPI  nor  its  owners  “invested”  a  cent 


in  NNI.  NNI  did  indeed  go  out  of 
business  —  because  UPI  reneged  on 
an  agreement  to  market  NNI’s  output 
to  UPI  clients,  and  failed  to  compen¬ 
sate  NNI  as  agreed.  Had  the  authors 
bothered  to  check  the  court  file,  they 
would  have  found  that  UPI  owed  NNI 
almost  $50,000  at  the  time  NNI 
declared  bankruptcy  in  November 
1983. 

Don’t  get  me  wrong,  Ruhe  and 
Geissler  entered  into  the  deal  in  good 
faith.  They  were  troubled  by  UPI’s 


inability  to  produce  the  kind  of  solid, 
sharply  written  features  that  newspa¬ 
pers  were  increasingly  demanding. 
NNI  was  viewed  as  the  solution. 

I  am  perplexed  that  the  authors 
would  deal  with  the  UPI-NNI  affair 
with  such  a  cavalier  disregard  of  the 
facts.  It  reflects  poorly,  I  think,  on  the 
book’s  overall  credibility. 

Gary  Weiss 

(Weiss  is  the  former  business  editor 
of  Network  News  Inc.) 


About  more  bowling  coverage 


Re:  Aug.  26,  1989  Shop  Talk  at 
Thirty,  “Is  bowling  getting  its  just . 
‘deserts’?” 

I  have  been  meaning  some  time  to 
react  to  Bruce  Pluckhahn’s  article, 
but  am  just  now  getting  the  opportun¬ 
ity  to  do  so. 

I  agree  with  many  of  the  points  he 
made  about  the  limited  space  given 
the  sport  of  bowling  and  would  point 
out  that  many  of  the  same  arguments 
could  be  made  for  golf,  auto  racing 
and  other  so-called  minor  sports. 

From  a  personal  perspective,  it  has 
never  bothered  me  that  much  because 
I  avidly  follow  only  the  mainstream 
sports  of  football,  basketball  and 
baseball  —  though  I  have  a  special 
interest  in  golf  since  that  is  my  partici¬ 
pation  sport  of  choice.  (I  have  and  do 
enjoy  bowling  and  would  probably  be 
more  involved  in  the  sport  if  the  facili¬ 
ties  in  my  community  were  better.) 

However,  I  can  see  how  bowling 
enthusiasts  would  be  upset  when  their 
sport  is  overlooked.  As  sports  pages 
expand,  it  would  seem  that  the  third 
or  fourth  story  about  football,  basket¬ 
ball  or  baseball  in  the  same  issue 
could  be  bumped  for  a  piece  on  bowl¬ 
ing  that  amounts  to  something  more 
than  a  filler. 

Unfortunately,  I  don’t  think  that  is 
going  to  happen  in  the  near  future,  but 
the  real  reason  I  wanted  to  write  is 
because  of  his  reference  to  bowling 
coverage  in  Dayton. 

Based  on  what  he  wrote,  I  doubt 
the  late  Si  Burick  would  be  satisfied 
with  the  typical  coverage  the  sport 
gets  these  days  in  his  old  news¬ 
paper  —  a  few  lines  of  agate  copy  on 
a  daily  basis  and  a  brief  column  on 
Sundays. 

My  point  here  is  to  inform  you  that 
bowling  proprietors  in  Dayton  and 
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Cincinnati  in  recent  months  had  the 
opportunity  to  participate  in  a  new 
publication  totally  devoted  to  bowling 
in  their  region  and  flatly  rejected  the 
idea. 

The  concept,  already  successful  in 
Columbus,  includes  photos,  news, 
features  and  statistics  on  bowling, 
bowling  products  and  other  related 
information. 

One  of  the  reasons  given  why  cen¬ 
ters  in  Dayton  did  not  want  to  partici¬ 
pate  in  the  publication  is  because  they 
were  afraid  they  would  lose  what  cov¬ 
erage  they  were  already  getting  in  the 
daily  newspaper. 

I  am  sure  that  would  not  have 
occurred,  but  look  what  additional 


coverage  they  would  have  gained.  In 
fact,  it  is  not  too  farfetched  to  imagine 
daily  papers  expanding  their  coverage 
of  bowling  in  reaction  to  a  successful 
bowling-only  publication  in  their  city. 

Alas,  bowling  proprietors  could  not 
be  convinced  that  the  publication  was 
worth  investing  in. 

Dana  Dunn 
Wilmington,  Ohio 

Price  hike 

The  newsstand  price  of  the  Record- 
Journal,  Meriden,  Conn.,  has 
increased  from  350  to  500  daily  and 
from  750  to  $1  on  Sunday. 
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We  are  miles  ahead  in  geographical  reach  and 
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It’s  a  seller’s  market 

Banker,  broker  and  acquisition  exec  agree  that  both  daiiy 
and  weekly  newspapers  will  continue  to  command  high  prices 


By  George  Garneau 

Newspaper  groups  will  continue  to 
pay  top  dollar  for  smaller  papers  for  at 
least  two  years,  according  to  a  panel 
of  deal-makers. 

The  pace  of  newspaper  consolida¬ 
tion  is  “as  fast  as  we’ve  ever  seen  it,” 
with  “tremendous”  demand  for  good 
weeklies,  broker  Robert  Bolitho  told 
a  standing-room-only  audience  at  the 
recent  National  Newspaper  Associa¬ 
tion  convention  in  Atlanta.  The  ses¬ 
sion  was  extended  to  accommodate 
acute  interest. 

Bolitho’s  outlook  for  continued 
high  prices  —  absent  a  recession  — 
was  supported  by  Hylton  Philipson, 
president  of  the  New  York  invest¬ 
ment  banking  firm  Henry  Ansbacher 
Inc.,  and  George  Lenher,  Goodson 
Newspapers  Group  acquisitions  spe¬ 
cialist. 

“I  think  things  will  continue  more 
or  less  as  they  are,”  Philipson  said, 
doubting  increases  in  current  high 
price  formulas. 

While  prices  have  softened  some¬ 
what  this  year,  Bolitho  said,  papers 
with  “outstanding”  cash  flow  are  still 
sought  after.  He  attributed  strong 
demand  to  the  entry  of  financial 
investors  and  venture  capitalists,  as 
well  as  industry  consolidation. 

One  reason  newspaper  groups  are 
expanding  is  because  government  tax 
policy  rewards  the  accumulation  of 
debt  through  acquisitions,  according 
to  Bolitho. 

“The  group  buyers  would  rather 
pay  publishers  a  premium  than  pay  it 
to  the  government,”  he  said. 

Two  hundred  weeklies  changed 
hands  in  1988  alone,  Bolitho  said, 
adding  that  chains  already  own  about 
half  the  nation’s  7,600  weeklies  and 
three-fourths  of  its  1,643  dailies. 

The  best  weeklies  bring  prices 
approximately  one-and-one-half  to 
two  times  their  annual  revenue, with 


or  without  real  estate.  Dailies  cost 
two-and-one-half  to  three  times 
revenue,  though  prices  up  to  five 
times  revenue  have  been  reported  for 
“exceptional”  properties,  and 
Scripps-Howard  paid  nine  times 
revenue  for  the  Naples  (Fla.)  Daily 
News,  he  said. 

In  terms  of  cash  flow  —  defined 
generally  as  net  income,  depreciation 
interest  and  owner’s  salary  —  week¬ 
lies  bring  six  to  eight  times  cash  flow, 
dailies  10  to  12. 


As  independent  weeklies  are 
gobbled  up  for  cash,  one  result  is  buy¬ 
ers  of  weeklies  over  500,000  circula¬ 
tion  find  it  harder  to  secure  financing, 
Bolitho  commented. 

On  the  other  end,  citing  problems 
selling  weeklies  in  the  smallest  com¬ 
munities,  Bolitho  predicted  “the  rise 
of  regional  weeklies”  unless  an  eco¬ 
nomic  downturn  boosts  their  for¬ 
tunes. 

“There’s  always  going  to  be  a  place 
for  an  entrepreneur  who  wants  to  own 


“The  group  buyers  would  rather  pay  publishers  a 
premium  than  pay  it  to  the  government,”  he  said. 


It’s  a  sellers  market  for  weeklies 
over  500,000  circulation,  more  so  for 
papers  over  I  million  circulation, 
Bolitho  said. 

Suburban  weeklies  are  “in  great 
demand,”  as  indicated  by  recent 
acquisitions  in  suburban  Chicago  and 
Boston,  he  observed. 

In  addition,  shoppers  “are  begin¬ 
ning  to  play  a  major  role,”  selling  for 
one  to  one-and-one-half  times  cash 
flow.  And  increasingly,  chains  are 
buying  in  “clusters  of  properties”  so 
as  to  maximize  efficiency  —  a  daily 
taking  over  nearby  weeklies,  for 
example. 

While  not  yet  a  trend,  Bolitho  said, 
more  groups,  encouraged  by  the  lack 
of  federal  antitrust  enforcement  in 
recent  years,  are  buying  up  the  shop¬ 
pers  that  compete  with  them. 

He  is  also  seeing  a  “tremendous 
amount”  of  cash  deals,  increasingly 
speculative.  Such  transactions  occur 
in  place  of  the  standard  terms  of  30% 
down  and  the  balance  in  five  to  10 
years  at  9%  to  10%  interest  if  financed 
by  the  seller,  more  from  banks. 


his  own  show,”  Bolitho  said,  antici¬ 
pating,  “More  MBAs  will  discover 
they  can  compete  against  groups.” 

For  owners  considering  selling 
their  papers,  the  single  most  impor¬ 
tant  factor  is  the  economic  health  of 
the  community,  stated  Philipson  of 
Henry  Ansbacher.  He  urged 
publishers  to  “give  momentum”  to 
projects,  such  as  roads  and  airports, 
that  inspire  growth  because  buyers 
are  “extremely  interested  in  the 
future.” 

Publishers  about  to  sell  should 
maximize  their  market  share  — intro¬ 
ducing  zoned  editions,  for  example  — 
because  buyers  will  likely  examine  a 
paper’s  trend  over  three  years,  Philip¬ 
son  said.  Papers  should  be  made 
available  in  the  morning  even  if  they 
are  delivered  in  the  afternoon,  he 
said. 

“Money  spent  on  improving  circu¬ 
lation,”  such  as  circulation  computer 
systems  and  market  studies,  “is 
money  well  spent,”  Philipson  said. 

However,  sellers  should  postpone 
(Continued  on  page  47) 
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ADVERTISING 


Best  newspaper  ads  of  1989 

22  winners  chosen  from  10,000  entries  in  the  annuai  ATHENA  awards 


Twenty-two  newspaper  ads  have 
been  honored  with  ATHENA 
Awards  from  the  Newspaper  Adver¬ 
tising  Bureau. 

The  ATHENA  (Award  To  Honor 
Excellent  Newspaper  Advertising) 
was  presented  to  national,  classified 
and  retail  advertisers  for  outstanding 
color  and  black-and-white  ads,  ads 
with  coupons,  free-standing  inserts 
and  others. 

Although  most  of  the  ATHENA 
winners  have  generated  tremendous 
response  for  the  products  advertised, 
a  number  were  singled  out  by  Bureau 
creative  vice  president  Lynne  Meena 
during  the  ATHENA  awards  presen¬ 
tation  jn_New  York. 

For  example,  when  the  ATHENA 
winner  for  timely  news  tie-in.  Tick 
Garde,  ad  appeared  in  the  newspaper, 
the  company  got  some  20,0(X)  tele¬ 
phone  calls,  and  telephones  at  the 
Ascutney  Mountain  Resort  in  Ver¬ 
mont  began  to  ring  500  times  a  week 
after  its  ATHENA-winning  ad 
appeared. 


This  big  ad  idea  by  DDB  Needham 
Worldwide  for  Crown  Royal  —  House 
of  Seagram  was  awarded  with  the 
ATHENA  for  best  national/regional 
color  ad. 


sgteg»-  EJrHI 

. 

teRtvarAflheSanDteZoo 
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The  animal  instincts  demonstrated  in 
this  ad  by  Franklin  &  Associates  for  the 
San  Diego  Zoo  won  an  ATHENA  for 
best  local  campaign. 

The  22  winners,  chosen  from  more 
than  10,000  entries,  were  selected  by 
a  panel  of  judges  that  included  Allan 
Beaver,  vice  chairman,  Levine, 
Huntley,  Schmidt  &  Beaver,  New 
York;  Joel  Hochberg,  president, 
DDB  Needham,  Chicago;  and  Bar¬ 
bara  Livenstein,  vice  president/cre¬ 
ative,  Cadwell  Davis  Partners/USA, 
New  York. 

Each  ATHENA  winner  received  a 
sculptured  relief  of  Athena,  the  Greek 
goddess  of  wisdom  and  creativity. 

In  addition,  the  ATHENA  winners 
are  among  the  69  ads  showcased  in 
the  48-page  Creative  Newspaper  14, 
some  100,000  copies  of  which  will  be 
distributed  to  ad  agency  creative 
directors,  copywriters,  art  directors 
and  account  executives,  as  well  as  to 
ad  departments  of  manufacturers, 
marketers  and  retailers,  and  others  in 
the  advertising  community,  including 
newspapers. 

The  cover  of  this  year’s  Creative 
Newspaper  —  which  shows  a  crayon 
drawing  of  Athena  that  appears  to  be 
taped,  but  is  actually  painted,  onto  a 


drawing  board  —  was  designed  by 
Vincent  La  Cava,  an  illustration 
major  at  Pratt  Institute  in  New  York 
City.  His  design  was  chosen  from 
among  75  entries  in  the  Ad  Bureau’s 
first  cover  contest,  which  was  held  at 
Pratt  last  spring. 

The  Creative  Newspaper  was 
printed  by  the  Tribune  Company, 
publishers  of  the  Tampa  (Fla.)  Tri¬ 
bune. 

According  to  information  from  the 
Tampa  Tribune,  Creative  Newspaper 
14  was  printed  on  the  Tribune’s  new 
TKS  offset  presses.  A  total  of  12  press 
units  were  used  simultaneously 
across  two  press  lines  to  meet  color 
and  quality  requirements. 

Paper  was  contributed  by  Boise 
Cascade/Pulp,  Publishing  and  Pack¬ 
aging  Paper  Division;  by  Kimberly 
Clark-Coosa  River  Newsprint,  Pulp 
and  Forest  Products  Company;  and 
by  Bowater  Sales  Company,  a  divi¬ 
sion  of  Bowater  Inc . ,  Greenville,  S .  C . 
The  soybean-based  color  inks  were 
provided  by  General  Printing  Ink. 


This  ad  by  Rossin  Greenberg  Sero- 
nick  &  Hill  for  the  Ascutney  Mountain 
Resort  in  Vermont  must  have  sent  read¬ 
ers  running  for  the  hills  and  in  the 
process  it  picked  up  an  ATHENA  for 
best  retail/local  color  ad. 
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1989  best  ads  in  newspapers 

NalkNul/RcgioMl,  b*w,  under  half  page 

RetaB  campaign 

Agency:  Zeefaman  &  Associates 
(Chicago) 

Creative  Direction:  Jan  Zechman 

Art  Direction:  Greg  Nygard 

Photography:  Werner  Straube 

Client:  Illinois  Dept,  of  Cotnmerce 
and  Community  Affairs 
(Chicago) 

Copy:  Tom  l^iibyshire 

Model  Maker  Ron  Card 

Agency:  Altman  &  Manley,  Inc. 

(San  Francisco) 

Creative  Diiection:  Bob  Manley 

Alt  Diiection:  Gary  Keopke 

Oient:  Glendale  (CaKf.)  GaHeria 

Copy:  Dan  Altman 

Artist:  Fernand  Leger 

1  NatkmaVRcgkMial,  b&w,  one^iaif  to  one  page 

RetaB/Local,  colar 

Agency:  HDM/New  York 

Cnuttive  Diiection:  Frank  Fleizach/ 

Mark  Hughes 

Art  Diiection:  Mark  Hughes 

Phoutgraphy:  Clint  Clemens 

Client:  Peugeot 

(Lyndhuist,  N.J.) 

Copy:  Frank  Fleizach 

Agency:  Rossin  Greenberg.  Seronick  &  Hill 
(Boston) 

Cieative  Diiection:  Jamie  Mambio/ 

Peter  Seronick 

Alt  Diiection:  Jamie  Mambro 

Photography:  Phil  Porcella 

Oient  Ascutney  Mountain  Resort 
(Brownsville,  Vt.) 

Copy:  Peter  Seronick 

Nathmai/Regioiial,  b&w,  one  page 

Local  campaign 

Agency:  Ruhr/Paragon,  Inc. 

(Minneapolis) 

Creative  Diiectioa:  Chuck  Ruhr 

Alt  Diiection:  Steve  Sweitzer 

Photography:  Jim  Arndt 

Oient:  Tuffy’s  Pet  Foods 
(Peiham,  Mihn.) 

Copy:  Bill  Johnson 

AgeiKy:  Franklin  &  Associates 
(San  Diego) 

Cieative  Diiection:  Jim  Winters 

Alt  Direction:  John  Vitro 

Illustratoi:  Dugald  Steimei 

Oient:  The  San  Diego  Zoo 

Copy:  John  Robertson 

Nathmal/Regional,  b&w,  over  one  page 

Classified  tUspiay,  b&w 

Agency:  Lowe  Tucker  Metcalf 
(New  York) 

Cieative  Diiection:  David  Metcalf 

Art  Direction:  Dennis  D’Amico 

Photography:  Kevin  Logan 

Gient:  Parker  Pen 

(Janesville.  Wis.) 

Copy:  David  Metcalf 

Agency:  Eichenbaum/Hemke  &  Associates 
(Milwaukee) 

Creative  Diiection:  Steve  Ekhenbaum 

Alt  Direction:  Rick  Kohnke 

Illustrator:  Kent  MeuUer 

Client  Kotes  of  Koior  Auto  Body 
(Grafton,  Wis.) 

Copy:  Mark  Catterson/Steve 

Eichenbaum 

Nathmal/Regional,  campaign 

Ctassifled  display,  color 

Agency:  Levine,  Hundey,  Schmidt  &  Beaver 
(New  York) 

Cieative  Direction:  Tony  DeGiegorio 

Art  Direction:  I,eslie  Sweet 

Photography:  Stock 

Client:  The  Dreyfus  Corp. 

(New  York) 

Copy:  Pamela  Sullivan 

Agency:  Stanton,  Bondo  &  Company 
(Seattle) 

Creative  Diiection:  Rick  Stanton 

Alt  Diiection:  Gretchen  Rohde 

Photography:  Bob  Peterson 

Client:  Bairier  Motors 

(Bellevue,  Wash.) 

Copy:  John  Koval 

Nathmal/Reghmal,  color 

Ad  with  cotipon 

Agency:  DDB  Needham  Worldwide 
(New  York) 

Creative  Direction:  Ron  Louie 

Art  Diiection:  Dave  Rauch 

Photography:  Laity  Sillen 

Client:  Crown  Royal — House  of 
Seagram  (New  Yoik) 

Copy:  Julie  Shiiescm-Ralphs 

Agency:  Tatham-Laird  &  Kudner 
(Chicago) 

Creative  Direction:  Curt  Olson 

Alt  Direction:  Mike  Cheney 

Photography:  Bill  DeBoM 

Client  Kayser-Roth  Hosiery 
(Greensboro,  N.C.) 

C^opy:  (Tvis  Stra  ge 

Black  phis  one  color 

Ad  to  newspaper’s  wceUy  mi^aztoc  or  special  section  I 

Agency:  Lawler  Ballard 
(Richmond,  Va.) 

Cieative  Direction:  Ken  Hines 

Art  Diiection:  Kenny  Sink 

Client:  Lynchburg  (Va.)  General 
Hospital 

Copy:  Ken  Hines 

Agency:  Mullen 

(Wenham,  Mass.) 

Cieative  Diiection:  Paul  Silveiman 

Art  Diiection:  John  Doyle 

Photography:  Eric  Miola,  John  Hoh 

Client:  Timberland 

(Hampton.  N.C.) 

Copy:  Paul  Silverman 

Retail/Local,  b&w,  under  half  page 

Free-standing  Insert 

Agency:  Maitin/Wilhams  Adveitising,  Inc. 
(Minneapolis) 

Cieative  Diiection:  Tom  Weyl 

Art  Diiection:  Wayne  Thompson 

Photography:  Time,  Inc. 

Oient:  KTCZ-FM 
(Minneapolis) 

Copy:  (^athy  Ostlie 

Agency:  Frankel  &  Company 
(Chicago) 

Cieative  Diiection:  Tom  Charvat 

Alt  Diiection:  Noteen  Higgins 

Oient  McDonald's 

(Oakbrook.  111.) 

Copy:  Lyssa  Klein 

Retail/Local,  b&w,  one-half  to  one  page 

Thncly  News  Tie-in 

Agency:  Lawler  Ballard 
(Norfolk,  Va.) 

Creative  Diiection:  Bruce  Mansfield 

Alt  Diiection:  Freda  Shaver 

Photography:  Pat  Edwaids 

Oient:  Baptist  Medical  Center 
Montclair 

(Birmingham.  Ala.) 

Copy:  Laura  France 

Agency:  I.  Goldberg  &  Partners 
(New  Ywk) 

Creative  Diiection:  Irwin  Goldberg 

Alt  Diiection:  Irwin  Goldberg 

Oient:  Tick  Garde 

(Boca  Raton,  Fla.) 

Copy:  Irwin  Goldberg/ 

James  Hammon 

Retail/Local,  b&w,  one  page 

Non-profit 

Agency:  Angotti,  Thomas,  Hedge,  Inc. 

(New  York) 

Cieative  Direction:  Tom  Thomas 

Alt  Direction:  Bob  Phillips 

Oiera:  Smith  &  WoUensky 
(New  York) 

Copy:  Bob  Mitchell 

Agency:  The  Maitin  Agency 
(Richmond) 

Cieative  Diiection:  Mike  Hughes 

Alt  Diiection:  Wayne  Gibson 

Photography:  Famous  Civil  War  Photographs 

Oiem:  Save  the  Battlefield 

Coalition  (CiUhaipin.  Va.) 

C^y:  Daniel  Russ 

Retall/Locai,  b&w,  over  one  page 

Public  Service 

Agency:  Macy's  Northeast  (New  York) 

Cieative  Diiection:  Nan  Cooper 

Art  Diiection:  Henry  Zayas 

Photography:  Albeit  Watson 

Client:  Macy's 

Copy:  Richard  Jonas 

Agency:  Scab,  McCabe,  Stoves 
(New  York) 

Cieative  Diiection:  Sam  Scali 

Alt  Diiection:  Steve  Montgomery 

Photography:  Terry  Niesield 

Oient:  Hertz  Rent-A-Cjr 
(Park  Ridge.  N.J.) 

Copy:  Earl  Carter 
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The  Goes' 97  has  aitways  featured  a  revolutionafy  mb(  of  adult 
rocK  breaMrtg  artists,  and  new  age  music  Aru  for  three  of 
the  last  four  years,  we  Vc  been  voted  Best  Radio  Station  in  the 
Gty  ^ges  readers'  poll  Numbers  li!«  that  cant  be  wrong. 


tftMlKtR  .JS, 


lUinois 


Best  newspaper  ads  of  1989 


\^enKidsI^ 
To  Commit  Suicide, 


KTCZ-FM  WAS  VOTED.BEST  RADIO 

Station  in  The  Twin  Cities. 
iCountedthe  Ballots  myself." 


Monldair 


Rxir  (xrt  of  f^eckJffi  prefer  the  taste  of  aifiwk 


This  ad  created  by  Lav/ler  Ballard 
for  the  Baptist  Medical  Center  Mont¬ 
clair  received  an  ATHENA  for  best 
retail/local,  black-and-vrhite,  one- 
page  ad. 


AM(«Mear( 

'  ISA  Y  cnM|Mv  faafaMTMl  wnrWinil  aip 

■wwa.iivvUwifei.  MMWiMMiJ>vrpre£f>'rrHm>'  J 


A  man's  best  friend  may  be  his  dog, 
but  the  ATHENA  for  this  ad  by  Ruhr/ 
Paragon  Inc.  for  Tuffy's  Pet  Foods, 
which  won  for  the  best  national/ 
regional,  black-and-white,  one-page 
ad,  will  look  good  on  the  office  wall. 


No  independent  monitors  were 
needed  to  watch  the  judges'  voting  for 
this  ATHENA  winner  by  Martin/Wil¬ 
liams  Advertising  Inc.,  which  won  the 
award  for  best  retail/local,  black-and- 
white,  under  half-page  ad  to  Minnea¬ 
polis  radio  station  KTCZ-FM. 


The  pen  is  mightier  tlian  t  he  sword 
and  .some  pens  are  mistier  than  others 


Look  like  the  fish  are  bhuig  in  niiiKHs. 


«*■***■—».  Ukjfcr  i-.; 

HQjl  'zr 


This  rick  is  a  time  bomb. 


Parker  Pen's  agency,  Lowe  Tucker 
Metcalf,  was  able  to  write  home  with 
good  news  about  this  ad:  it  won  the 
ATHENA  in  the  national/regional, 
black-and-white,  over  one-page  cate¬ 
gory. 


But  you  coe  bonk' ^  a  nal  t  • 
'bv  mew  dtesAvo  sah  o  A' Am 
smaorm  n  dews  te>  •«)•<»  te 
0>cAipaMailhA(Af»ayar<v  msi 
NtiwFc(jMia>MrAnw  ipacwM 
tieA«>e  p>artucl^  dMtopciri 
•wTclGan*  MpdkM 
to  pHMeV  fw  ipremt  <(  ikk ’ 


n arWff wii to mtm ewaree 
s  cneyw}»rtwtembc»yw  body  and 

'  iK'fl  dcawy  SoyouattrntwwvYiccwwogt 
nmM  rrt  (nipniKikrii^Uctte. 

KvCT'twiyoutwvBi^nAaw 

itapwi  i'jB  «yr>«*3n«hxnolidbn.swou<iec- 

Kx.  >Mwn  n  irt-t'fcslul  umote  limsys 
iikk’  T  “TM  I'M! j|>)md4oic«.AwiMoy9>vaui 
.|B  guc>aw<a:TicJ>GadB. 

TICK  GARDE 


Although  its  competitors  may  have 
been  ticked-off  when  they  found  they 
lost,  this  Tick  Garde  ad  by  I.  Goldberg 
&  Partners  took  home  the  ATHENA  for 
best  timely  news  tie-in  ad. 


Beauty  may  often  rest  in  the  eye  of 
the  beholder,  but  the  ATHENA  judges 
thought  this  ad  by  Eichenbaum/Hemke 
&  Associates  for  Kotes  of  Kolor  Auto 
Body  was  appealing  enough  to  win  an 
award  for  best  classified  display, 
black-and-white  ad. 


More  award 
winning  ads 
appear  on 
Page  39. 


Reeling  in  the  ATHENA  award  for 
best  national/regional,  black-and- 
white,  under  half-page  ad  was  a  nice 
catch  for  the  Illinois  Department  of 
Commerce  and  Community  Affairs'  ad 
by  Zechman  &  Associates. 
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Grappling  in  Green  Bay 

News-Chronicle  runs  a  series  of  articles  zapping  its  competitor 


By  Andrew  Radolf 

The  Green  Bay  (Wis.)  News- 
Chronicle  recently  ran  a  series  of  arti¬ 
cles  charging  that  its  competitor,  the 
Gannett  Co. -owned  Green  Bay  Press- 
Gazette,  is  trying  to  drive  it  out  of 
business. 

The  series  was  intended  to  rally  the 
community  to  the  News-Chronicle’s 
cause  by  urging  residents  to  buy  the 
newspaper  and  let  merchants  know 
when  they  were  buying  items  adver¬ 
tised  in  its  pages. 

The  series  began  with  a  Nov.  27 
wraparound  section  with  the  headline 
“It’s  Now  or  Never!”  and  featuring  a 
statement  from  publisher  Frank  A. 
Wood  on  its  front  page. 

“In  my  opinion,  the  Press-Gazette 
is  systematically  working  to  destroy 
the  News-Chronicle  by  starving  us  — 
preventing  us  from  having  enough 
business  to  survive,”  Wood  wrote. 
“The  Press-Gazette  targets  our  cus¬ 
tomers  and  stalks  them  one  by  one, 
and  does  not  rest  until  it  takes  their 
business  from  us.” 

The  series.  Wood  stated,  would 
“spell  out  in  detail  the  competitive 
tactics”  of  the  Press-Gazette  in  an 
attempt  to  convince  readers  “these 
tactics  do  not  represent  fair  competi¬ 
tion.” 

“It’s  absolutely  not  true,”  Press- 
Gazette  publisher  Michael  Gage  said 
of  Wood’s  charges.  “It’s  our  job  to 
compete  and  our  right  to  compete. 
We’ve  been  around  75  years  and  for 
the  last  13  years  he’s  been  going  after 
our  accounts.  We’re  trying  to  keep 
them.” 

Wood  said  that  the  Press-Gazette 
did  not  “turn  up  the  heat”  until  1985 
when  the  News-Chronicle  achieved 
“modest  profitability”  for  its  fiscal 
years  ending  in  March  1984  and  1985. 

Wood  said  that  since  1985  the 
annual  losses  of  the  News-Chronicle 
and  his  67,000-circulation  weekly,  the 
Brown  County  Chronicle,  which  are 
combined  for  accounting  purposes, 
have  grown  steadily  and  last  fiscal 
year  amounted  to  more  than 
$500,000. 

Wood  did  not  give  a  specific  figure 
for  the  newspaper’s  combined 
revenues,  but  said  they  were  “prob¬ 
ably  less  than  10%”  of  the  Press- 
Gazette’s,  which  he  estimated  at 
more  than  $25  million. 


NewsPChronicle 
I’rs  NOW  OR  NEVER! 

*1  iWiili  Hm  Is  trytaf  ••  Jsstrsy  m* 


The  Green  Bay  News-Chronicle  ran 
a  four-page  wraparound  with  its  reg¬ 
ular  editian.  In  the  wraparound, 
publisher  Frank  Wood  wrote  about  why 
he  believes  competing  Press-Gazette  is 
trying  to  run  it  out  of  business. 


The  News-Chronicle,  a  morning 
tabloid  with  1 1 ,500  sworn  daily  circu¬ 
lation,  was  founded  by  striking  typog¬ 
raphers  in  1972  as  the  Green  Bay 
Daily  News.  Wood  acquired  it  in  1976 
and  renamed  it  the  News-Chronicle, 
after  consolidating  some  of  its  opera¬ 
tions  with  his  Brown  County  weekly. 

The  evening  Press-Gazette, 
founded  in  1915  and  acquired  by  Gan¬ 
nett  in  1980,  has  56,723  weekday  cir¬ 
culation  and  Sunday  circulation 
81,328,  according  to  the  Sept.  30, 
1989  FAS-FAX  report  from  the  Audit 
Bureau  of  Circulations. 

Wood  said  that  he  had  written  Gan- 
nett’s  corporate  headquarters  to  say 
he  was  considering  an  antitrust  suit 
but  preferred  to  work  out  a  joint  oper¬ 
ating  agreement.  In  its  reply,  accord¬ 
ing  to  Wood,  Gannett  denied  any  anti¬ 
trust  violations  and  said  that  in  light  of 
his  “threat,”  an  agreement  was  inap¬ 
propriate. 

Wood  also  said  that  the  antitrust 
option  “remains  under  advisement.” 

Douglas  McCorkindale,  Gannett ’s 
vice  chairman,  said  he  was  unaware 
of  the  dispute  in  Green  Bay  but, 
regardless  of  that,  “we  don’t  have 
any  interest  in  a  JOA  in  Green  Bay.” 

The  series,  written  by  free-lancer 


Richard  McCord,  recounts  some  of 
Gannett ’s  legal  tangles  in  the  past  — 
such  as  the  antitrust  suit  brought  by 
the  now-defunct  Community  Press  in 
Salem,  Ore.,  which  was  settled  out  of 
court,  or  the  company’s  being  found 
guilty  of  fraud  in  the  sale  of  the  Hart¬ 
ford  Times  to  Jackson  Newspapers. 

The  incidents  were  being  recalled. 
Wood  explained,  in  order  to  convince 
readers  why  “we  have  cause  to  fear 
the  giant  chain.” 

However,  the  series  did  not  make 
specific  allegations  of  antitrust  viola¬ 
tions  by  the  Press-Gazette. 

In  addition  to  the  charges  that  the 
Press-Gazette  is  targeting  its 
accounts,  the  News-Chronicle  series 
accused  a  Press-Gazette  salesman  of 
spreading  “lies”  about  an  advertising 
discount  program  being  offered  by  the 
Brown  County  Chronicle.  The  article 
said  the  incident  “did  not  cause  per¬ 
manent  damage”  and  that  Gage  had 
acted  to  rectify  the  situation  when 
informed  about  it  by  Wood. 

Gage  said  he  did  not  recall  the  spe¬ 
cific  account  involved,  but  confirmed 
the  Press-Gazette  had  taken  steps  to 
correct  the  situation. 

“We’re  professionals.  We  have  a 
good  product  and  we  sell  only  that,” 
he  said. 

The  series  also  said  the  Press- 
Gazette  underbid  the  News-Chroni¬ 
cle  for  Green  Bay’s  legal  notices  con¬ 
tract,  totaling  about  $50,000,  for  the 
sole  purpose  of  depriving  its  competi¬ 
tor  of  the  revenue. 

The  legal  ads  contract  “represents 
only  a  miniscule  fraction  of  the  Press- 
Gazette’s  tens  of  millions  of  dollars  in 
annual  revenues,”  the  newspaper 
stated,  “but,  for  the  struggling  News- 
Chronicle,  the  account  was  crucial  — 
one  of  the  few  dependable  sources  of 
the  income  needed  to  stay  alive.” 

The  series  also  ran  a  chart  showing 
that  when  analyzed  on  a  cost-per- 
thousand  basis,  the  Press-Gazette’s 
ad  rates  were  much  lower  than  those 
at  other  Gannett  newspapers  of  com¬ 
parable  size. 

The  series  said  that  if  the  News- 
Chronicle  folded,  the  Press-Gazette 
would  raise  its  ad  rates  dramatically 
to  bring  its  cpm  in  line  with  other 
Gannett  dailies. 

“As  far  as  I’m  concerned,  the  [cpm 
(Continued  on  page  48) 
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Courting  the  press 

Joint  venture  between  the  6th  Circuit  Appeais  Court  and  editors' 
group  to  give  journaiists  computer  access  to  court  documents 


By  Mark  Fitzgerald 

If  reporters  aren’t  coming  to  the  6th 
U.S.  Circuit  Court  of  Appeals  in  Cin¬ 
cinnati,  Chief  Judge  Gilbert  Merritt 
and  the  American  Society  of  Newspa¬ 
per  Editors  figure  —  well,  then,  the 
court  will  come  to  them. 

In  an  unprecedented  joint  venture 
between  the  press  and  the  courts, 
ASNE  and  the  6th  Circuit  Appeals 
Court  have  created  an  electronic  bul¬ 
letin  board  that  will  allow  journalists 
and  others  far  from  Cincinnati  the 
same  immediate  access  to  court  opin¬ 
ions,  arguments  and  schedules  that 
reporters  in  the  courthouse  now  have. 

Both  the  court  and  ASNE  also  have 
hired  former  journalists  to  increase 
public  access  to  the  court’s  work¬ 
ings. 

In  particular,  the  ASNE’s  rep¬ 
resentative,  former  metro  editor  of 
the  Cincinnati  Enquirer,  Jim  Dela¬ 
ney,  is  charged  with  monitoring  the 
court  to  find  cases  that  may  be  news¬ 
worthy  to  specific  news  organizations 
throughout  the  circuit’s  four-state 
area  of  Ohio,  Kentucky,  Michigan 
and  Tennessee. 

“This  is  a  unique  moment  in  the 
history  of  the  press  and  the  history  of 
the  court  system,’’  David  Stolberg, 
assistant  general  editorial  manager  of 
newspapers  for  Scripps  Howard, 
declared  at  a  Cincinnati  courthouse 
press  conference. 

“We  could  find  no  parallel  in  the 
200-year  history  of  the  federal  court 
system,”  he  continued,  “in  which  the 
two  disciplines  are  getting  together, 
concerned  about  a  mutual  problem, 
accepting  a  mutual  opportunity,  and 
working  together  like  this.” 

The  mutual  problem,  as  both 
ASNE  and  Judge  Merritt  saw  it,  is 
what  they  say  is  nearly  non-existent 
coverage  of  the  United  States  federal 
appellate  court  system. 

The  vast  majority  of  circuit  court 
cases  are  never  reported  by  the  press, 
Merritt  said,  even  though  “in  of 
our  cases  now,  our  court  is  final  and 
there  is  no  review  in  the  Supreme 
Court. 

“We  have  been  called  by  some  —  I 
think  my  friend  John  Siegenthaler 
coined  the  phrase  —  the  ‘anonymous 


From  their  personal  computers,  jour¬ 
nalists,  lawyers  and  the  public  will  be 
able  to  access  a  wide  variety  of  court 
information. 


court,’  ”  Merritt  said. 

Indeed,  it  was  an  article  this  spring 
about  journalistic  neglect  of  federal 
appeals  courts  in  the  ASNE  Bulletin 
by  Siegenthaler  —  the  Nashville  Ten¬ 
nessean  editor  and  publisher  who  is 
ASNE’s  immediate  past  president  — 
that  became  the  germ  for  the  so-called 
“6th  Circuit  Press  Project.” 

“Journalists,  by  ignoring  the  court, 
have  made  it  anonymous  and  kept  it 
anonymous,”  wrote  Siegenthaler, 
who  attributes  the  “anonymous 
court”  tag  to  2nd  U.S.  Circuit  Court 
of  Appeals  Judge  Wilfred  Feinberg. 

That  ignorance  has  shortchanged 
the  public,  David  Stolberg  said. 

Recently,  he  noted,  the  6th  Circuit 
decided  an  important  utilities  case 
that  could  have  dramatically  affected 
the  price  Michigan  consumers  pay  for 
natural  gas. 

In  the  dispute,  Michigan  Consoli¬ 
dated  Gas  Co.  and  the  Michigan  Reg¬ 
ulatory  Commission  went  to  court  to 
stop  a  proposed  deal  between 
National  Steel  —  a  big  Michigan  gas 


consumer  —  and  Panhandle  Eastern 
Co.  of  Texas.  Panhandle  was  propos¬ 
ing  to  sell  gas  directly  to  National 
Steel  at  half  the  price  the  business  was 
paying  Michigan  Consolidated. 

The  utility  and  the  state  commis¬ 
sion  sought  to  block  the  plan,  arguing 
that  if  Panhandle  could  cut  separate 
deals  with  big  customers,  Michigan’s 
small  businesses  and  residential  cus¬ 
tomers  would  end  up  paying  much 
higher  gas  prices. 

When  a  lower  court  upheld  the 
deal,  it  was  front-page  news  across 
Michigan,  Stolberg  said. 

“The  decision  was  appealed  here 
and  reversed  —  and  not  a  word 
appeared  in  those  same  papers  to  alert 
readers  that  things  had  been  turned 
topsy-turvy,”  Stolberg  said. 

Keeping  out-of-town  reporters 
informed  of  these  Cincinnati  court 
decisions  will  be  the  main  job  of 
ASNE’s  Delaney. 

“In  this  role.  I’m  sort  of  an  at-large 
media  representative,”  Delaney  said. 

“There  really  is  no  restriction  on 
who  I  will  help,”  he  said.  “They  don’t 
have  to  be  a  member  of  ASNE  or  a 
city  daily  —  it  can  be  a  weekly,  a 
monthly  magazine,  all  the  broadcast 
media.  It  can  even  be  a  student  publi¬ 
cation  because  I  think  much  of  this 
applies  to  them,  too.” 

Delaney  will  pore  through  the 
approximately  2,500  cases  the  court 
handles  annually  for  individual  pro¬ 
ceedings  that  may  be  of  interest  to 
specific  news  organizations. 

For  his  part,  Merritt  estimates  that 
about  one-third  have  “at  least  some 
news  value.” 

Delaney,  who  will  have  an  office  in 
the  courthouse,  can  be  reached  at 
(513)  651-3587  or  (513)  244-6548. 

Working  on  behalf  of  the  court  in 
the  newly  created  position  of  public 
information  officer  will  be  Debra  A. 
Nagle,  a  lawyer  and  former  editor  of 
the  weekly  Vandalia  (Ohio)  Chroni¬ 
cle.  She  can  be  reached  at  (513)  684- 
2953. 

The  technological  heart  of  the 
ASN  E-court  project  is  the  electronic 
bulletin  board. 

From  their  personal  computers, 
journalists,  lawyers  and  the  public 
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will  be  able  to  access  a  wide  variety  of  i  lawyers;  biographies  of  judges,  and 


court  information. 

Some  examples:  Full  texts  of  opin¬ 
ions;  docket  information  on  individ¬ 
ual  cases;  schedules  of  oral  argu- 


other  special  announcements. 

Cases  can  be  accessed  in  any  num¬ 
ber  of  ways:  By  docket  number,  party 
name,  attorney  name  —  even,  in 


ments;  names  and  phone  numbers  of  !  most  cases,  by  the  name  of  the  origi¬ 


nating  city. 

In  addition  to  the  bulletin  board, 
Delaney  and  Nagle  will  publish  a 
monthly  newsletter  containing  some 
of  the  same  information  in  the  com¬ 
puter. 


How  to  access  the  6th  Circuit  eiectronic  buiietin  board 


The  6th  U.S.  Circuit  Court  of 
Appeal’s  electronic  bulletin  board  — 
called  Court  Information  Transmit¬ 
ted  Electronically,  or  CITE  —  can  be 
reached  by  virtually  any  personal 
computer  or  newsroom  terminal. 

Communications  software  must  be 
configured  to  2400  baud  (although  300 
and  1200  baud  will  also  work),  full 


duplex,  8  data  bits,  no  parity  and  1 
stop  bit. 

Use  communication  software  to 
dial  and  log-in  to  CITE  at  (513)  684- 
2842.  At  the  first  log-in  prompt,  type 
cite  and  press  the  return. 

The  system  will  then  prompt  for  a 
log-in  name  and  password.  First  time 
users  should  simply  enter  newuser  — 


with  no  spaces  —  as  the  log-in  name. 

Fill  in  the  menu  of  new  user  infor¬ 
mation,  select  a  terminal  emulation 
type,  and  then  enter  a  log-in  name  and 
password,  which  will  be  needed  for 
future  access  to  the  system. 

CITE  is  expected  to  be  on-line  Jan. 
2.  It  will  be  available  seven  days  a 
week  and  24  hours  a  day. 


Union  members  rehired  at  Sacramento  Union 

New  owners  insist  theyli  keep  the  newspaper  open 


By  M.L.  Stein 

The  new  owners  of  the  Sacramento 
(Calif.)  Union  have  rehired  all  union 
members,  but  cut  the  work  force  by 
30  people,  a  company  spokeswoman 
said. 

She  also  sought  to  scotch  rumors 
that  the  new  owners  of  the  135-year- 
old  newspaper  plan  to  close  it  eventu¬ 
ally  so  they  can  develop  the  valuable 
downtown  property  on  which  it  is 
situated. 

“There  is  nothing  to  that  report,” 
insisted  Kim  Dellinger  of  the  Sac¬ 
ramento  public  relations  firm  of 
W.C.G./Claussen,  which  has  been 
retained  by  the  new  owners,  develop¬ 


union  members  who  wanted  to  stay. 

Dellinger  said  some  of  those  not 
hired  will  be  “on  call”  when  they  are 
needed.  Some  workers,  she  went  on, 
have  applied  for  other  jobs  and  may 
not  accept  the  Union’s  offer.  Most  of 
those  on  call,  she  said,  were  in  the 
production  department.  Of  an  original 
work  force  of  280,  the  spokeswoman 
reported,  250  have  been  retained  on  a 
full-time  basis. 

Steve  Martarano,  a  veteran 
reporter  who  was  put  on  call,  told  the 
Sacramento  Bee:  “On  call  is  another 
way  of  saying,  ‘You’re  gone.’  ” 

Martarano  said  he  was  told  “there 
was  no  rhyme  or  reason  to  the  way 
cuts  were  made.  People  hired  three 


“They  did  not  have  to  purchase  the  paper  to 
purchase  the  land,”  Dellinger  continued.  “They  could 
have  done  that  without  buying  the  paper.” 


ers  Danny  Benvenuti  Jr.  and  David 
Kassis,  who  officially  took  over  Dec. 
1. 

“They  did  not  have  to  purchase  the 
paper  to  purchase  the  land,”  Dellin¬ 
ger  continued.  “They  could  have 
done  that  without  buying  the  paper.” 

She  said,  however,  that  Benvenuti 
and  Kassis  plan  to  improve  the  prop¬ 
erty  at  some  point. 

According  to  Dellinger,  “there  has 
been  no  firing”  because,  under  the 
terms  of  the  sale  by  Richard  Mellon 
Scaife,  the  new  owners  took  over  a 
“brand  new  entity,”  although  the 
agreement  did  call  for  the  retention  of 


weeks  ago  as  reporters  were  offered 
full-time  jobs,  and  people  with  10 
years’  experience  were  let  go. 
Seniority  means  nothing.” 

Although  union  employees  were 
rehired,  the  old  union  contracts  with 
the  Union  are  dead,  Dellinger  said. 

However,  Bob  Saucerman,  the 
Newspaper  Guild’s  unit  chairman  at 
the  Union,  said  that,  under  the 
National  Labor  Relations  Act,  union 
employees  have  automatic  bargaining 
rights  with  the  new  management. 

“We  expect  they  will  abide  by  the 
law  and  sit  down  with  us,”  Saucer- 
man  told  E&P. 


Given  the  weak  financial  condition 
of  the  Union,  Saucerman  observed, 
the  Guild  is  unlikely  to  bargain  on 
wages  but  will  concentrate  on  other 
issues  such  as  job  security  and  a  37.5- 
hour  workweek. 

Dellinger  said  all  pay  scales  on  the 
Union  are  being  re-evaluated,  a  pro¬ 
cess  that  will  mean  some  reductions 
and  some  increases. 

In  August  1986,  Union  employees 
took  a  15%  pay  cut,  some  of  which 
was  restored  as  part  of  a  recent  $2- 
million  settlement  between  Scaife  and 
employees.  Dellinger  said  a  search  is 
under  way  for  a  new  publisher  of  the 
Union.  James  F.  Vesely  will  remain 
as  editor  with  the  added  title  of  senior 
executive,  she  announced. 

INFE  elects  officers 

Ronald  J.  Pollina,  controller  of  the 
Eagle  Tribune  Publishing  Co., 
Lawrence,  Mass.,  was  elected  presi¬ 
dent  of  the  International  Newspaper 
Financial  Executives  during  the 
group’s  annual  meeting  in  San  Fran¬ 
cisco.  He  succeeds  David  F.  Licko, 
controller  of  Reno  (Nev.)  Newspa¬ 
pers  Inc. 

Other  officers  elected  were:  first 
vice  president,  Catherine  Heron, 
treasurer  of  the  St.  Petersburg  (Fla.) 
Times;  second  vice  president,  O. 
Scott  Leath,  controller  of  Richmond 
(Va.)  Newspapers  Inc.;  secretary, 
Larry  L.  Bloom,  vice  president/direc¬ 
tor  of  finance  at  the  New  York  Daily 
News;  and  treasurer,  Donald  F. 
Zabek,  finance  director  of  Phoenix 
(Ariz.)  Newspapers  Inc. 
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President  Bush  praises  newspaper’s  efforts 

Visits  Memphis  Commerciai  Appeai  to  iaud  series 
of  articies  about  voiunteerism  in  the  region 


President  Bush  recently  visited  the 
Commercial  Appeal,  Memphis, 
Tenn.,  to  praise  the  newspaper’s 
series  of  articles  called  “A  Thousand 
Points  of  Light”  about  voiunteerism 
in  the  region. 

Speaking  to  a  crowd  of  about  5,000 
in  front  of  the  newspaper’s  offices  on 
a  rainy  Nov.  22,  the  president  urged 
Americans  to  follow  the  examples  of 
those  featured  in  the  newspaper’s 
series. 

The  series  began  running  in  the 
Commerical  Appeal  July  2,  and  each 
day  through  Nov.  22  brief  stories 
about  1,000  area  volunteers 
appeared. 

Bush  also  called  upon  other  media 
to  follow  the  example  set  by  the  Com¬ 
mercial  Appeal  by  doing  stories  about 
those  who  become  points  of  light  in  an 
otherwise  dark  world  of  hunger,  drug 
abuse,  homelessness,  illiteracy  and 
the  like,  according  to  information 
from  the  newspaper. 

According  to  a  story  in  the  Com¬ 
mercial  Appeal,  the  president  named 
the  newspaper  the  first  point  of  light 
in  a  new  White  House  program  to 
promote  the  idea  of  community  ser¬ 
vice. 

Lionel  Linder,  Commercial  Appeal 
editor,  acted  as  emcee  to  the  pro¬ 
gram,  which  also  featured  10  of  the 
volunteers  highlighted  in  the  news¬ 
paper’s  series. 

“We  took  your  [Bush’s]  phrase 
[points  of  light]  as  our  intellectual 
beacon  as  we  set  forth  on  a  journalis¬ 
tic  journey  to  find  1,000  Midsouth- 
emers  who  fit  that  description,”  Lin¬ 
der  was  quoted  by  the  paper. 

According  to  information  from  the 
Commercial  Appeal,  a  White  House 
staff  member  was  in  Memphis  July  2 
and  saw  the  first  article.  The  presi¬ 
dent  apparently  then  became  aware  of 
the  series  and  wrote  a  letter  to  the 
newspaper  praising  it,  and  later  came 


I  A  Celebration  in  ITiankful  Tribute  } 

I  to  \blunteers  of  the  Mid-South  ^ 
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President  Bush  addresses  the  crowd  of  about  5,000  in  front  of  the 
Commerical  Appeal  offices  (top),  and  gives  the  “thumbs  up"  from  the 
podium  (bottom)  with  (left  to  right)  Amanda  Bollard,  o  volunteer  who 
was  honored.  Commercial  Appeal  general  manager  Joseph  R.  Williams 
and  editor  Lionel  Linder. 


to  Memphis  personally  to  thank  the 
newspaper  for  its  series  and  to  meet 


Top  photo  by  Stan  Corroll/Thi  Commorciol  Appool 
Bottom  photo  by  Paul  Jowoll/Tho  Commorciol  Appool 


some  of  the  volunteers  whose  stories 
were  documented  in  the  paper. 


Singapore  denies  work  permits  to  two  AP-DJ  reporters 


The  Singapore  government  has 
denied  work  permits  to  two  reporters 
for  the  AP-Dow  Jones  News  Service. 

No  reasons  were  given  for  the  deci¬ 
sion. 

The  government  denied  a  work  per¬ 
mit  to  Matthew  K.  Geiger,  a  U.S. 


citizen  who  was  to  have  been 
assigned  to  Singapore  from  New 
York.  Simon  Elegant,  the  regional 
correspondent  whom  Geiger  was  to 
replace,  was  denied  a  two-month 
extension  on  his  work  permit.  Elegant 
left  Singapore  after  being  there  for 


three  years. 

Dow  Jones  is  the  majority  owner  of 
the  Asian  Wall  Street  Journal  and  the 
Far  Eastern  Economic  Review,  which 
have  had  their  circulation  in  Singa¬ 
pore  restricted  since  mid- 1988  and 
mid-1987,  respectively.  —  AP 
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Antitrust  division  recommends  approvai  of  Las  Vegas  JOA 


The  Justice  Department’s  Antitrust 
Division  Dec.  4  recommended  ap¬ 
proval  of  the  proposed  joint  oper¬ 
ating  agreement  between  the  Las 
Vegas  Sun  and  Las  Vegas  Review- 
Journal. 

In  a  statement,  the  division  said  the 
continuing  circulation  and  advertising 
revenue  losses  at  the  Greenspun  fam¬ 
ily-owned  Sun  satisfy  the  newspaper 
Preservation  Act’s  requirement  that  a 
paper  be  in  “probable  danger  of  finan¬ 
cial  failure.” 

In  its  JOA  filing,  the  Sun  said  it  lost 
$3.6  million  in  1988  and  expected  to 


lose  $3  million  this  year.  The  paper 
says  it  has  not  been  profitable  since 
1981  and  by  this  summer  had  amassed 
a  debt  of  $10.7  million. 

Under  the  JOA,  the  Review-Jour¬ 
nal,  owned  by  Donrey  Media  Group, 
will  take  the  lion’s  share  of  any  profits 
from  the  partial  merger. 

The  arrangement  calls  for  the  R-J  to 
receive  90%  of  operating  profits.  In 
addition,  the  Review-Journal  will  also 
get  10%  of  the  Sun’s  cable  tv  proper¬ 
ties,  a  deal  both  papers  value  at  $20 
million. 


The  R-J,  now  an  all-day  paper, 
would  also  switch  to  morning  publica¬ 
tion.  The  Sun  has  been  Las  Vegas’ 
a.m.  paper. 

In  the  latest  Audit  Bureau  of  Circu¬ 
lations  FAS-FAX  report,  the  R-J  had 
an  average  daily  circulation  of 
132,903  compared  with  the  Sun’s 
53,926.  The  R-J  also  has  a  huge  Sun¬ 
day  lead,  160,755  to  59,059. 

The  JOA  proposal  now  goes  to 
Attorney  General  Dick  Thornburgh, 
who  has  the  final  word  under  the 
Newspaper  Preservation  Act. 


Book  review 

Post:  From  Farm  Belt  editor  to  Grahams 


In  the  Shadow  of  Power:  The  Story 
of  the  Washington  Post.  Chalmers  M. 
Roberts.  (Washington:  Seven  Locks 
Press.)  540  pages. 

What  has  the  co-founder  of  the 
country  weekly  North  Iowan  in 
Osage,  Iowa,  have  in  common  with 
the  founder  of  the  powerful  Washing¬ 
ton  Postl 

They’re  the  same  person. 

Chalmers  Roberts’  history  of  the 
Post  begins  with  the  founder,  Stilson 
Hutchins,  a  country  editor  with  Con¬ 
federate  sympathies. 

In  between  the  cornfields  and  the 
solemn  halls  of  the  Capitol,  Hutchins 
edited  newspapers  in  St.  Louis 
(Times  and  Dispatch)  and  served  in 
the  Missouri  state  Legislature  with 
Joseph  Pulitzer. 

Most  of  this  book  has  been  pub¬ 
lished  before,  in  1977,  to  commemo¬ 
rate  the  100th  anniversary  of  the 
founding  of  the  Post.  This  edition 


brings  the  history  up  to  date. 

Author  Roberts  was  the  Post’s  dip¬ 
lomatic  reporter  from  1953  to  1971, 
when  he  retired.  In  this  objective  but 
somewhat  reverent  history,  he  had 
the  encouragement  of  Post  editors 
and  access  to  the  files  of  Katharine 
Graham. 

The  history  covers  all  the  high 
points,  the  battles  with  presidents 
(questionably  elected  President 
Hayes  was  called  “the  acting  Presi¬ 
dent,”  “the  bogus  President,”  etc.), 
the  coining  of  words  and  slogans 
(“Remember  the  Maine,”  “McCar- 
thyism”)  and  the  highs  and  lows,  giv¬ 
ing  substance  to  the  Wall  Street  Jour¬ 
nal  description  of  the  Post  as  “the 
little  girl  who  had  a  little  curl  right  in 
the  middle  of  her  forehead.  When  the 
Post  is  good,  it  is  very,  very,  good; 
when  the  Post  is  bad,  it  is  horrid.” 

The  added  material  in  this  edition 
discusses  the  demise  of  the  Star,  the 
rise  of  Sun  Myung  Moon’s  Times,  an 


apology  to  Carter,  the  Janet  Cooke 
hoax  fiasco,  a  Jesse  Jackson  con¬ 
troversy  (Jackson’s  use  of  the  word 
“Hymie”),  the  passing  of  the  torch  to 
Donald  Graham. 

*  i|:  « 

Democracy  Without  Citizens:  Media 
and  the  Decay  of  American  Politics. 
Robert  E.  Entman.  (New  York: 
Oxford  University  Press.)  232  pages. 

For  citizens  to  be  involved  and 
political  reporting  to  be  meaningful, 
the  author  suggests  moving  the  cam¬ 
paign  trail  “boys  on  the  bus”  off  the 
bus  and  “onto  investigations  of  candi¬ 
dates’  careers,  records,  characters, 
alliances,  and  perceptions  of  reality.” 

Entman,  who  teaches  political  sci¬ 
ence  at  Duke,  also  recommends 
creating  “national  news  organiza¬ 
tions  run  by  the  major  parties  and 
subsidized  by  the  government”  to 
free  reporters  from  “the  drudgery  of 
covering  the  standard  beats.” 

Hilev  Ward 


St.  Louis  Sun  boosts  circulation  guarantee 


The  two-month-old  St.  Louis  Sun 
will  increase  its  guaranteed  average 
daily  circulation  base  from  75,000  to 
105,000  in  January,  the  paper 
announced  in  a  letter  to  advertisers. 

“I’m  delighted  to  report  that  to  date 
total  circulation  has  averaged  100,737 
a  day  based  on  a  seven-day  average,” 
advertising  director  Marvin  P.  Nafto- 
lin  announced  in  a  prepared  state¬ 
ment. 

Since  its  launching  Sept.  25,  the 
tabloid  Sun  has  based  its  advertising 


rates  on  a  guaranteed  75,000-circula¬ 
tion  base. 

Naftolin  said  a  new  six-month  rate 
card  to  be  introduced  Jan.  1  will 
reflect  the  105,000  guarantee. 

“As  was  the  case  with  our  launch 
circulation  guarantee,  we’ll  give 
advertisers  compensating  bonus 
space  if  our  circulation  falls  below 
this  new  level  in  the  first  half  of 
1990,”  he  said. 

At  the  time  of  the  launch.  Sun 
owner  Ralph  Ingersoll  II  predicted 


the  paper  would  be  profitable  with  a 
100,0()0-circulation.  The  Sun  letter 
did  not  address  this  topic. 

The  Sun  has  applied  for  member¬ 
ship  in  the  Audit  Bureau  of  Circula¬ 
tions,  which  measures  paid  circula¬ 
tion. 

According  to  the  ABC  FAS-FAX 
report  for  the  six  months  ended  Sept. 
30,  the  rival  St.  Louis  Post-Dispatch 
has  an  average  daily  circulation  of 
376,888  and  a  Sunday  circulation  of 
557,941. 
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Soviet  editor  expands  his  operation 

Grigoryants  to  open  a  number  of  print  shops  in  the  Soviet  Union 


By  Andrew  Radolf 

Sergei  Grigoryants,  founder  of  the 
independent  Soviet  magazine  Glas- 
nost  plans  to  open  a  number  of  com¬ 
mercial  print  shops  in  his  country  “to 
foster  an  independent  press.” 

The  print  shops,  Grigoryants  said 
in  a  recent  interview  in  New  York, 
will  be  located  in  Moscow,  Leningrad 
and  the  three  Baltic  states  —  Latvia, 
Estonia  and  Lithuania. 

One  of  the  reasons  for  locating  the 
shops  in  the  Baltic  states,  Grigoryants 
said,  is  he  feels  it  would  be  harder  for 
Soviet  authorities  to  crack  down 
there  as  a  result  of  the  local  indepen¬ 
dence  movements. 

“This  is  really  more  of  a  political 
undertaking  than  a  commercial  one,” 
Grigoryants  said.  “One  of  their  goals 
will  be  the  printing  of  literature  meant 
for  Soviet  readers  but  brought  from 
abroad.” 

The  Bible  and  the  publications  of 
Amnesty  International  were  among 
the  books  Grigoryants  said  he  is  con¬ 
sidering  having  the  print  shops  pub¬ 
lish. 

Since  printing  in  the  Soviet  Union 
“is  generally  much  cheaper  than  in 
the  West,”  he  said,  the  print  shops 
could  recover  their  expenses  for 
equipment  in  about  half  a  year. 

Grigoryants  also  intends  to  use  the 
print  shops  to  widen  distribution  of 
Glasnost.  All  the  print  shop  agree¬ 
ments,  he  said,  require  giving  Glas¬ 
nost  access  to  the  printing  equipment. 

Glasnost  has  a  network  of  reporters 
throughout  the  Soviet  Union. 
Recently,  the  magazine  has  also  been 
providing  daily  news  bulletins  to  for¬ 
eign  correspondents  based  in  Mos¬ 
cow. 

The  bulletins  are  distributed  in 
New  York  by  Freedom  House,  he 
said.  In  Paris,  they  appear  as  Glas¬ 
nost  Quotidienne  and  are  distributed 
by  the  “French  Society  of  Friends  of 
Glasnost”  to  news  organizations 
there,  he  said. 

The  Glasnost  staff  also  provides 
information  to  radio  broadcasters  and 
is  beginning  to  move  into  video  foot¬ 
age,  Grigoryants  said,  adding  that 
CBS  is  already  a  client  and  he  is  nego¬ 
tiating  with  ABC. 

The  Glasnost  staffers,  who  number 
about  40,  are  able  to  live  off  their 
incomes  from  journalism,  Grigo¬ 
ryants  said,  but  he  added  it  is  too  early 


Sergei  Grigoryants 

to  talk  about  developing  a  full- 
fledged,  Western  style  independent 
news  service  in  the  Soviet  Union. 

Grigoryants  further  plans  to  estab¬ 
lish  a  school  for  journalists  that  would 
be  affiliated  with  the  trade  union  of 
independent  journalists. 

“All  this  activity  is  really  for  one 
purpose  —  to  foster  substantive 
change  in  Soviet  society  and  promote 
a  movement  toward  really  democratic 
reform.  The  role  of  an  independent 
press  cannot  be  exaggerated.” 

Grigoryants  last  June  received  the 
Golden  Pen  of  Freedom  Award  from 
the  International  Newspaper 
Publishers  Association,  known  by  its 
French  initials,  FIEJ,  for  his  work 
fighting  for  press  freedom  in  the 
Soviet  Union. 

He  noted  that  his  country  still  has  a 
long  way  to  go  toward  anything  ap¬ 
proaching  Western  standards  of  a  free 
press.  Grigoryants  said  proposed 
Soviet  laws  on  the  press  are  full  of 
“Catch  22s”  that  he  feels  make  sup¬ 
posed  liberalization  spurious. 

“It’s  basically  as  unsatisfactory  as 
the  old  law,  and  much  more  vague,” 
he  stated. 

He  pointed  out,  for  example,  that 
Soviet  law  says  you  can’t  get  permis¬ 
sion  to  open  a  print  shop  without  first 
getting  a  government  contract  to 
supply  you  with  paper.  But  you  can’t 
get  a  contract  for  paper  unless  you’ve 
already  opened  a  print  shop. 

More  troubling,  Grigoryants  said, 
is  that  the  Soviet  government  is  still 
jailing  journalists.  He  said  that  Sergei 
Kuznetsov,  Glasnost’s  correspon¬ 


dent  in  Sverdlovsk,  was  sentenced  in 
November  to  three  years  in  prison  for 
his  allegedly  biased  reporting  on  a 
police  crackdown  on  demonstrators. 
The  charges  were  brought  by  the 
police  commander  who  led  the  crack¬ 
down,  Grigoryants  said,  and  the  only 
witnesses  allowed  at  the  closed  trid 
were  from  the  police. 

“There  will  of  course  be  an  appeal, 
but  the  appeal  will  probably  have  little 
effect,”  he  said. 

Kunetsov  was  arrested  in  Decem¬ 
ber  1988,  Grigoryants  said,  and  held 
in  jail  for  several  months  before  his 
trid.  “He  was  injured  in  a  confron¬ 
tation  with  prison  guards.  He  was 
brought  into  court  [for  his  sentencing] 
on  a  stretcher.” 

Grigoryants,  who  has  also  been 
incarcerated  several  times  for  his  free 
press  activities,  said  he  is  “convinced 
there  is  no  going  back  to  the  past”  in 
the  Soviet  Union.  However,  he  was 
not  convinced  that  the  future  of  the 
Soviet  Union  will  be  as  bright  as  is 
currently  hoped  due  to  all  the  recent 
events  in  the  East. 

“The  current  Soviet  leadership 
may  try  to  bring  about  a  kind  of  future 
which  may  be  worse  than  in  the 
past,”  he  said. 

Dispute  delays 
Teamster  vote 
in  Detroit 

A  jurisdictional  dispute  over  150 
circulation  office  workers  delayed  a 
Teamster  contract  ratification  vote  at 
the  Detroit  Newspaper  Agency. 

Until  the  joint  operating  agreement 
took  effect  Nov.  27,  Free  Press  circu¬ 
lation  office  workers  were  repre¬ 
sented  by  the  Newspaper  Guild  while 
News  employees  were  organized 
under  Teamster  Local  372. 

The  Teamsters  —  with  1,200  mem¬ 
bers,  the  biggest  Detroit  newspaper 
union  —  had  been  scheduled  to  ratify 
a  tentative  bargaining  agreement  Sun¬ 
day  Dec.  3.  The  29-month  pact  calls 
for  weekly  wage  increases  of  $80  plus 
a  two- week  bonus. 

Three  other  unions  the  Detroit 
Mailers  Union  Local  2040,  Graphic 
Communications  International  Union 
Local  289  and  Detroit  Typographical 
Union  Local  18  —  approved  the  con¬ 
tract  in  Sunday  votes. 
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ADVERTISING 


Former  Blair,  Advo  execs  team  up 

Acquire  suburban  newspaper  ad  rep  firm 


By  Andrew  Radolf 

Bob  Hemm,  formerly  of  John  Blair 
Marketing,  and  Jack  Valentine,  for¬ 
merly  of  Advo,  have  teamed  up  to 
acquire  U.S.  Suburban  Press  Inc.,  a 
sales  representative  firm  which  sells 
national  advertising  for  suburban 
newspapers. 

The  suburban  papers  belonging  to 
USSPI  have  a  combined  circulation 
of  13  million  and  total  nearly  1,000, 
according  to  Hemm.  About  42%  of 
that  13  million  consists  of  paid  circu¬ 
lation  and  daily  papers  comprise 
about  21%  of  that  circulation  to¬ 
tal. 

John  Blair  Marketing  specialized  m 
free-standing  national  advertising 
inserts,  or  FSIs,  for  newspapers, 
while  Advo  created  “marriage  mail” 
to  distribute  retail  advertising  via 
third-class  postage. 

Hemm  said  that  they  plan  to  use 
their  target  marketing  experience  to 
build  up  USSPI,  which  they  acquired 
last  October  from  Bob  Hanson  and 
Jim  Thavis.  The  two  former  owners 
will  stay  on  as  president  and  execu¬ 
tive  vice  president,  respectively. 
Hemm  will  be  vice  chairman  and 
CEO,  and  Valentine  will  be  chairman 
and  COO. 

“They  were  looking  for  new 
ideas,”  Hemm  said  of  the  previous 
owners.  “They  were  salesmen,  but 
they  didn’t  have  experience  in  direct 
marketing.” 


Bob  Hemm 


Jack  Valentine 

The  firm  represents  suburban 
publications  in  the  top  50  markets. 


Hemm  said.  USSPI  has  the  capability 
to  do  a  “ZIP  overlay”  and  match  the 
targeted  ZIP  codes  of  an  advertiser 
with  the  ZIP  codes  where  its  newspa¬ 
pers  circulate. 

“Each  paper  becomes  a  living 
ZIP,”  he  said.  “We  offer  advertisers 
the  ability  to  target  any  lifestyle 
across  the  board  nationally  or  in  a 
market.” 

The  number  of  slicks  needed  for  a 
total  across-the-country  buy  is  301  — 
243  broadsheets  and  58  tabloids, 
Hemm  said. 

Eventually,  the  firm  hopes  to 
develop  total  market  coverage  pro¬ 
grams  to  allow  advertisers  to  reach 
suburban  ZIP  codes  not  covered  by 
USSPI’s  newspapers. 

USSPI’s  strategy  is  to  create  an 
advertisinjg  network  “that  looks  like 
direct  mail  but  costs  like  a  newspa¬ 
per,”  Hemm  explained.  He  said  the 
network  has  a  $40  cost-per-thousand, 
which  he  said  was  about  equivalent  in 
cpm  to  advertising  ROP  in  a  metro 
daily  “without  paying  for  a  zone.”  A 
direct  mail  program  in  targeted  subur¬ 
ban  ZIP  codes  would  run  about  $160 
per  thousand,  he  said. 

Although  metro  newspapers  offer 
zoned  advertising,  the  zones  usually 
are  not  small  enough  to  target  specific 
ZIP  codes  and  the  cost  per  thousand 
is  higher  than  ROP,  Hemm  main¬ 
tained.  “Newspapers  don’t  want  to 
sell  small.  We  already  are  small,”  he 
said. 


Yellow  pages  ads  converted  into  newspaper  revenues 


The  Sun-Sentinel,  Fort  Lauder¬ 
dale,  Fla.,  said  it  converted  more  than 
$2  million  of  yellow  pages  revenue 
into  newspaper  advertising  dollars 
during  its  second  annual  anti-yellow 
pages  campaign. 

The  $2,009,000  generated  in  adver¬ 
tising  sales  represented  a  170% 
increase  over  last  year’s  campaign, 
which  earned  $743,458. 

The  23-week  campaign  averaged 
$87,000  in  ad  revenue  each  week,  and 
more  than  65%  of  sales  were  new 
contracts.  i 

Prior  to  the  campaign,  advertising 
training  and  development  manager 
Irwin  Siegel  conducted  a  two-day 
selling  against  yellow  pages  training 


workshop,  after  which  eight  teams 
were  formed  among  display  and  clas¬ 
sified  salespeople. 

In  each  of  the  four  heats,  individu¬ 
als  generating  the  highest  dollar  ad 
revenue  won  prizes.  First  prize  was  a 


two-day,  three-night  trip  to  Key 
West  Pier  House;  second  prize  was  a 
compact  disc  player;  and  third  prize 
was  $100.  At  the  end  of  the  contest, 
the  team  that  generated  the  most 
revenue  won  a  cash  prize. 


Whittle  says  1,050  schools 
signed  up  for  Channei  One 


Whittle  Communications  said  1 ,050 
schools  have  signed  three-year  con¬ 
tracts  to  receive  its  commercially 
sponsored  Channel  One  daily  news 
show  for  classrooms. 

Whittle  said  the  schools  are  in  29 


states  and  have  739,000  students. 

Scheduled  for  a  March  start-up, 
Channel  One  will  feature  a  daily  12- 
minute  news  program  geared  toward 
teens  and  shown  in  class  during 
school  hours.  —  AP 
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The  Future  Is  Now 


Is  traditional  silver-based  photography  a 
thing  of  the  past?  What  will  die  next  generation 
of  photographers  be  using  to  document  the 
human  condition?  How  will  computers  and 
new  technology  influence  the  future  of  photo¬ 
journalism? 

Join  editors,  photogn^hers  and  manufactur¬ 
ers  at  the  Fifth  Annual  Digital  Photography 
Conference  sponsored  by  the  National  Press 
Photographers  Association  and  USA  TODAY, 


Andy  LIppman 


February  8-10,  1990,  in  Washington  D.C.  to 
explore  the  future  of  photojournalism  in  the 
computer  age. 

^  the  latest  in  digitial  imaging  equipment 
while  learning  how  it  will  improve  both  the 
quality  and  content  of  your  publication. 

Then,  hear  Andy  Lippman,  associate  direc¬ 
tor  of  MIT’S  Media  Lab,  provide  food  for 
thought  with  his  keynote  adi^:  “Focusing  on 
die  future  of  the  media.” 


For  additional  information  call: 
703-276^7  or 
800-872-8632,  ext.  3637 

Special  Convention  Hotel  Ratee 

A  block  of  rooms  has  been  reserved  for  this 
conference  9  $95.00  per  night,  single  or 
double  occupancy  at  the  Ramada  Renais¬ 
sance  Techworld,  999  9th  Street,  NW,  Wash¬ 
ington  D.C.  20001  Phone;  202-898-9000. 
Please  Inform  the  reservations  desk  that  you 
are  making  arrangements  to  attend  the  NPPA 
DIgItalPhotography  Conference. 


^  Please  register  me  for  the  Digital  90  Photo  Conference 
General  Admission:  Vendor— $750 

BNPPA  members  —  $  85  I  I  (Includes  one  ffxlO'  booth  and 

Non-mertkiers  —  $100  | _ |  two  general  admission  tickets.) 

Make  checks  payable  to:  NPPA  Digital  Photography  Conference 

Name: _ Tide _ 

Company: _ _ 

Address: _ _ 

City: _ 

Zip: - 


State: 


Telephone:  j 


Please  mall  registration  and  payment  to:  Frank  S.  Foiwell,  conference  ■ 
chairman,  c/o  USA  TODAY.  1000  Wilson  Blvd.,Ariington,VA  22209.  | 


IN  BRIEF 


More  personnel 
moves  at  UPl 

Mike  Freedman  is  leaving  United 
Press  International  for  the  second 
time  in  a  year. 

In  other  personnel  moves,  UPI  has 
hired  former  CBS  executive  Albert 
Crane  III  to  sell  to  the  television 
industry  and  has  rehired  a  longtime 
UPI  photo  staffer,  Robert  W.  Carroll, 
from  the  Toronto  Sun  Corp. 

Freedman,  who  quit  UPI  Radio 
Network  last  March  to  join  a  Detroit 
radio  station  but  returned  in  August, 
is  resigning  as  vice  president  of  the 
radio  network  to  become  managing 
editor  of  Detroit’s  WWJ-AM. 

Freedman,  who  will  join  UPI’s 
Broadcast  Advisory  Board,  is  being 
replaced  by  Jon  Wilkes,  director  of 
FNN  Business  Radio,  which,  like 
UPI,  is  controlled  by  New  York- 
based  Infotechnology  Inc. 

Sources  said  Freedman  had  differ¬ 
ences  with  Dom  Fioravanti,  who 
became  Infotech’s  senior  vice  presi¬ 
dent  for  radio  and  business  develop¬ 
ment  after  Freedman  rejoined  UPI. 

Crane,  former  CBS  Broadcast 
Group  vice  president  for  information 
enterprises,  was  named  UPI’s  vice 
president  for  sales  to  the  television 
industry. 

“He  will  ensure  that  we  are  hearing 
what  U.S.  television  wants  and  will 
work  closely  with  the  editorial  and 
service  management  teams  to  ensure 
that  our  products  and  services  are 
meeting  those  needs,”  said  senior 
vice  president  for  sales  Pat  Grotto. 

UPI  also  announced  the  return, 
beginning  in  January,  of  Carroll,  who 
was  photo  editor  at  the  Toronto  Sun 
and  at  its  parent  company’s  syndi¬ 
cation  arm,  as  general  manager  of 
UPI’s  photo  operation. 

Carroll  spent  nearly  20  years, 
including  a  stint  in  Vietnam,  in  pho¬ 
tography  and  photo  management  with 
UPI  and  United  Press  Canada,  which 
closed  in  1985. 

Promoted  to  photo  editor  was  Allan 
Papkin,  a  31 -year  UPI  veteran  who 
was  an  assistant  managing  editor  for 
photos. 

Dow  Jones  boosts 
its  Telerate  share 
from  67%  to  92% 

Dow  Jones’  $21-a-share  offer  for 
the  outstanding  shares  of  Telerate  it 
does  not  already  own  resulted  in  more 


than  24.3  million  shares  being  ten¬ 
dered  by  the  Nov.  22  expiration  date. 

As  a  result,  Dow  Jones’  stake  in 
Telerate  was  boosted  from  67%  to 
92%. 

The  tender  offer  will  be  followed  by 
a  merger,  with  the  remaining  public 
stockholders  of  Telerate  also  receiv¬ 
ing  $21  a  share  in  cash. 

Dow  Jones  expects  the  merger  to 
be  effective  “as  soon  as  practicable” 
after  Jan.  2,  1990. 

Newsmen’s  escape 
from  N.C.  prison 
will  be  remembered 

Plans  have  been  made  to  com¬ 
memorate  the  125th  anniversary  of 
three  Northern  newspapermen’s 
escape  from  a  Confederate  prison  in 
Salisbury,  N.C.,  and  their  340-mile 
journey  to  freedom. 

The  event,  scheduled  for  Dec.  15- 
17,  will  feature  lectures,  a  walking 
tour,  living  history  portrayals,  a  ban¬ 
quet,  a  commemorative  service,  and  a 
re-creation  of  the  reporters’  escape. 

The  Society  of  Civil  War  Corre¬ 
spondents,  a  living  history  group  that 
studys  and  portrays  the  Northern  and 
Southern  newsmen  who  reported  on 
the  war,  is  co-sponsoring  the  event 
with  the  Historic  Salisbury  Founda¬ 
tion  Inc. 

Gerald  A.  Regan,  a  copy  editor  at 
USA  Today,  and  Robert  D.  Madison, 
a  U.S.  Naval  Academy  English  pro¬ 
fessor,  will  portray  New-York  Daily 
Tribune  reporters  Albert  D.  Richard¬ 
son  and  Junius  H.  Browne,  two  of  the 
masterminds  of  the  escape,  and  will 
give  readings  from  books  Browne  and 
Richardson  wrote  about  their  Civil 
War  exploits. 

Also  participating  in  the  escape  on 
Dec.  18, 1964,  were  William  E.  Davis 
of  the  Cincinnati  Gazette,  Connecti¬ 
cut  Merchant  Marine  Capt.  Thomas 
E.  Wolfe,  and  Sgt.  Charles  Thurston 
of  the  6th  New  Hampshire  Infantry. 

Regan,  who  serves  as  spokesman 
for  the  Society  of  Civil  War  Corre¬ 
spondents,  said  the  event  also  pro¬ 
vides  an  opportunity  to  remember  the 
captivity  of  Terry  Anderson,  Asso¬ 
ciated  lYess  chief  Middle  East  corre¬ 
spondent,  who  has  been  held  captive 
by  terrorists  since  March  1985. 

“Wherever  Terry  is  being  held,  we 
fervently  wish  he  might  find  some 
inspiration  from  the  successful 
struggle  of  Richardson,  Browne  and 
Davis,”  Regan  said. 

A  copy  of  Richardson’s  book.  The 


Secret  Service,  the  field,  the  dungeon 
and  the  escape,  will  be  sent  to  Ander¬ 
son  care  of  his  sister,  Peggy  Say, 
Regan  said. 

“It’s  an  inspiring  story,”  he  noted. 
“Hopefully  Terry  will  have  a  chance 
to  read  it  when  he  comes  back  to 
civilization.” 

The  event  is  made  possible  by  the 
Salisbury  Post,  the  North  Carolina 
Humanities  Committee  and  W.A. 
Brown  &  Son  of  Salisbury.  Support 
has  also  been  extended  by  the  Salis¬ 
bury  Holiday  Inn  and  USA  Today. 

ABC  officers,  board 
elected  at  meeting 

Dan  F.  Pearson,  group  director, 
RJR  Media  Services,  R.J.  Reynolds 
Tobacco  Co.,  was  elected  to  a  one- 
year  term  as  chairman  of  the  Audit 
Bureau  of  Circulations  at  its  annual 
conference  in  New  York  City. 

Other  officers  elected  to  one-year 
terms  were:  James  M.  Anderson, 
president  and  chief  executive  officer, 
McKim  Advertising  Ltd.,  board  vice 
chairman;  S.  Scott  Harding,  national 
retail  advertising  manager.  Sears 
Roebuck  and  Co.,  board  vice  chair¬ 
man;  R.  David  Threshie,  publisher, 
the  Orange  County  Register,  board 
treasurer;  and  James  M.  Van  Cleave, 
director  of  media/division  manager  of 
general  advertising,  the  Procter  & 
Gamble  Co.,  board  vice  chairman. 

Re-elected  officers  who  will  serve 
one-year  terms  were:  Joseph  W. 
Ostrow,  executive  vice  president/ 
worldwide  media  director,  Foote, 
Cone  &  Belding,  board  secretary;  and 
Robert  E.  Riordan,  chairman  and 
chief  executive  officer.  Family  Media 
Inc.,  board  vice  chairman. 

Carleton  F.  Rosenburgh,  vice 
president/circulation,  newspaper 
division,  Gannett  Co.  Inc.,  was  one  of 
three  directors  elected  to  their  first 
terms  on  the  board.  He  will  represent 
Class  6,  daily  newspapers  with 
15,000-100,000  net  paid  circulation. 

Newspaper  directors  re-elected  at 
the  meeting  were:  Jean  Baker-Pearce, 
publisher,  the  Alliston  (Ont.)  Press 
Ltd.,  representing  Class  8,  all  weekly 
newspapers;  John  O.  Emmerich  Jr., 
editor  and  publisher,  the  Greenwood 
(Miss.)  Commonwealth,  representing 
Class  5,  daily  newspapers  with  l^ss 
than  15,000  circulation;  and  Lance  R. 
Primis,  president,  the  New  York 
Times,  representing  Class  7,  daily 
newspapers  with  more  than  100,000 
net  paid  circulation. 
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Its  yours.  Just  write  a  brief  article  for  FineLine,  the  Newsletter  on 
Journalism  Ethics,  telling  about  an  ethical  dilemma  you’ve  faced 
in  your  career  as  a  journalist. 

If  we  accept  what  you’ve  written,  we’ll  write  you  a  check  for  $500. 
R)r  mote  information  on  how  you  can  be  a  contributor: 
CALL  TOLL-FREE  1-800-736-0897 
Ask  for  Robin  Hughes 


The  Newsletter  On  .lournalism  Ethics 


6(M)  E.  Main  Street,  Louisville,  Kentucky  40202  •  502/584-8182  •  Robin  Hughes,  Editor  •  Barry  Bingham,  Jr.,  Publisher 


The  press  and  the  Vietnam  War 

Military  historian  says  what  alienated  the  American  public 
about  the  Vietnam  War  was  not  news  coverage  but  casualties 


By  George  Garneau 

The  Vietnam  War  was  not  lost  by 
the  press.  It  was  doomed  by  flawed 
strategies  and  mounting  U.S.  casual¬ 
ties,  according  to  a  military  historian. 

It’s  non-news  to  journalists,  but 
critics  for  years  have  accused  the 
news  media  of  turning  the  American 
public  against  the  war,  the  flrst  in  this 
century  covered  free  of  military  cen¬ 
sorship. 

“What  alienated  the  American 
public  in  both  the  Korean  and 
Vietnam  Wars,  was  not  news  cover¬ 
age  but  casualties,”  civilian  Army 
historian  William  Hammond  con¬ 
cludes  in  his  thoroughly  documented 
book.  The  Military  and  the  Media 
1962-1982. 

Even  if  the  public  relations  manag¬ 
ers  of  the  U.S.  government’s  war 
effort  successfully  created  “the  sort 
of  objectivity  they  sought  in  the  press, 
they  would  have  failed  in  their  larger 
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purpose,”  Hammond  found,  because 
as  long  as  then-President  Lyndon 
Johnson’s  limited-war  strategy  pre¬ 
vailed,  “the  enemy  would  hold  the 
initiative  and  casualties  would  con¬ 
tinue,  inexorably,  to  rise.” 

He  cites  figures  inversely  linking 
public  support  to  the  number  of  dead 
and  wounded  soldiers:  When  casual¬ 
ties  multiply  by  10,  public  support  in 
polls  drops  15  percentage  points. 

The  author  says  military  press  crit¬ 
ics  ignored  the  majority  of  reporters 
who  “attempted  conscientiously  to 
tell  all  sides  of  the  story.” 

But  he  also  blames  the  press  for 
bowing  to  competitive  and  deadline 
pressures. 

“Sacrificing  depth  and  analysis  to 
color,  they  created  news  where  none 
existed”  —  stories  about  tear  gas  and 
dismemberment  —  and  “failing  to 
make  the  most  of  what  legitimate 
news  did  exist”  such  as  the  South 
Vietnamese  army  and  North 
Vietnamese  goals. 

“It  is  undeniable,  however,  that 
press  reports  were  still  more  accurate 
than  the  public  statements  of  the 
administration  in  portraying  the  situa¬ 
tion  in  Vietnam,”  Hammond  wrote. 

He  said  in  an  interview  that  the 
book  “has  at  least  made  the  point  that 
the  media  didn’t  turn  the  American 
public  against  this  war.” 

The  book  is  less  a  history  of  mili¬ 
tary-press  relations  than  “a  history  of 
administration  efforts  to  package  and 
market  what  it  knew  would  be  unpop¬ 
ular  to  the  American  public,”  he  said. 

“The  Vietnam  War  was  a  public 
relations  war  at  its  very  essence.” 

Using  some  previously  unavailable 
documents,  it  details  how  political, 
military  and  public  relations  consider¬ 
ations  influenced  the  war. 

The  book  describes  how  the  press 
“screwed  up  time  and  again,”  how 
politics  affected  strategy,  how  mili¬ 
tary  strategies  proved  “erroneous” 
and  how  the  war  “was  flawed  at  its 
very  root,”  he  said. 

The  book,  published  last  year  by 
the  Army’s  Center  of  Military  His¬ 
tory,  sells  for  $20  from  the  Govern¬ 
ment  Printing  Office.  Hammond  is 
working  on  a  follow-up,  which  will 
describe  how  generally  favorable 
press  coverage  before  1%8  turned 


vehemently  against  the  war.  The 
book  was  reviewed  by  the  military 
prior  to  publication  but  was  not  cen¬ 
sored,  Hammond  said. 

“The  Army  has  done  itself  proud 
by  looking  at  this  war  and  allowing  a 
book  to  be  published  that  flies  in  the 
face  of  myths  many  officers  hold,” 
Hammond  said,  describing  military 
reaction  as  “on  the  whole,  pretty 
sympathetic.” 

Chronicle  fund 
to  help 
quake  victims 

The  San  Francisco  Chronicle’s 
annual  “Season  of  Sharing”  fund, 
which  began  Thanksgiving  Day,  will 
help  earthquake  victims  in  its  1989-90 
drive,  the  newspaper  announced. 

Because  of  the  October  disaster 
part  of  the  funds  from  the  campaign 
will  be  used  for  critical  needs  and 
housing  assistance  for  the  elderly, 
handicapped  persons  and  working 
poor  families  aJffected  by  the  quake  in 
seven  Bay  area  counties. 

During  the  campaign,  the  Chronicle 
publishes  photos  and  stories  about 
people  in  need  and  also  lists  contribu¬ 
tors.  Every  dollar  collected  goes  to 
the  needy.  Administrative  expenses 
are  covered  by  the  newspaper  and 
private  foundations. 

At  the  close  of  the  drive,  the 
Chronicle  publishes  an  accounting 
of  how  the  contributions  were  allo¬ 
cated. 

Net  income  drops 
for  Quebecor 

Quebecor’s  net  income  in  the  third 
quarter  of  1989  declined  to  $5.4  mil¬ 
lion  (Canadian),  or  230  per  share, 
from  $7.0  million,  or  380  per  share. 

The  decline  came  despite  a  $1 12- 
million  increase  in  revenues  to  $437.9 
million  from  $325.9  million. 

The  decrease  in  demand  and  prices 
for  newsprint  at  its  Donohue  Inc.  sub¬ 
sidiary,  as  well  as  $2  million  in  oper¬ 
ating  losses  at  the  recently  launched 
Montreal  Daily  News,  were  cited  as 
reasons  for  the  net  income  drop. 
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I  N  UR  OPINION 


THE  PAGE  COUNT 
CHAUENGE 


In  our  opinion,  many  of  today's  daily  newspapers  will 
face  significant  financial  trauma  during  the  19^.  Why? 

The  sluggish  growth  in  the  number  of  households 
buying  newspapers. 

The  continued  loss  of  advertising  market  share  to 
competitive  media,  like  television. 

Recent  analyses  of  circulation  and  advertising  statistics 
bear  this  out.  According  to  Forbes  magazine  (Feb.  20, 

1 989),  newspaper  circulation  is  growing  much  more  slowly 
than  the  number  of  households:  Since  1 970,  total  U.S.  daily 
newspaper  circulation  has  increased  from  62.1  million  to 
63.1  million.  During  that  same  period,  the  number  of 
households  in  the  U.S.  has  increased  by  44  million. 

The  Newspaper  Advertising  Bureau  (NAB)  says  that 
advertising  market  share  for  1988  was  down  to  26.4  per¬ 
cent  from  a  post-war  high  of  36.7  percent  in  1949.  NAB 
expects  the  trend  to  continue. 

Where  has  the  market  share  gone? 

Declining  daily  newspaper  market  share  is  the  direct 
result  of  the  lack  of  real  circulation  growth.  This  has  led 
to  anxiety  among  advertisers,  who  fear  they  may  not  be 
reaching  their  target  audiences  through  newspaper 
advertising. 

Some  local  advertisers,  unable  or  unwilling  to  pay 
full-run  newspaper  rates,  are  turning  to  suburban  week¬ 
lies,  catalogs,  free  sheets  and  other  forms  of  direct  mail, 
local  radio,  and  cable  television. 

Declining  market  share  is  arguably  the  most  critical 
issue  facing  metros  today.  We  believe  this  is  the  single 
greatest  challenge  facing  newspapers  and  their  systems 
vendors.  To  combat  the  situation,  many  newspapers  are 
creating  new  products  —  special  pages,  special  sections, 
and  special  editions  —  to  provide  more  attractive  vehicles 
for  advertisers. 

These  new  products  have  led  to  a  dramatic  increase 
in  page  count,  which  burdens  the  newspapers'  manufac¬ 
turing  operations  with  a  formidable  set  of  production 
problems. 

How  can  page  count  be  increased  and 
production  costs  simultaneously  maintained 
or  reduced? 


Newspaper  manufacturing  systems  must  be  flexible 
enough  to  handle  significant  page  growth,  manage  work 
flow,  and  control  production  costs.  Without  pre-press  sys¬ 
tems  carefully  matched  to  the  competitive  needs  of  news¬ 
papers,  matched  to  each  newspaper's  strategic  plan  for 
growth  and  change,  the  production  costs  of  increasing 
page  count  will  be  prohibitive. 

Newspapers  also  must  be  capable  of  managing  a  new 
manufacturing  process  in  which  complex  zoning  schemes 
are  required  to  meet  readers'  and  advertisers'  needs.  The 
implications  of  this  trend  are  sobering. 

Today's  efforts  in  zoning  by  a  handful  of  metropolitan 
daily  newspapers  represent  the  industry's  first  steps  to  re¬ 
claim  its  dwindling  advertising  share. 

Two  pioneering  newspapers  in  the  field  of  zoning  are 
Newsday  and  The  Philadelphia  Inquirer. 

These  newspapers  are  counteracting  slow  circulation 
growth  through  local  community  coverage.  They  offer  cost- 
effective,  highly-targeted  alternatives  to  advertisers  who 
now  find  these  newspapers  competitive  with  other  media. 

Confronted  by  competition  from  a  ring  of  suburban 
dailies.  The  Inquirer  answers  the  challenge  by  offering 
weekly  zoned  advertising  and  news  editions  called  the 
'Neighbors'  sections.  These  sections,  published  two  or 
three  times  each  week,  are  so  successful  that  The  Inquirer 
has  recently  expanded  their  numbers. 

Newsday,  which  faces  intense  competition  from  free 
sheets  throu^out  its  Long  Island  circulation  area,  currently 
delivers  10  editorial  and  12  advertising  zoned  editions  to 
its  readers  as  part  of  its  Sunday  regional  sections. 

For  the  first  time,  the  newspaper  industry  is  experi¬ 
encing  a  major  explosion  of  pages.  These  two  newspa¬ 
pers,  and  others  like  them,  manage  this  development 
while  controlling  production  and  labor  costs. 

In  our  opinion,  the  publishing  industry  must  put  its 
vendors  on  notice  to  discuss  alternatives  and  deliver  sys¬ 
tems  that  address  the  key  manufacturing  and  marketing 
challenges  of  the  1990s  and  beyond. 

At  Atex,  we  welcome  that  discussion 
and  intend  to  use  this  space  over  the  com¬ 
ing  months  to  expand  upon  these  issues. 
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staff  complains  about  paper’s  quake  coverage 


By  MX.  Stein 


In  the  wake  of  a  staff  protest  of  the 
Orange  County  (Calif.)  Register's 
“narrow  and  limited”  coverage  of  the 
Bay  area  earthquake,  the  paper’s 
management  defended  the  coverage 
but  conceded  it  could  have  done  bet¬ 
ter. 

Editorial  staffers  had  complained 
that  the  quake  coverage  was  unor¬ 
ganized  and  that  they  were  given 
“poor  and  vague  direction,”  accord¬ 
ing  to  a  copy  of  their  memo  written  to 
editor  N.  Christian  Anderson.  A  copy 
was  obtained  by  E&P. 

Anderson  and  managing  editor 
Tonnie  Katz  have  denied  receiving 
the  memo. 

“We  are  proud  of  our  talents  and 
we  feel  we  must  speak  up  whenever 
we  believe  our  newspaper  can  be  bet¬ 
ter,”  the  memorandum  said.  “The 
earthquake  was  a  local  story.  Orange 
County  and  the  Register’s  readers  are 
inextricably  bound  to  the  Bay  area 
through  familial,  social,  political, 
financial,  geographic  and  ecological 
ties.” 


According  to  the  memo,  the  Regis¬ 
ter’s  coverage  “lacked  the  detail 
necessary  to  help  our  readers  assess 
the  damage  to  those  links.  We  should 
have  covered  this  earthquake  with 
one  thought  constantly  in  mind:  This 
will  inevitably  happen  in  Orange 
County.  Ignoring  our  fate,  we  focused 
only  on  the  immediate  and  temporal: 


California  newspapers  are  urged  to 
come  up  with  emergency  plans  to 
enable  them  to  better  cope  with  future 
disaster-type  situations.  See  a  related 
story  on  Page  42. 


How  does  this  affect  Orange  County 
today?” 

The  approximately  30  signers  of  the 
memo  also  charged  that  the  Register’s 
resources  were  poorly  used,  alleging 
that,  throughout  the  coverage,  the 
paper  used  very  little  of  the  informa¬ 
tion  gathered  and  photos  taken  in  the 
quake  area. 

“Some  reporters  in  the  Bay  area 
went  to  disaster  scenes,  only  to  be 
called  back,  and  then  dispatched  once 


Cleaning  out  the  attic? 
Cleaning  out  the  pressroom? 


Use  the  Classified 
AdPasesofE&PI 


For  rates,  dealines  and 
information  call: 


YARD 

5ALE 


Sandra,  Susan  or  Rameka 
at  212 ‘675 ‘4380 


Ask  for  extension  46  or  47. 


more  to  the  same  scene,”  the  corre¬ 
spondence  went  on.  “In  the  end,  we 
asked  our  reporters  to  return  before 
the  story  was  over.” 

The  signers  said  the  paper  should 
issue  clear  guidelines  for  covering  a 
major  disaster. 

A  Register  reporter,  who  requested 
anonymity,  toid  E&P  that  he  and 
other  staffers  believe  the  Register  did 
not  send  enough  reporters  to  the  San 
Francisco  area  and  relied  too  heavily 
on  the  wires. 

Register  reporter  Jean  Pasco,  who 
said  she  was  one  of  the  signers  of  the 
memo,  told  E&P  it  was  “intended  to 
be  constructive,  not  destructive.  We 
hope  management  will  understand 
our  concern.” 

Pasco,  however,  called  the  leak  of 
the  memo  “unfortunate,”  saying  “it 
should  have  been  handled  in  house.” 

In  a  more  recent  memo  to  the  staff, 
Anderson  said  an  analysis  of  the 
Register’s  quake  coverage  by  Dick 
Cheverton,  managing  editor/strategy, 
“gives  us  an  excellent  analysis  of  how 
well  we  served  readers  and  how  we 
could  have  done  better.” 

Anderson  said  he  had  asked 
Cheverton  to  undertake  the  study 
“because  I  was  not  completely  satis¬ 
fied  with  our  effort  and  because  any 
story  of  this  magnitude  (pardon  the 
pun)  always  gives  us  a  lesson  in  how 
we  can  do  better  next  time.” 

A  copy  of  Anderson’s  report, 
which  E&P  obtained  from  a  staff 
member,  quoted  Cheverton’s 
acknowledgment  of  the  staff  com¬ 
plaints,  saying,  “We  are  our  own 
worst  critics.” 

Cheverton,  added,  however,  that 
“We  were  better  than  we  thought.  We 
ran  more  stories,  almost  twice  as 
many  as  the  [Los  Angeles]  Times  on 
the  day  after  the  event,  and  we  beat 
them  by  a  full  day  in  producing  our 
special  earthquake  section  .  .  . 
Those  are  major  accomplishments 
and  we  applaud  the  staff  for  reacting 
so  quickly,  energetically  and  crea¬ 
tively.” 

Nevertheless,  Cheverton  found 
“several  things”  in  which  the  paper 
could  have  done  better. 

“We  need  to  look  at  how  and  when 
we  make  decisions,”  the  editor  went 
on.  “We  have  to  look  at  our  graphic 
presentations  for  major  stories;  we 
need  to  evaluate  just  how  our  cover¬ 
age  of  non-local  stories  should  be,  and 
we  need  to  think  more  about  how  we 
handle  the  combining  of  wire  and 
locally  produced  copy.” 

Anderson  said  in  his  memo  that  the 
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NEWSPEOPLE  IN  THE  NEWS 


Christopher  M.  Harte,  publisher 
and  president  of  the  Centre  Daily 
Times,  State  College,  Pa.,  has  been 
named  publisher  and  president  of 
Knight-Ridder’s  Akron  Beacon  Jour¬ 
nal.  He  replaces  John  M.  McMil- 
LION,  who  is  retiring. 

James  A.  Moss  will  succeed  Harte 
at  the  Centre  Daily  Times.  Moss,  a 
former  vice  president  of  Knight-Rid- 
der  Newspaper  Sales,  has  completed 
a  two-year  management  development 
program  at  the  Miami  Herald.  He 
began  his  career  at  the  Washington 
Post  in  1969. 

McMillion  went  to  Akron  as 
publisher  in  1986  from  the  Duluth 
News-Tribune,  where  he  had  been 
publisher  since  1975.  Prior  to  join¬ 
ing  K-R,  he  was  business  manager 
for  the  Albuquerque  Publishing  Com¬ 
pany  and  had  served  as  executive  edi¬ 
tor  of  the  Albuquerque  Journal  and 
earlier  as  New  Mexico  state  bureau 
chief  for  United  Press  International. 


Joe  Blackstock  is  the  newly 
named  general  manager  and  editor  of 
the  Pasadena  Star-News. 

He  has  served  as  managing  editor 
of  the  San  Gabriel  Valley  Tribune  for 
the  past  three  years. 

Blackstock,  who  joined  the  paper 
in  1972,  has  worked  as  a  columnist, 
staff  writer  and  sports  editor.  He 
holds  a  bachelor’s  degree  in  journal¬ 
ism  and  a  master’s  in  American  stud¬ 
ies  from  California  State  University, 
Los  Angeles. 


Herman  Helms,  a  veteran  sports 
journalist  for  41  years,  will  retire  Dec. 
31  from  The  State,  Columbia,  S.C., 
which  he  joined  in  1963  and  has 
served  as  executive  sports  editor  for 
24  years.  The  past  two  years  he  has 
been  a  sports  columnist  in  anticipa¬ 
tion  of  retirement  at  age  65. 


ARTHUR  OCHS  SULZBERGER  Jr., 
deputy  publisher  of  the  New  York 
Times,  was  elected  to  the  board  of 
directors  of  the  American  Press  Institute 
during  the  board's  fall  meeting  in 
Dallas. 

Sulzberger,  who  became  deputy 
publisher  in  1988,  is  responsible  for 
the  news  and  business  departments. 

A  graduate  of  Tufts  University,  he 
began  his  career  as  a  reporter  with  the 
Raleigh  Times  in  1974,  moved  to  the 
Associated  Press  as  a  correspondent  in 
London,  and  subsequently  joined  the 
Times  with  his  assignments  including 
the  Washington  bureau  and  assign¬ 
ment  editor  on  the  metropolitan  desk  in 
New  York. 


Helms,  a  graduate  of  Catawba  Col¬ 
lege,  Salisbury,  N.C.,  worked  at  the 
Charlotte  Observer  for  15  years 
before  joining  The  State. 

His  work  in  the  Carolinas  led  to  a 
special  distinction.  He  is  the  only 
journalist  to  have  been  named  Sports- 
writer  of  the  Year  in  both  states  — 
and  he  has  won  the  South  Carolina 
award  seven  times. 

*  «  Id 

Ed  Hutshing,  founding  editor  of 
the  San  Diego  Union  book  section,  is 
retiring  Dec.  22  after  12  and  a  half 
years  in  the  post.  He  will  be  moving  to 
Seattle,  where  he  plans  to  write  and 
act  as  an  acquisitions  editor. 

Mary  Hellman,  arts  editor  for  the 
past  seven  years  at  the  Union,  is  suc¬ 
ceeding  Hutshing  as  editor  of  the  sec¬ 
tion. 

*  *  * 

Peter  Phipps  is  now  financial  edi¬ 
tor  of  the  Providence  Journal-Bulle¬ 
tin. 

He  joined  the  staff  in  1985  as  a 
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executive  recruiting  firm  in 
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—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

reporter  and  moved  to  banking 
writer,  and  in  1987,  became  assistant 
Hnancial  editor. 

Also,  Annette  Skwarto  has 
joined  the  Providence  Journal’ Com¬ 
pany  as  classified  systems/develop¬ 
ment  manager.  She  previously  was 
assistant  classified  advertising  man¬ 
ager  at  the  Brockton  (Mass.)  Enter¬ 
prise. 

*  *  * 

Don  Campbell,  Washington  corre¬ 
spondent,  was  elected  director  of  The 
Washington  Journalism  Center  at  the 
annual  meeting  of  the  board  of  trus¬ 
tees  and  assumes  his  post  in  January. 
He  is  currently  director  of  the  Paul 
Miller  Washington  Reporting  Fellow¬ 
ship  Program,  a  program  sponsored 
by  the  Gannett  Foundation. 

Also,  Jerry  W.  Friedheim  was 
elected  to  succeed  Charles  W. 
Bailey  as  chairman.  Bailey  served 
four  years  in  the  position  and  remains 
a  board  member. 

Campbell  succeeds  Julius 
Duscha,  director  of  the  center  since 
1968,  who  is  retiring.  Duscha  was  a 
national  political  correspondent  for 
the  Washington  Post  and  associate 
director  of  the  Professional  Journal¬ 
ism  Fellowship  program  at  Stanford 
University. 

Campbell  went  to  Washington  in 
1972  as  a  congressional  correspon¬ 
dent  and  political  writer  for  Gannett 
News  Service.  In  the  1980’s  he  was 
Washington  editor  for  USA  Today 
and  political  and  planning  editor, 
national  editor  and  managing  editor 
for  special  projects  for  the  news  ser¬ 
vice. 
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Matthew  V.  Storin,  editor  of 
the  Maine  Times,  Topsham,  and  a  for¬ 
mer  managing  editor  of  the  Boston 
Globe  and  former  editor  of  the  Chica¬ 
go  Sun-Times,  is  joining  the  New  York 
Daily  News  as  managing  editor. 

He  fills  the  vacancy  created  when 
Jim  Willse  moved  up  to  editor  of  the 
News. 

Storin  has  edited  the  weekly  Maine 
Times  for  the  past  two  years  and  prior 
to  that  was  editor  and  senior  vice 
president  of  the  Sun-Times  in  1986-87 
and  deputy  managing  editor  at  U.S. 
News  and  World  Report  in  1985-86. 

A  graduate  of  the  University  of 
Notre  Dame,  he  joined  the  Boston 
Globe  in  its  Washington  bureau  in 
1%9. 

*  *  * 

Joining  the  sales  staff  of  The  Net¬ 
work  of  City  Business  Journals  are 
Melissa  Barnes  as  sales  manager  of 
the  Los  Angeles  office  and  Lois  Lis- 
SEMORE  as  sales  representative  in  the 
New  York  office. 

Barnes  previously  was  national 
advertising  coordinator  at  the  com¬ 
pany’s  headquarters  in  Kansas  City. 
Lissemore  most  recently  was  assis¬ 
tant  media  director  for  Scali, 
McCabe,  Sloves  Advertising  in  New 
York  City. 

*  *  * 

Tonda  Rush,  associate  general 
counsel  and  director/plans  and  proj¬ 
ects  of  the  American  Newspaper 
Publishers  Association,  becomes 
director/industry  affairs  on  Jan.  1, 
succeeding  Stephen  E.  Palmedo, 
who  assumes  the  post  of  vice  presi¬ 
dent/operations  of  ANPA  Founda¬ 
tion. 

Rush  also  will  serve  as  executive 
director  of  the  Newspaper  Associa¬ 
tion  Managers,  a  position  now  held  by 
Palmedo. 

She  is  a  graduate  of  the  William 
Allen  White  School  of  Journalism  and 
The  School  of  Law  of  the  University 
of  Kansas  and  later  taught  journalism 
at  U.K. 

A  member  of  the  District  of  Colum¬ 
bia  and  Kansas  bars.  Rush  is  admitted 
to  practice  before  several  courts 
including  the  U.S.  Supreme  Court. 

*  *  * 

Brian  Roy  has  been  named  general 
manager  of  the  New  Albany  (Miss.) 
Gazette. 

A  graduate  of  Mississippi  State 
University  with  a  bachelor’s  degree  in 
communications,  he  was  marketing 
director  of  the  Starkville  (Miss.)  Daily 
News  and  is  originally  from  West 
Point,  Miss.,  where  he  gained  his  first 
newspaper  experience  with  the  Daily 
Times-Leader. 
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In  circulation  changes  announced 
by  Howard  Hay  vice  president  and 
director  of  circulation  of  the  Chicago 
Tribune,  Robert  Eickhoff,  subur¬ 
ban  circulation  manager,  is  now 
metro  circulation  director,  responsi¬ 
ble  for  all  home  delivery  and  single¬ 
copy  sales  throughout  Chicago  and 
the  suburbs. 

Tim  Ryan,  suburban  circulation 
operations  development  manager, 
has  been  appointed  suburban  circula¬ 
tion  manager. 

Fred  Hunter,  suburban  circula¬ 
tion  regional  sales  manager,  has  been 
named  city  single-copy  sales  man- 
^8®^-  *  *  * 

Media  General  Inc.  has  elected 
three  executives  to  the  board  of  direc¬ 
tors  and  promoted  two  other  execu¬ 
tives. 

Charles  G.  Ransom,  formerly 
controller  and  assistant  treasurer, 
was  elected  treasurer  with  responsi¬ 
bility  for  cash  management,  long¬ 
term  financing  and  corporate  tax  mat¬ 
ters. 

Stephen  Y.  Dickinson,  formerly 
director  of  taxes,  has  been  elected 
assistant  controller  for  accounting 
and  financial  reporting.  Stephen  R. 
Zacharias,  formerly  director  of 
internal  audit,  was  elected  assistant 
controller  for  budgeting  and  planning. 

William  R.  Elliott  Jr.,  formerly 
assistant  to  the  chief  financial  officer 
and  director  of  external  reporting, 
was  promoted  to  director  of  special 
projects  with  primary  responsibility 
for  financial  relations  for  joint  ven¬ 
tures. 

Robert  A.  MacPherson,  audit 
manager,  was  promoted  to  director  of 
internal  audit. 

*  * 

Robert  J.  Scott,  formerly  home- 
delivery  manager  for  the  Lafayette 
(Ind.)  Journal  and  Courier,  has 
moved  to  circulation  director  of  the 
Wausau  (Wis.)  Daily  Herald. 


James  E.  McKearney  Jr.  is  the 
new  publisher  of  The  Repository, 
Canton,  Ohio,  a  division  of  Thomson 
Newspapers.  He  succeeds  S.  John 
Siam,  who  is  retiring. 

McKearney  is  a  former  vice  presi¬ 
dent  of  marketing  at  Ingersoll  Publi¬ 
cations,  Princeton,  N.J.  Prior  to  that 
he  was  president  and  publisher  of  the 
Shrewsbury  (N.J.)  Daily  and  Sunday 
Register,  and  president  of  the  Toms 
River  Reporter,  both  owned  by  Capi¬ 
tal  Cities  Communications. 

His  newspaper  background  also 
includes  serving  as  vice  president  of 
marketing  for  the  Kansas  City  Star 
and  Times. 

*  *  * 

Peter  Kadzis,  formerly  associate 
editor,  arts  for  The  Boston  Phoenix, 
has  been  promoted  to  editor  of  the 
weekly  newspaper.  In  addition,  Kad¬ 
zis  also  has  held  the  post  of  executive 
editor  of  the  Phoenix’s  NewPaper  in 
Providence  for  th^  past  six  months. 

Previously  he  w  a  correspondent 
for  the  Boston  Globe,  a  reporter  for 
the  Providence  Journal  and  the  New 
York  Daily  News  and  a  staff  writer  for 
Money  Magazine. 

*  *  * 

Nancy  K.  Higgins  has  a  new  posi¬ 
tion  as  scholarships  administrator  at 
the  Gannett  Foundation,  moving  from 
her  most  recent  post  as  a  paralegal  at 
Gannett  Co.  Inc.  in  Arlington,  Va. 

She  will  administer  three  scholar¬ 
ship  programs  and  MatchMaker,  the 
program  in  which  the  foundation 
matches  personal  contributions  of 
Gannett  employees. 

*  *  * 

Chuck  Rathbun,  San  Gabriel 
Valley  (Calif.)  Tribune  director  of 
sales  and  marketing  for  the  past  eight 
years,'  had  been  promoted  to  general 
manager.  He  has  been  at  the  Tribune 
25  years,  holding  various  advertising 
posts  for  the  Tribune  and  the  Whittier 
Daily  News. 
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NEWSPEOPLE  IN  THE  NEWS 


Robert  L.  Dickey  is  newly 
appointed  corporate  marketing  direc¬ 
tor  for  the  Chicago  Tribune  Com¬ 
pany,  moving  from  marketing  direc¬ 
tor. 

Also,  John  P.  Puerner,  company 
director  of  circulation  administration, 
is  now  vice  president  and  director  of 
marketing  and  development. 

*  *  * 

Theodore  S.  Staszak,  formerly 
publisher  of  the  East  Liverpool  (Ohio) 
Evening  Review  and  the  Weirton 
(W.Va.)  Daily  Times,  is  now 
publisher  of  the  Fitchburg  (Mass.) 
Sentinel  &  Enterprise.  He  succeeds 
Guido  Gagliano,  who  had  held  the 
post  the  past  two  years. 

*  *  * 

David  Seide,  who  joined  Gannett 
Westchester  Rockland  Newspapers 
as  advertising  promotion  manager  in 
1986,  is  the  newly  named  advertising 
marketing  director. 

Prior  to  Gannett,  Seide  was  a  cre¬ 
ative  projects  director  at  The  News¬ 
paper  Advertising  Bureau. 

*  *  * 

Michael  F.  Killian  of  the  Meri¬ 
den  (Conn.)  Record-Journal  is  the 
newly  elected  president  of  the  New 
England  Newspaper  Advertising 
Executives  Association.  He  succeeds 
Vincent  P.  Cottone  of  the  Lawrence 
(Mass.)  Eagle-Tribune. 

Wayne  A.  Lawton  of  the  Bangor 
(Maine)  Daily  News  is  the  1990  first 
vice  president  of  the  association,  and 
Donald  J.  Ross  of  the  Providence 
Journal-Bulletin  is  second  vice  presi¬ 
dent. 

The  secretary  is  Joseph  Branca- 
LEONE,  Essex  County  Newspapers, 
Beverly,  Mass.,  and  Morley  L. 
Piper,  New  England  Newspaper 
Association,  is  treasurer,  with 
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George  F.  White  of  the  Quincy 
(Mass.)  Patriot  Ledger,  as  assistant 
treasurer. 

*  *  * 

Ted  Chandler,  formerly  sales  and 
marketing  manager  of  News  Tribune 
Newspapers,  Paramount  Calif.,  is 
now  executive  vice  president  in 
charge  of  all  the  company’s  six  week¬ 
lies  in  southeastern  Los  Angeles 
County. 


Prior  to  joining  the  News  Tribune 
as  advertising  manager  in  1986,  he 
was  with  the  Los  Angeles  Times,  the 
Los  Angeles  Herald-Examiner  and 
the  Hearst  organization’s  weekly 
newspapers  division. 

Also,  Vaughan  Herrick,  former 
NTN  general  manager,  has  been  pro¬ 
moted  to  senior  vice  president  of 
operations  for  the  parent.  Modern 
Development  Co. 


OBITUARIES 


Samuel  B.  Cutler,  74,  retired  Bos¬ 
ton  Globe  political  reporter  and  for¬ 
mer  head  of  New  England  Newsclip 
Agency  Inc.,  died  Nov.  23  of  a  heart 
attack  in  Delray  Beach,  Fla. 

«  *  * 

Thomas  J.  Freeman,  63,  who 
served  more  than  40  years  in  the 
Associated  Press  photo  department  in 
Washington,  died  Nov.  23. 

He  began  his  career  as  a  mail  clerk- 
messenger  and  moved  up  to  a  photo 
printer  and  since  1972  had  worked  as 
Washington  representative  for  Wide 
World  Photos,  handler  of  commercial 
sales  of  AP  photographs. 

*  *  * 

Samuel  M.  Lafferty,  86,  who  was 
a  New  Britain,  Conn.,  minister  and 
also  a  newspaperman  at  the  beginning 
and  end  of  his  active  years,  died  Nov. 
16  in  New  Britain. 

He  wrote  for  the  Washington  Post, 
the  defunct  Philadelphia  Evening 
Bulletin  and  the  New  Britain  Herald. 
*  *  * 

John  J.  Schumann,  91,  founder 
and  chairman  of  the  Vero  Beach  (Fla.) 
Press-Journal  until  his  death,  died 
Oct.  23  after  a  sudden  illness.  He  was 
a  past  president  of  the  Florida  Press 
Association. 

Schumann  launched  the  Journal  in 
1926  and  a  year  later  bought  the 
town’s  other  newspaper,  the  Vero 
Press.  His  son,  John  J.  Schumann  Jr., 
has  served  as  editor  since  1%3. 

Schumann,  whose  father,  John  F. 
Schumann,  was  a  vice  president  and 
editorial  writer  at  the  Orlando 
Reporter-Star,  also  began  Indian 
River  County’s  first  radio  station, 
WTTB. 

The  younger  Schumann  served  in 
the  Army  during  World  War  I  and 
graduated  from  Indiana  University’s 
law  school  in  1921  and  went  to  work 
for  his  father  at  the  Reporter-Star. 

He  was  appointed  postmaster  by 
President  Franklin  D.  Roosevelt  in 
1934,  a  10-year  job  he  recalled  with 
fondness. 


Henry  A.  Simons,  64,  vice  presi¬ 
dent  and  creative  director  of  the 
Newspaper  Advertising  Bureau  in 
New  York  City  in  1971-88,  died  Dec. 
4  of  a  heart  attack. 

He  joined  the  bureau  in  1959  as  a 
copywriter  and  was  creative  manager 
and  copy  chief  before  becoming  cre¬ 
ative  director. 

In  the  early  ’50s,  he  was  a  reporter 
and  feature  writer  for  the  White 
Plains  (N.Y.)  Reporter  Dispatch  and 
the  Binghamton  (N.Y.)  Press.  He 
went  to  Japan  in  1955  as  a  civilian  staff 
Writer  and  assistant  city  editor  of  the 
Pacific  Stars  &  Stripes  in  Tokyo  and 
then  as  a  deskman  for  the  Associated 
Press,  in  Tokyo. 

He  had  joined  the  Navy  in  1943  and 
served  as  a  radioman  aboard  an  LSM 
in  the  Pacific  Fleet.  A  graduate  of 
Syracuse  with  a  bachelor  of  arts  in 
journalism,  he  also  studied  at  Duke 
University  and  the  Sorbonne  in  Paris. 

Ik  *  * 

Joe  D.  Whittenburg,  71,  former 
director  of  the  Amarillo  Globe-News 
and  the  Lubbock  Avalanche-Journal, 
died  Nov.  19.  He  directed  the  two 
newspapers  before  their  sale  to  Mor¬ 
ris  Communications  Corp.  and  also 
was  involved  in  management  of  fam¬ 
ily  corporations  and  businesses  for 
more  than  35  years. 

*  *  * 

Willard  C.  Worcester,  86, 
retired  executive  with  Central  News¬ 
papers  Inc.,  Indianapolis,  died  Nov. 
11. 

Worcester  was  named  general  man¬ 
ager  of  Central  and  publisher  of  the 
company’s  papers  in  Muncie,  Ind.,  in 
1946.  When  Central  bought  the 
Arizona  Republic  and  the  Phoenix 
Gazette  later  that  year,  he  was  named 
first  vice  president  of  the  Phoenix 
operation. 

He  later  was  acting  publisher  of  the 
papers  and  then  general  manager 
before  returning  to  publisher  of  the 
Muncie  newspaper.  He  retired  in 
1972. 
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LEGAL 


Appeals  court  upholds  drug  testing 

Times  Mirror  Company’s  compuisory  tesl  for  job  appiicants  supported 


By  M.L.  Stein 

In  a  narrowly  drawn  ruling,  a  Cali¬ 
fornia  appeals  court  has  upheld  Times 
Mirror  Company’s  compulsory  drug 
testing  for  job  applicants. 

The  court  said  the  company’s 
requirement  of  a  pre-employment 
drug  and  alcohol  test  does  not  violate 
the  privacy  section  of  the  state  consti¬ 
tution  as  claimed  by  three  plaintiffs 
who  had  applied  for  jobs  at  the 
Matthew  Bender  Co.,  an  Oakland, 
Calif. ,  publishing  firm  and  Times  Mir¬ 
ror  subsidiary. 

However  the  three-judge  panel  in 
its  unanimous  ruling,  made  it  clear 
that  only  Times  Mirror’s  drug  testing 
program  was  being  decided,  stating; 
“We  do  not  hold  that  all  pre-employ¬ 
ment  drug  and  alcohol  testing  by  pri¬ 
vate  employers  is  constitutional,  or 
that  a  private  employer’s  hiring  prac¬ 
tices  are  absolutely  immune  from 


judicial  scrutiny. 

“There  may  be  pre-employment 
inquiries  and  requests  of  a  personal 
nature  which  are  so  intrusive  as  to  be 
constitutionally  unreasonable.  We 
hold  only  that  Matthew  Bender’s  pre¬ 
employment  drug  and  alcohol  testing 
program  is  not  unconstitutional.’’ 

Under  the  Times  Mirror  policy, 
successful  applicants  for  editorial 
positions  at  Matthew  Bender  are  noti¬ 
fied  that  one  condition  of  being  hired 
is  undergoing  and  passing  a  medical 
examination  in  which  urine  samples 
are  taken. 

Plaintiffs  Kathleen  Wilkinson, 
Francesca  Bannerman  and  Rina  Hirai 
refused  to  take  the  drug-testing  part  of 
the  medical  examination  and  sued 
Times  Mirror,  charging  violation  of 
their  state  constitutional  rights. 

In  assessing  the  issue,  the  Court  of 
Appeals  for  the  1st  Appellate  District 
commented  that  “As  urinalysis  is 


ordinarily  a  part  of  any  routine  physi¬ 
cal  examination,  plaintiffs  .  .  . 
should  reasonably  also  have  antici¬ 
pated  that  diagnostic  test  as 
part  of  the  examination.  Thus,  sub¬ 
jecting  urine  samples  to  analysis 
for  alcohol  and  drugs  is  only  slightly 
more  intrusive  than  the  procedures 
which  plaintiffs  already  had  to  expect 
as  job  seekers  with  private  business.’’ 

The  ruling  continued:  “The  general 
concept  of  privacy  can  be  viewed  as 
encompassing  a  broad  range  of  per¬ 
sonal  action  and  belief.  However, 
that  right,  much  as  any  other  constitu¬ 
tional  right,  is  not  absolute.  A  court 
must  engage  in  balancing  of  interests 
rather  than  a  deduction  from  principal 
to  determine  its  boundaries  ...  not 
every  act  which  has  some  impact  on 
personal  privacy  invokes  the  protec¬ 
tion  of  the  state’s  constitution  and 
requires  such  justification. 

(Continued  on  page  48) 
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LEGAL  BRIEFS 


Mo.  papers  subject 
to  state’s  sales  tax 

The  Missouri  Supreme  Court  ruled 
Nov.  14  that  newspapers  sold  in  the 
state  are  subject  to  the  sales  tax 
because  they  have  not  been  exempted 
from  such  levies  by  the  Legislature. 

The  ruling  resulted  from  a  case 
brought  by  the  Hearst  Corp.,  which 
argued  it  was  unfair  for  magazines  to 
be  required  to  collect  sales  taxes 
while  newspapers  were  exempt. 

State  revenue  director  Duane  Ben¬ 
ton  said  he  thinks  the  decision  means 
sales  tax  will  have  to  be  charged  on 
newspapers  sold  at  newsstands,  in 
vending  machines  and  through  sub¬ 
scriptions. 

Benton  said  the  ruling  does  not 
change  the  sales  tax  exemption  on  the 
purchase  of  newsprint  and  on  the  sale 
of  advertising.  He  said  the  sale  of 
newspapers  had  been  exempted  from 
sales  taxes  since  the  1930s  because  of 
the  newsprint  exemption. 

However,  in  its  6-1  decision,  the 
court  concluded  that  “the  newsprint 
exemption  simply  cannot  be  con¬ 
verted  into  a  newspaper  exemption 
by  the  regulations.” 

Bill  Bray,  executive  director  of  the 
Missouri  ftess  Association,  said  the 
group’s  lawyers  are  reviewing  the 
ruling. 

“We  just  don’t  know  where  we  are. 
We’re  really  confused  about  it.  We’ve 
lived  under  this  regulation  for  50 
years  and  nobody  found  anything 
wrong  with  it,”  he  said. 

“The  important  thing  about  this  is 
that  the  tax  would  be  levied  on  the 
public,  not  on  the  papers,”  Bray 
added.  “It’s  just  another  tax  for  the 
public  to  pay.  It  taxes  knowledge  and 
intelligence  and  that’s  a  pretty  sacred 
area  to  start  taxation  in.” 

—  AP 

Court  says  former 
mayor  not  libeled 

The  Virginia  Supreme  Court  has 
upheld  a  ruling  that  Landmark  Com¬ 
munications  Inc.  did  not  libel  a  former 
Virginia  Beach,  Va.,  mayor. 

Rejecting  Robert  G.  Jones’  petition 
for  an  appeal,  the  court  issued  its 
decision  after  finding  no  reversible 
error  in  a  lower  court’s  judgment. 
Jones  had  been  seeking  $19.8  million 
from  Landmark’s  Norfolk-based  Vir¬ 
ginian-Pilot  and  Ledger-Star. 

D.W.  Murphy,  a  retired  judge  from 
Chesterfield  County,  heard  the  case 


in  Virginia  Beach  Circuit  Court  after 
local  judges  had  withdrawn.  He  ruled 
in  May  that  Jones  had  failed  to  show 
that  the  newspapers  knowingly 
printed  false  information  or  that  any¬ 
one  involved  with  publishing  the  sto¬ 
ries  had  doubted  the  accuracy  of  the 
articles. 

A  major  issue  was  a  letter  from  the 
state  attorney  general’s  office  to 
Jones’  attorney,  Stanley  E.  Sacks. 
The  newspaper  paraphrased  the  let¬ 
ter’s  contents  that  discussed  Jones’ 
interest  in  the  commissioner  of 
accounts  position. 

Jones  contended  that  the  words 
chosen  libeled  him  by  making  it 
appear  that  he  had  tried  to  pressure 
circuit  court  judges  into  appointing 
him  commissioner  in  exchange  for  his 
support  of  a  new  court  complex. 
Sacks  argued  that  the  newspapers 
should  have  printed  the  letter  verba¬ 
tim. 

Newspaper  attorneys  said  report¬ 
ers  and  editors  were  unable  to  obtain 
a  copy  of  the  letter  but  had  confirmed 
the  letter’s  contents  with  two  reliable 
sources. 

Judge  Murphy  ruled  the  newspa¬ 
pers  had  paraphrased  the  letter  fairly. 

“In  substance,  it  was  printed  as 
written,”  he  said. 

He  added  that  Jones  had  failed  to 
prove  falsity,  defamatory  content  and 
constitutional  malice.  He  thus 
granted  a  motion  to  dismiss  the  suit. 

—  John  B.  Gordon 


Appeals  court 
upholds  dismissal 
of  libel  suit 

A  California  appeals  court  has 
upheld  a  trial  judge’s  dismissal  of  both 
libel  and  slander  suits  filed  against  the 
San  Jose  Mercury  News  by  a  member 
of  a  local  anti-poverty  agency. 

In  the  libel  action,  the  trial  judge 
had  reversed  a  jury  verdict  that 
awarded  the  plaintiff  a  total  of 
$735,000  in  general,  special  and  puni¬ 
tive  damages. 

The  Mercury  News’  motion  for  a 
non-suit  in  the  slander  charge  was 
granted  by  the  lower  court  judge 
before  the  issue  went  to  trial. 

Claude  Fletcher,  a  former  San  Jose 
councilman  and  a  board  member  of 
Economic  and  Social  Opportunities 
(EOC),  had  sued  the  newspaper  and 
reporter  Scott  Herhold  over  a  series 
of  stories  alleging  a  conflict  of  interest 
by  Fletcher  in  connection  with  his 


membership  on  the  EOC  board. 

Herhold  reported  that  Fletcher  lob¬ 
bied  EOC  on  behalf  of  his  own  firm, 
Weathermaster,  while  the  agency  was 
preparing  to  award  a  contract  for  the 
weatherization  of  the  homes  of  low- 
income  families. 

The  slander  cause  of  action 
resulted  from  allegations  that  Her¬ 
hold  had  described  Fletcher  as  a 
“crook”  and  a  “crooked  politician” 
in  a  conversation  with  a  news  source. 
Herhold  denied  that  he  had  made 
such  statements. 

In  overturning  the  jury’s  verdict  in 
the  libel  suit,  the  trial  judge  said  there 
was  no  “clear  and  convincing”  evi¬ 
dence  that  Herhold’s  stories  were 
published  with  actual  malice. 

The  appeals  court  agreed,  stating: 
“Perhaps  Herhold  did  not  like 
Fletcher  .  .  .  and  perhaps  the  Mer¬ 
cury  News  articles  were  less  than 
objective.  Clearly  the  articles  con¬ 
tained  factual  errors.  But  was  there 
clear  and  convincing  evidence  that 
Herhold  did  not  believe  the  story  was 
true? 

“We  do  not  think  so.  To  the  con¬ 
trary,  the  evidence  suggests  a  sincere 
attempt  to  report  what  the  Mercury 
News  viewed  as  unethical  behavior 
on  the  part  of  a  San  Jose  public  offi¬ 
cial.” 

Regarding  Fletcher’s  claim  of  evi¬ 
dence  that  Herhold  interviewed  wit¬ 
nesses  in  a  “slick,”  “devious”  and 
“obnoxious”  manner  and  tried  to  put 
words  in  the  witness’s  mouth,  the 
appeals  court  commented:  ‘This  testi¬ 
mony,  while  less  than  complimentary 
of  Herhold’s  personal  attributes, 
wholly  fails  to  demonstrate  that  Her¬ 
hold  did  not  believe  the  articles  were 
true.  The  fact  that  a  reporter  is  aggres¬ 
sive  and  abrasive  in  attempting  to  fer¬ 
ret  out  information  from  reluctant 
individuals  is,  in  itself,  hardly  sur¬ 
prising. 

“We  think  Herhold’s  interview 
style  evinced  no  more  than  evidence 
of  zealous  investigative  reporting.” 

Fletc'’er’s  attorney  has  submitted  a 
motion  for  a  rehearing  before  the 
appellate  court. 


Switch  to  mornings 

The  Odessa  (Texas)  American  will 
switch  from  afternoon  publication  to 
mornings  on  Jan.  1. 

The  newspaper  has  published  an 
afternoon  edition  Monday  through 
Friday  and  morning  papers  on 
weekends. 

—  AP 
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In  your  race  a^inst 
printing  deadlines,  success 

means  running  longor  » 

with  fewer  breaks. 


At  hriiqen  we've  developejd  a  n  urn  hen  of  waijs 
to  help  you  meet  your  deacflines. 

And  it  atl  starts  with  a  stronger  sheet  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  ptiper 
machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet.  : 

Other  computers  calculate  the  h-hidex,  a 
hruger  developed  program 
that  continually  ewaluales  . 
the  relative  strength  of  the 
newsprint. 


.Our  state-of  the  art  winders  produce  well 
rounded  rolls  with  (onstant  tension  from  tore 
to  outer  edge. 

Our  delivery  timetables  are  computer 
generated.,  and  our  rolls  are  shipped  in  vapour- 
proof  wrapping. 

If  your  pressroom  is  losing  the  race  against 
time,  perhaps  it's  time  to  talk  to  hruger. 


r 


Kruger 

Were  making  news  in 
newsprint  technology. 
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NEWS/TECH 


Developing  flexo  ink  standards 


By  Jim  Rosenberg 

With  the  goal  of  achieving  a  “uni¬ 
fied  color  standard”  for  national 
advertising  markets,  ANPA  estab¬ 
lished  a  flexo  color  committee  18 
months  ago  to  determine  Ad/Flex 
flexographic  color  standards  to  join 
those  for  letterpress  and  offset  print¬ 
ing. 

According  to  ANPA  chemist  Wil¬ 
son  Cunningham,  the  committee  aims 
to  have  a  standard  for  the  next  color 
book,  which  he  said  would  probably 
appear  in  1991, 

To  this  end,  the  committee  has 
been  studying  the  properties  of  water- 
based  flexo  inks  and  developed  what 
Cunningham  called  a  “reproducible 
and  precise”  bleaching  procedure  to 
evaluate  inks,  which  showed  differ¬ 
ences  resulted  from  manufacturing 
rather  than  from  the  inks’  stability  or 
from  the  testing  procedure  itself. 

Speaking  at  the  fall  Newspaper 
Flexo  User  Group  meeting  in  Lancas¬ 
ter,  Pa.,  Cunningham  said  the  color 
committee  also  began  looking  into 
printing  press-induced  variables  apart 
from  the  ink  itself.  The  number  of 
participating  papers  grew  and  so  did 
the  number  of  ink  companies  — 
expanding  from  just  one  to  include  all 
major  suppliers,  with  one  ink 
assigned  to  a  member  paper,  which 
would  run  only  that  ink  while  chang¬ 
ing  other  printing  variables. 

The  committee  had  already  deter¬ 
mined  that  process  colors’  intensity 
on  the  page  was  to  some  extent  a 
consequence  of  printing  at  higher 
densities  than  ordinarily  used  in 
offset.  Cunningham  said  the  commit¬ 
tee  determined  that  all  press  inks 
averaged  14%  dilution,  ranging  from 
none  (concentrate)  to  about  35%, 
with  the  amounts  of  pigment  required 
to  give  the  same  solid  ink  density 
varying  according  to  the  process 
color  used. 

He  said  cyan  contained  more  pig¬ 
ment  and  light  absorption  power  than 
magenta  or  yellow,  with  about  a  45% 
spread  between  cyan  and  yellow  (to 
each  about  the  same  solid  ink  den¬ 
sity).  He  also  cautioned  that  for  flexo 
inks,  viscosity  testing  was  shown  to 
be  an  unreliable  dilution  indicator. 

While  pigment  strength  is  responsi¬ 
ble  for  40-50%  of  the  print  solid  ink 
density  range  for  cyan,  magenta  and 
black  inks  (with  non-ink  factors 


affecting  the  remainder),  pigment 
strength  and  viscosity  were  said  to 
account  for  all  but  30%  of  the  printed 
density  for  yellow  ink. 

Cunningham  said  fine-looking  solid 
colors  were  printed  by  newspapers 
running  very  high  densities,  which 
brought  about,  however,  dot  gain  of 
up  to  50%.  The  result  looked  good,  he 
said,  but  the  practice  is  not  suitable 
for  printing  tints.  He  said  densities  for 
color  should  be  .90-,95  for  newspa¬ 
pers  (and  higher  for  black). 

In  looking  for  neutral  gray,  Cun¬ 
ningham  said  it  was  either  not 
achieved  or  required  more  cyan  in  the 
mix  than  is  the  case  with  offset  inks. 


“Around  75%  of  the  samples  we 
received  never  achieved  that  gray 
balance,”  he  said,  adding  that  “either 
the  cyan  never  carried  its  weight  or 
the  magenta-yellow  overpowered 
what  was  printed  in  cyan.” 

As  for  dot  gain,  Cunningham  said 
that,  while  offset  showed  the  highest 
level  in  the  50-60%  dot,  it  was  deter¬ 
mined  that  flexo  showed  the  greatest 
dot  gain  in  the  30-40%  area.  Solids 
showed  sooner,  sometimes  fully,  fill¬ 
ing  in  at  70%.  At  2%,  a  dot  would 
seldom  print. 

Using  the  laboratory  bleaching 
(mixing  with  a  consistent  white  latex 
paint),  ink  evaluations  showed  more 
color  variability  than  among  Ad- 
Litho  inks.  Bleached  press-ready 
(diluted)  flexo  inks  seemed  to  lose  the 
“bright,  clean  and  beautiful”  look  of 
the  concentrates,  which  Cunningham 
said  may  be  a  result  of  reaction  with 
chemicals  in  tap  water. 

“There’s  a  very  substantial  chance 
that  you’re  kicking  out  calcium  ions 
and  aggregating  them  when  you  dilute 
down,”  said  Cunningham.  He  added 
that,  according  to  an  individual  from 
one  of  the  ink  companies,  the  resins 
used  in  flexo  inks  are  very  much  like 
floor  wax,  which  he  said  is  essentially 
calcium  and  an  acrylic  resin,  and  that 
calcium  is  the  most  common  ion  in  tap 


water. 

Representatives  from  two  ink  sup¬ 
pliers  discounted  tap  water  chemistry 
as  a  cause.  One’s  printability  tests 
using  hardness  reduction  in  the  water 
showed  “little  or  no  difference.”  The 
other’s  product  had  been  originally 
formulated  to  be  cut  with  water  by 
only  25%  to  reduce  chances  for  water- 
caused  variation,  only  to  find  that 
water  had  little  effect. 

Though  the  variations  are  less 
apparent  after  printing,  the  commit¬ 
tee’s  report  said  printing  will  not 
“buffer  a  true  color  difference.  The 
range  of  color  variation  in  printed 
flexo  inks  is  greater  than  the  corres¬ 


ponding  Ad-Litho.” 

Printed  cyan  was  cited  as  particu¬ 
larly  dirtier  than  offset-printed  cyan. 
Flexo  cyan  has  more  black  and  less 
green  than  its  Ad-LithO  counterpart. 

A  committee  report  said  “color 
deficiencies  require  more  cyan  to  be 
printed  to  achieve  a  gray  balance  and 
the  color  purity  of  the  overprint  green 
is  compromised.” 

Yellow  was  found  to  be  “more 
transparent,  more  brilliant,”  but 
“compromised”  by  characteristics  of 
the  cyan  and  magenta  ink  formula¬ 
tions.  Yellow  overtrapping  was 
reported  to  be  common.  Magenta 
often  showed  a  shift  in  the  red  and 
was  found  to  often  lack  “a  needed 
blue  component”. 

“Nobody  likes  to  look  at  magenta; 
everybody  likes  to  look  at  red,”  said 
Cunnningham,  who  told  the  group  it 
must  decide  what  it  wants  for 
magenta,  where  some  compromises 
could  be  made. 

“I  don’t  know  that  there  will  ever 
be  a  correction  for  cyan,”  said  Cun¬ 
ningham,  noting  that  many  had 
described  it  as  “a  fact  of  life.” 

Newspapers,  he  continued,  would 
“have  to  compromise  yellow  to  tone 
it  down  [because]  it  really  doesn’t 
work  with  other  inks  very  well.” 

The  fate  of  flexo’ s  attractive,  bright 


According  to  ANPA  chemist  Wiison  Cunningham, 
the  committee  aims  to  have  a  standard  for  the  next 
co/or  book,  which  he  said  wouid  probabiy  appear  in 
1991. 


36 


EDITOR  &  PUBLISHER  for  December  9,  1989 


yellow  became  a  focus  of  the  long¬ 
standing  debate  about  what  flexo 
color  ink  standards  should  be  and 
how  they  should  be  determined. 

Early  on,  Cunningham  told  the 
group  that  the  committee  would  try  to 
match  flexo  colors  to  letterpress  and 
offset  colors,  conceding  that  there 
will  be  some  cases  where  a  match  just 
will  not  be  made. 

Production  director  John  Rodney, 
from  Guy  Gannett  Publishing  Co.  in 
Portland,  Maine,  said  the  user  group 
was  well  represented  on  the  color 
standards  committee.  He  said  that 
because  deliberate  local  deviations 
from  any  standard  were  to  be  ex¬ 
pected,  it  did  not  mean  that  a  standard 
is  unnecessary. 

But  Rodney’s  counterpart  from  the 
Evanston  (Ind.)  Courier  Co.,  Bill 
Williamson,  did  not  want  to  surrender 
flexo’s  brightness  so  that  it  might 
achieve  attributes  comparable  with 
standard  offset  colors.  Flint  Ink’s  cor¬ 
porate  news  ink  manager,  Don  Phil¬ 
lips,  questioned  comparing  flexo  to 
offset  instead  of  gravure  when  “We 
wet  trap  in  offset  [and]  we  dry  trap  in 
flexo  —  similar  to  gravure?” 

Acknowledging  that  there  were  dif¬ 
ferent  problems  or  challenges  in  get¬ 
ting  proper  process  flexo  color,  Cun¬ 
ningham  replied  that  newspaper  flexo 
is,  in  any  event,  competing  in  an 
offset  world. 

He  later  explained  that  there  was 
no  reason  not  to  run  a  brilliant  yellow 
or  mix  a  red  magenta,  but  that  news¬ 
papers  “have  to  be  able  to  achieve  a 
known  gray  balance  or  never  achieve 
a  standard.”  That  gray  balance  at  a 
given  density  is  a  prerequisite  to  a 
standard  that  can  serve  as  a  universal 
starting  place. 

Williamson  suggested  correcting  at 
prepress  for  dot  gain  at  heavy  densi¬ 
ties.  He  urged  offering  the  advertiser 
“what  he  cannot  get  on  an  offset 
press”. 

Cunningham  responded  that  the 
“yellow  has  to  come  down  if  you’re 
going  to  print  a  gray,”  to  which  MAN 
Roland  flexo  operations  director 
Andrew  Schipke  suggested  substitut¬ 
ing  a  bright  spot  yellow  for  the 
desired  yellow-only  results,  saying 
later  that  it  was  a  “problem  of  piping” 
more  than  anything  else.  Others, 
however,  noted  with  respect  to  ink 
plumbing  that  everybody’s  press  is 
different. 

Lancaster  (Pa.)  Newspapers  pro¬ 
duction  director  Sam  Jenkins  sec¬ 
onded  Cunningham’s  position  and  left 
open  the  possibility  of  a  separate, 
superior  yellow.  He  pointed  out  that 
toning  down  the  yellow  was,  in  fact, 
an  improvement  across  the  mix  of 
colors,  conceding  that  it  is  not  always 
the  best  way.  But  the  “juggling  of  all 


the  factors,”  he  said,  was  necessary 
to  arrive  at  a  gray  balance  and  a  stan¬ 
dard  that  can  offer  such  beneflts  as 
better  greens  or  defined  detail. 

“We’re  reducing  the  density  of  the 
yellow  ink  by  about  20%,”  he  said, 
adding  that  it  gives  a  truer  picture.  He 
said  it  was  “not  a  huge  difference,” 
but  enough.  He  concluded  that  the 
question  is  whether  to  settle  on  a 
weakened  yellow  or  go  to  two  yel¬ 
lows,  process  and  “high-impact” 
spot. 

Calling  it  “one  of  the  biggest  logisti¬ 
cal  nightmaies,”  Cunningham  asked, 
“How  do  you  maintain  a  stable  stan¬ 
dard?” 

Correction 

A  typographical  error  in  “Flexo 
users  report”  {E&P,  Nov.  25)  gives 
an  incorrect  figure  for  the  productiv¬ 
ity  of  some  anilox  rolls.  The  reference 
should  have  read  “.  .  .  lasting  far 
beyond  150,0(K),(XX)  impressions.” 

Vu/Text  puts 
four  more 
dailies  on  line 

Knight-Ridder’s  Vu/Text  Informa¬ 
tion  Services  Inc.  has  added  the  San 
Francisco  Chronicle  to  the  list  of 
newspapers  accessible  on  its  elec¬ 
tronic  full-text  databank  of  U.S  news¬ 
papers. 

All  editions  of  the  Chronicle  since 
1987  are  in  the  database,  which  is 
updated  daily.  Vu/Text  also  carries 
California  dailies  from  the  state  capi¬ 
tal,  the  central  valley,  Silicon  Valley 
and  Los  Angeles,  as  well  as  1 1  busi¬ 
ness  journals  from  around  the  state. 

Also  on  line  is  upstate  New  York’s 
largest  daily,  the  Buffalo  News, 
beginning  with  the  Jan.  1,  1989  edi¬ 
tion,  the  St.  Petersburg  Times,  dating 
from  Jan.  1,  1988,  and  The  Record, 
Hackensack,  N.J.,  also  from  1988. 

The  Morning  Call,  Allentown,  Pa., 
selected  Vu/Text’s  SAVE  system  as 
its  in-house  library,  converting  to 
SAVE  from  Vu/Text’s  service 
bureau.  It  is  the  company’s  26th 
SAVE  system  installation. 

MAN  Roland 
sponsors  seminar 

MAN  Roland  recently  sponsored  a 
five-day  seminar  on  newspaper  proj¬ 
ect  management  at  Rochester  Insti¬ 
tute  of  Technology’s  Technical  & 
Education  Center  of  the  Graphic 
Arts, 

The  seminar  looked  at  the  chal¬ 
lenges  of  managing,  on  time  and 


within  budget,  production  plant  con¬ 
struction  and  equipment  installation. 

Stressing  the  need  for  modem  man¬ 
agement  techniques,  MAN  Roland 
Inc.  CEO  Edward  Padilla  said,  “We 
wanted  to  get  our  people  and  people 
from  the  newspaper  industry  to  study 
the  requirements  of  managing  a  major 
project,  to  understand  each  other’s 
requirements,  and  to  provide  both 
with  an  understanding  of  the  tools  to 
manage  capital  projects.” 

Open  to  all  newspapers  facing  such 
projects,  the  seminar  brought 
together  MAN  representatives  and 
staffers  from  13  North  American 
newspapers.  Topics  included  the 
project  evaluation  and  review  tech¬ 
nique,  the  project  manager’s  role, 
planning,  and  writing  capital  pur¬ 
chase  requests  and  equipment  specifi¬ 
cations. 

Project  Pegasus,  from  Minneapo- 
lis-St.  Paul’s  Star  and  Tribune,  was 
used  as  a  case  study,  demonstrating 
ideas  and  allowing  start-to-finish  proj¬ 
ect  practice. 

Padilla  called  the  T&E  Center  “a 
valuable  resource  in  training  tomor¬ 
row’s  newspaper  leaders.”  MAN  will 
sponsor  another  seminar  Feb.  17-22. 
Those  interested  can  contact  Padilla 
at  MAN  Roland,  Middlesex,  N.J.,  or 
call  the  T&E  Center  at  (716)  475-5000. 


UP  YOUR 
CLASSIFIEDS! 


MaH 
fext 

Lines  Automated  Attendant 

The  Roy  Publishing  Group  Has 
Increased  Classified  Revertue  By  Over 
25%  Using  Computerized  Call 
Processing  In  Four  Of  Their  Weekly 
Publications. 

The  Success  Has  Given  Birth  To  Their 
Newest  Diviston: 

COMMUNICATIONS 
MANAGEMENT  SERVICE,  INCl 

This  Division  Has  Been  Established 
To  Share  This  New  Technology  With 
The  Publishing  Industry.  CM.  Service 
Will  Supply  Hardware,  Software, 
Applications  Arid  Consulting. 

Find  Out  How  To  Up  Your  Classifieds 
And  Profit  From  These  "Turn-Key"  Call 
Processing  Systems. 
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Recycled  newsprint  —  here  to  stay? 

Newsprint  company  executive  beiieves  it  is 


By  M.L.  Stein 

“Recycled  newsprint  is  here  to 
stay,”  but  modern  deinking  pro¬ 
cesses  are  minimizing  concerns  about 
its  quality,  an  executive  of  a  major 
newsprint  supplier  told  California 
publishers. 

The  view  of  some  newspapers  that 
recycled  newsprint  is  “garbage  in, 
garbage  out”  is  no  longer  true  George 
Bird  of  Fletcher  Challenge  Co.  said  at 
a  recent  California  Newspaper 
Publishers  Association  board  meet¬ 
ing. 

“There  are  even  some  consumers 
who  see  little  or  no  difference  in  the 
quaJity  of  recycled  newsprint.  Some 
even  prefer  it,”  added  Bird,  who  is 
vice  president  for  interior  pulp  and 
paper  production  at  the  Vancouver, 
B.C.,  firm. 

Bird  acknowledged  there  was  good 
reason  to  suspect  recycled  newsprint 
when  it  first  came  on  the  market. 
Aside  from  runnability,  he  said,  there 
also  were  problems  with  low  bright¬ 
ness  and  dirt,  linting,  poor  dimen¬ 
sional  stability  and  increased  water 
absortiency. 

New  deinking  processes  and  a  limit 
to  the  amount  of  recycled  fiber  in  the 
newsprint  should  lessen  the  worry  of 
publishers.  Bird  contended. 

He  noted,  however,  that  the  sup¬ 
plier  of  recycled  newsprint  must  con¬ 
sider  his  competitive  position  when 
meeting  a  competitor’s  virgin  sheet  in 
areas  where  there  are  no  recycling 
laws. 

California  is  not  one  of  them. 


L00KIN6  FOR 
PASTERS-SPLICERS? 


Atlanta,  GA  30341 
404  458-9351 


Recent  legislation  (AB  1305)  signed 
by  the  governor  requires  that  after 
Jan.  1, 1991,  at  least  25%  of  all  news¬ 
print  used  by  consumers  must  be 
made  from  “recycled  content”  news¬ 
print.  By  the  year  2000  the  amount 
will  rise  to  50%. 

Florida,  Wisconsin,  Nebraska  and 
Illinois  have  either  adopted  or  are 
considering  bills  to  bring  more 
recycled  newsprint  into  the  market¬ 


place  as  a  means  of  dealing  with  a 
crisis  in  solid  waste  disposal  of  which 
newspapers  account  for  about  7% 
nationwide. 

The  problem  for  newspapers  is 
compounded.  Bird  noted,  by  the  fact 
that  only  10  mills  —  eight  in  the  U.S. 
and  two  in  Canada  —  currently  use 
recycled  fiber  for  newsprint.  The 
speaker  also  stressed  that  the  capital 
cost  of  a  modem  deinking  plant  is 
“quite  a  bit  more  than  the  numbers 
we  often  see  quoted  in  our  trade  publi¬ 
cations.  It  is  claimed  that  they  are  less 
expensive  than  an  equivalent  TMP 
mill  but,  in  fact,  they  are  close  to  the 
same  cost.” 

Bird  estimated  that  a  120,000- 
metric-ton  mill,  which  would  supply 
about  half  the  need  for  a  modern  high¬ 
speed  paper  machine,  would  cost 
about  $133  million.  Moreover,  he 
said,  construction  time  for  such 
plants  would  be  two  to  three  years. 

“After  that,”  he  stated,  “the  cost 
will  rise  and,  coupled  with  the  trans¬ 
portation  from  major  population  cen¬ 
ters  to  the  remote  mill  locations,  will 
exceed  the  cost  of  virgin  fiber.” 

A  major  unknown  at  this  time 
regarding  recycling  mills  is  the  nature 
of  future  environmental  regulations 
for  the  disposal  of  sludge  from  these 
plants.  Bird  said.  Traditionally,  he 
went  on,  the  sludge  has  gone  to  land¬ 
fill  but  legislative  restrictions  on  this 
method  mle  it  out  as  a  future  solution. 

Bird  also  anticipated  strict  regula¬ 
tions  on  incineration,  adding,  “It  is 
clear  that  development  of  improved 
or  new  methods  of  disposal  are 


required.” 

According  to  Bird,  there  are  cur¬ 
rently  9,200  landfil's  in  the  U.S.  with 
more  than  a  third  of  them  slated  to 
close  within  five  years. 

As  space  in  the  remaining  sites 
declines  and  because  of  the  difficul¬ 
ties  of  establishing  new  ones,  the  cost 
of  dumping  will  increase,  he  said. 

“Already,  $100  per  ton  is  not 
unusual  in  some  jurisdictions,”  he 


remarked. 

However,  Bird  had  some  good 
news  for  publishers  concerned  about 
waste  disposal. 

“Most  people  automatically  think 
that  to  recycle  old  newspapers  we 
must  turn  it  back  into  new  newspa¬ 
pers,”  he  remarked.  “This  probably 
comes  from  a  vague  notion  that  doing 
this  saves  a  tree  somewhere.” 

Other  uses  for  newsprint,  he 
pointed  out,  include  making  it  into 
boxboard,  cellulose  insulation,  ani¬ 
mal  feed,  fuel  pellets,  fertilizer,  fire¬ 
place  logs  and  animal  bedding. 

“There  is  an  emerging  trend  among 
hogs  to  bed  down  on  old  newspa¬ 
pers,”  Bird  observed. 

The  Associated  Press  has  reported 
that  farmers  in  Vermont,  Illinois, 
Iowa,  Michigan,  Minnesota,  New 
York,  Ohio,  Pennsylvania  and  Wis¬ 
consin  are  letting  their  cows  sleep  on 
shredded  newspapers. 

Also  at  the  CNPA  board  meeting, 
Dick  Wallace,  chairman  of  the  associ- 
ation’s  newsprint  committee, 
reported  that  recent  passage  of 
another  California  bill  that  puts  a  state 
board  in  control  of  new  local  solid 
waste  facility  permits  “is  absolutely 
unbelievable  and  poses  a  danger  to 
us.” 

He  said  the  measure  would  bring 
increasing  pressure  by  local  govern¬ 
ments  to  reduce  the  number  of  news¬ 
papers  going  to  such  landfills  and 
could  result  in  publishers  paying 
“waste  generator”  or  “advance  dis¬ 
posal  fees  by  1991.” 

(Continued  on  page  48) 


'‘There  are  even  some  consumers  who  see  little  or 
no  difference  in  the  quality  of  recycled  newsprint. 
Some  even  prefer  it..." 
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Best  newspaper  ads  of  1989 


Sixiestauiantsin 
the  wmU  can  iwmare 
apa-fect  steak. 

Four  are  in  Aigaitina. 


Smith&WiUmsky 

4MiSt.k'n>MA«.N\C  C12)7VHSX) 


VVtnHcr  Wv  ^itarMtorr  Gnnd  AwmJ  far  the  Wxkfs  Best  AMne  Ur. 


Smith  &  Wollensky  got  to  the  meat  of 
the  issue  in  this  od  by  Angotti,  Thomas, 
Hedge  Inc.,  which  captured  the 
ATHENA  for  best  retail/local,  black- 
and-white,  one-page  od. 


would  like  to  recommend 
another  rent-a-car. 

■s  4  S  »  / 


jBsa _ _ 


In  an  effort  to  ensure  its  customers 
enjoy  many  more  holidays,  this 
ATHENA  public  service  award  winner 
by  Scali,  McCabe,  Sloves  for  Hertz 
Rent-A-Car  cautioned  against  drink¬ 
ing  and  driving. 


t  m 

k  W£ 

\j  f 


Complete  list  of  winners  appears  on  Page  13. 


Creating  this  ad  for  the  Dreyfus 
Corp.  may  hove  been  taxing  for  its 
agency,  Levine,  Huntley,  Schmidt  & 
Beaver,  but  the  investment  garnered 
an  ATHENA  for  best  national/regional 
campaign. 
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Ownership  changes 


_ 

Freedom  Newspapers  Inc.  will  buy 
30  Southern  California  weekly  news¬ 
papers  from  Media  General,  both 
companies  announced. 

All  of  the  papers  circulate  in 
Orange  County,  home  of  the  Orange 
County  Register,  Freedom’s  flagship 
daily. 

According  to  the  Register,  the 
transaction  is  expected  to  be  com¬ 
pleted  early  in  1990.  Terms  of  the  sale 
were  not  disclosed. 

The  Los  Angeles  Times,  which  is 
locked  in  a  battle  with  the  Register  in 
Orange  County,  considered  buying 
the  chain,  it  was  reported.  Another 
reported  bidder  was  former  Chicago 
Sun-Times  publisher  Robert  E.  Page. 

The  chain.  Golden  West  Publishing 
Co.  Inc.,  includes  22  titles  in  eastern 
Los  Angeles  County  and  northern 
Orange  County.  They  are  part  of  the 
Highlander  Publications. 

Eight  weeklies  in  southern  Orange 
County  are  part  of  the  South  Orange 
County  News  Group,  which  also  has 
a  contract  to  handle  printing  and 
advertising  services  fox  Flight  Jacket, 
the  newspaper  serving  the  El  Toro 
Marine  base. 

Twenty-nine  of  the  papers  are  dis¬ 
tributed  free  to  458,000  households. 
Leisure  World  News  has  a  paid  circu¬ 
lation  of  12,000. 

R.  David  Threshie,  Freedom  vice 
president  and  publisher  of  the  Regis¬ 
ter,  said  the  company  outbid  three 
prospective  buyers. 

Ron  Redfern,  chief  executive  of 
Golden  West  Publishing  Inc.,  was 
quoted  in  the  Register  as  saying  that 

Media  General,  a  Virginia-based 
company,  felt  that  Southern  Califor¬ 
nia  was  too  distant  for  effective  man¬ 
agement  of  the  papers. 

Also,  Redfern  continued.  Media 
General  wanted  to  get  out  of  weekly 
newspapers  and  concentrate  on  dai¬ 
lies  and  television. 

Freedom  currently  publishes  27 
daily  newspapers  in  nine  states  and 
operates  five  tv  stations. 

Lee  Dirks  &  Associates,  based  in 
Birmingham,  Mich.,  represented 
Media  General  in  the  transaction. 

Completion  of  the  sale  is  subject  to 
a  review  by  the  U.S.  Justice  Depart¬ 
ment  due  to  antitrust  possibilities. 

«  >l> 

Northwest  Media,  a  wholly  owned 
subsidiary  of  Persis  Corp.,  headed  by 
Thurston  Twigg-Smith,  has  acquired 
the  Valley  Daily  News  from  Donrey 
Media  Group.  The  28,200-circulation 
Daily  News  serves  the  communities 
of  Kent,  Renton  and  Auburn,  Wash. 

Purchase  price  was  not  disclosed. 
The  deal  is  expected  to  close  in  the 
next  few  weeks. 

Northwest  operates  five  other 
newspapers  in  Washington,  including 
the  Bellevue  Journal  American, 
Peninsula  Daily  News  in  Port 
Angeles,  and  three  weeklies. 

«  *  « 

The  2 ,985-paid-weekly-circulation 
Lyons  (Ga.)  Progress  has  been  sold  by 
Harold  M.  Rhoden  and  his  family  to 
Advance  Publishing  Co.  Inc.,  owned 
by  William  F.  Ledford  Sr.,  his  wife 
Rose,  and  his  son  William  Jr. 

The  Ledfords  also  own  The 
Advance  of  Vidalia,  Ga. 

Jim  Hall  Media  Services  of  Troy, 
Ala.,  represented  the  sellers. 

•  *  * 

The  Dillon  (Mont.)  Tribune  has 
been  sold  to  Yellowstone  Newspa¬ 
pers  of  Livingston,  Mont. 

The  sale  was  negotiated  by  Jim 
Hicks  of  Hicks  Media  Service,  Buf¬ 
falo,  Wyo. 

*  «  « 

Atlantic  Publishing  Co.,  an  affiliate 
of  the  Cincinnati-based  investment 
banking  firm  of  Reynolds  Dewitt  and 
Co.,  has  purchased  Focus  Publica¬ 
tions,  a  group  of  monthly  business 
newspapers  with  a  combined  circula¬ 
tion  of  60,000  in  the  Washington, 
D.C.,  suburbs  of  Virginia. 

The  publications  include  the  Crys¬ 
tal  City  Review,  Rosslyn,  Ballston 
Review  in  Arlington,  the  Tysons  Cor¬ 
ner  Review  and  the  Dulles  Corridor 
Review. 

Atlantic  recently  acquired  the  daily 
Northern  Virginia  Sun  in  Arlington 
and  the  Sun  Gazette  newspapers  cov¬ 
ering  northern  Fairfax  and  Loudoun 
counties. 

Atlantic  also  owns  Central  Virginia 
Publishing,  a  group  of  five  weeklies  in 
the  suburban  Richmond  area. 

<1  *  « 

The  5, 000- weekly-circulation  Cape 
May  (N.J.)  Star  &  Wave  has  been  sold 
by  Tom  and  Ruth  Hand  to  the  Cape 
May  Sentinel-Ledger,  a  12,000  circu¬ 
lation  weekly  owned  by  South  Jersey 
Radio  Inc. 

E 

Former  wire  serv 

By  George  Garneau 

A  former  wire  service  executive  is 
planning  a  budget  news  service  for 
radio  and  television  stations  that  pro¬ 
gram  little  news. 

Called  Zapnews,  the  Fairfax 
County,  Va.-based  service  is  sched¬ 
uled  to  start  in  April  using  Reuters  — 
and  possibly  Agence  France- 
Presse  —  as  its  primary  source, 
according  to  James  Hood,  president 
and  editor. 

Zapnews  will  provide  “the  same 

budget  news  servii 

ice  exec  plans  to  target  ra 

kind  of  thing  as  AP  and  UPI  but  not  as 
much  of  it,”  said  Hood,  who  left  the 
Associated  Press  as  deputy  director 
of  broadcast  services  after  14  years  to 
spend  a  year  at  United  Press  Interna¬ 
tional. 

A  product  of  Fairfax  Media  Inc.,  a 
company  Hood  started  last  year,  Zap¬ 
news  is  primarily  targeted  at  radio 
stations  broadcasting  up  to  10  min¬ 
utes  of  news  an  hour.  It  aims  at  the 
low  end  of  the  broadcast  market, 
which  for  AP  and  UPI  is  a  profitable 
segment  that  supports  lower  rates  for 

ce 

d/o  and  tv  stations 

newspapers. 

It  is  designed  to  provide  national, 
international  and  regional  news  — 
“all  the  news  they  need,  except  local 
news”  —  to  broadcasters.  “A  hand¬ 
ful”  of  staff  will  consist  of  editors 
editing  wire  copy  and  news  provided 
by  correspondents  and  stringers. 
Plans  do  not  include  state  capitol 
news.  Hood  said. 

He  said  a  contract  was  in  hand  with 
Reuters  and  he  expected  an  agree¬ 
ment  with  AFP. 

(Continued  on  page  48) 
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THE  UIA/MEDIA  RECORDS  WOmL 
WITHOUT  II YOUHE  HI  THE  DARK. 


If  your  newspaper  is  not  part  of 
the  newly  merged  LNA/Media 
Records  database,  your  sales 
are  just  a  shadow  of  what  they 
could  be.  ■  • 

LNA/Media  Records  is  the 
primary  source  of  competitive 
data  used  by  ad  agencies,  adver¬ 
tisers  and  major  retailers  to  plan 
their  media  purchases.  So  if 
your  newspaper  isn’t  part  of  the 
database,  here’s  what  you’re 
missing  out  on: 

EXPOSURE.  In  exclusive  reports 
like  the  BAR/LNA  Multi-Media 
Service,  which  now  shows- 
newspaper  advertising  as  part 
of  a  nine-media  total.  And  Day- 
of-the-VVeek  reports  used  by 
major  retailers  to  track  the 
performance  of  their  various 
products-. 

COMPETITIVE  INFORMATION. 

That  you  need  to  build  a 
stronger  sales  story.  And 
to  uncover  new  sources 
of  revenue.  ; 

ON-llNE  SERVICES.  Which  save 
time  on  research  so  your 
sales  team  can  spend  more 
time  selling. 


^  NEW  AND  UPCOMING  REPORTS.  Like  the- 
custom  reports  we’re  develop¬ 
ing  which  will  show  you  ad  ex¬ 
penditure  dollars  by  account 
across  five  media  within  your 
local  market . 

Now  think  what  you  could  do 
as  a  subscriber. 

You  could  increase  your  visi¬ 
bility  to  the  people  who  make 
buying  decisions.  Target  new  - 
business.  Position  yourself 
more  effectively  against  your 
competition  —  most  of  whom 
will  also  be  subscribing  to  LNA/ 
Media  Records.  ,  -  ■ 

And  create  opportunities  to 
increase  your  advertising  sales. 
All  of  which  could  be  essen¬ 
tial  to  survival  in  this  tough,.- 
competitive  market. 

For  more  information  on 
.  ^*the  opportunities  being  de¬ 
veloped  for  the  newspaper 
industrv,  call  Jim  Farrell  at 
l-8()0-LNA-I)ATAor212-  • 
725-2700.' 

Join  the  LNA/Media  Re¬ 
cords  database.  Don’t  keep 
your  newspaper  in  tht^  dark. 


-I 


LEADING  NATIONAL  ADVERTISERyMEDIA  RECORDS 
1 36  MADISON  AVENUE  •  NEWYORK,  NY  1001 6 
1  -800-LNArDAlA  OR  21 2-725-2700 

A  VNU  MARKETING  INFORMATION  SERVICES  COMFANY 


Need  for  emergency  plans  stressed 

In  the  aftermath  of  the  San  Francisco  Bay  earthquake,  newspapers 
are  told  they  should  have  a  plan  to  print  in  case  of  a  natural  disaster 


The  San  Francisco  Bay  area  quake 
taught  California  editors  one  lesson, 
they  reported:  “In  the  event  of  a 
natural  disaster,  all  the  hard  work 
newspaper  executives  put  into  their 
emergency  plans  can  be  for 
naught .  .  .  especially  if  the  disaster 
is  as  swift  and  sure  as  the  Oct.  17 
California  earthquake.” 

The  comment  appeared  in  the 
November  issue  of  Editor’s  Notes,  a 
bulletin  of  the  California  Society  of 
Newspaper  Editors  (CSNE). 

For  this  reason,  the  bulletin  con¬ 
tinued,  “the  story  of  the  decade  in 
Northern  California  is  still  a  learning 
experience  for  state  newspapers.” 

For  some  papers,  CSNE  said,  it 
was  a  matter  of  not  having  enough 
Radio  Shack  TRS  80s  and  badly 
needed  battery-operated  telephones. 

For  others,  it  was  making  sure 
reporters  always  keep  enough  gaso¬ 
line  in  their  cars. 

Perhaps  the  hardest  lesson  of  all, 
the  article  said,  came  from  the  weekly 
Santa  Cruz  Sun,  “which  discovered 
there  is  no  way  to  stay  in  business 
after  a  massive  disaster  if  your  adver¬ 
tising  base  is  destroyed  in  the  pro¬ 
cess.”  The  Sun  was  forced  to  fold 
because  of  the  quake. 

Santa  Cruz  homes  and  businesses 
suffered  severe  damage  in  the  disas¬ 
ter. 

San  Francisco  Chronicle  managing 
editor  Matthew  Wilson  said  newspa¬ 


pers  cannot  be  prepared  enough, 
adding:  “No  matter  how  many  con¬ 
tingencies  you  have,  one  key  assump¬ 
tion  may  prove  to  be  false.” 

Wilson  recommended  planning  but 
said  “people  must  be  willing  to  ad¬ 
lib,”  the  CSNE  oulletin  reported. 

The  Chronicle  managing  editor 
noted  that  the  paper  will  continue  to 
look  for  better  contingency  plans, 
double  or  triple  its  number  of  cellular 
phones,  and  make  sure  more  laptops 
are  in  the  office  and  not  at  the  homes 
of  reporters. 

Wilson  also  suggested  that  newspa¬ 
pers  in  various  regions  should  begin 
talking  about  what  they  can  do  to  help 
each  other  in  the  event  of  another 
quake.  This  could  even  involve  buy¬ 
ing  pooled  equipment  that  could  be 
jointly  owned  and  stored  in  one  or 
more  facilities,  he  added. 

John  Lindsay,  managing  editor  of 
the  daily  Santa  Cruz  Sentinel,  agreed, 
recalling  the  Sentinel’s  own.  experi¬ 
ence. 

The  paper,  he  said,  does  have  a 
sophisticated  emergency  plan  but  it 
couldn’t  be  utilized  Oct.  17  because 
its  backup  newspaper,  the  Watson¬ 
ville  Register-Pajaronian,  also  was 
disabled. 

The  San  Jose  Mercury  News  saved 
the  day  for  the  Sentinel,  Lindsay  said. 

With  its  power  system  out,  the  Sen¬ 
tinel  sent  12  staffers  to  the  Mercury 
News  to  publish  a  12-page  all-news 


edition.  The  paper  is  normally  52 
pages  on  a  Wednesday. 

“The  bottom  line  is  that  we  didn’t 
miss  a  publication  day,”  Lindsay 
said.  “The  fact  is,  we  gave  our  read¬ 
ers  an  enormous  amount  of  spot 
news.” 

The  Mercury  News  itself,  located 
only  14  miles  from  the  quake’s  epi¬ 
center,  printed  some  340,000  extra 
copies  in  the  two  days  following  the 
tremblor.  On  the  day  after  the  quake, 
the  M-N  published  a  special  12-page 
earthquake  edition  with  color  photos 
on  the  front  page. 

Register-Pajaronian  managing  edi¬ 
tor  Mike  Wallace  said  the  paper  did 
not  have  an  emergency  plan  in  effect. 
He  advised  that  newspapers  have 
some  kind  of  pre-arranged  disaster 
agreement.  The  R-P  was  printed  on 
presses  in  San  Luis  Obispo. 

The  quake  taught  Wallace  there  are 
“two  things  you  always  have  to  be 
sure  you  have:  plenty  of  flashlights  in 
the  offices  and  reporters  with  gas  in 
their  cars.” 

Wallace,  however,  stated  that  the 
paper’s  re-evaluation  of  its  coverage 
after  a  big  storm  in  1982  helped  it  in 
covering  the  recent  quake. 

“I  felt  we  spent  too  much  time  get¬ 
ting  details  and  not  enough  time  look¬ 
ing  at  the  big  picture  [in  1982],”  he 
explained.  “This  time  we  told  people 
to  look  at  the  big  picture.” 


Publisher  apologizes  for  racial  slur 


The  publisher  of  the  Tampa  (Fla.) 
Tribune  has  apologized  to  his  staff 
after  using  a  racial  slur  during  com¬ 
ments  at  a  bureau  meeting. 

The  comment,  in  which  publisher 
Richard  F.  “Red”  Pittman  referred  to 
someone  as  “that  nigger,”  was  made 
during  a  meeting  at  the  paper’s  Penin¬ 
sula  bureau. 

Pittman’s  remark  prompted  39 
reporters  to  sign  a  letter  urging  him  to 
apologize,  which  he  did. 

Pittman,  who  said  he  used  the 
remark  only  “in  jest,”  noted  in  a 
statement:  “It  is  not  a  word  I  nor¬ 
mally  use  but,  then,  I  am  human  and 


occasionally  will  have  a  slip  of  the  lip 
just  as  anyone  else. 

“It  was  not  intended  to  be  a  racial 
slur,”  he  continued.  “I  regret  the 
misinterpretation  of  my  words  and 
hope  that  I  will  be  judged  by  my 
actions  and  not  necessarily  a  slip  of 
the  lip.” 

One  source  at  the  paper,  who  asked 
to  speak  on  background,  described 
the  publisher  as  a  “Southern  gentle¬ 
man”  who  is  very  proper  and  “would 
never  do  anything  to  embarrass  the 
newspaper.”  He  noted  that  the 
publisher  was  “mortified”  by  the 
incident. 


While  the  incident  was  pretty  much 
an  internal  affair,  the  Tribune  decided 
to  publish  a  story  headlined,  “Tri¬ 
bune  publisher  apologizes  for  racial 
slur  at  staff  meeting.” 

The  Tribune  published  the  story 
because  the  “best  way  to  do  damage 
control  is  to  bring  it  out  in  the  open” 
and  apologize,  the  source  com¬ 
mented. 

The  story,  which  ran  a  few  weeks 
after  the  original  comment  was  made, 
quotes  Karen  Brown,  a  journalism 
professor  at  the  University  of  South 

(Continued  on  page  48) 
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The  18th  annual  Journalism  Awards  and 
Fellowships  Directory  is  printed  in  the  form 
of  a  pullout  section  and  is  bound  into  the 
December  30th  issue  of  E&P.  It  serves  as  the 
reference  source  of  awards,  grants,  fellowships 
and  scholarships  for  journalists,  from  the  student 
to  the  professional,  all  year  long. 


Call  your  loczil  E&P  sales  representative  today! 

New  York:  212  •  675  •  4380  Chicago:  312  •  641  •  0041 

Los  Angeles:  213  •  382  •  6346  San  Francisco:  415  •  421  •  7950 
Toronto:  416  •  833  •  6200 
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His  workdays  are  fengthy  but  enjoyable 

Robb  Armstrong  is  both  a  full-time  advertising  art  director  and 
creator  of  the  ‘JumpStart’  comic  strip  syndicated  by  United 


A  Sunday  episode  shows  four  main  'JumpStort'  characters. 


By  David  Astor 

A  typical  workday  for  Robb  Arm¬ 
strong  involves  getting  up  at  3  or  4 
a.m.  to  do  his  “JumpStart”  comic  for 
several  hours  and  then  traveling  to  his 
full-time  job  as  art  director  at  a  Phila¬ 
delphia  ad  agency. 

But  Armstrong  is  not  complaining, 
because  he’s  wanted  to  be  a  syndi¬ 
cated  cartoonist  since  he  was  a  kid. 
“One  day  I’d  like  to  do  only  the 
strip,”  commented  the  27-year-old 
creator,  “but  for  now  I’m  enjoying 
my  dual  career.” 

Double  duty  began  officially  for 
Armstrong  when  United  Feature  Syn¬ 
dicate  introduced  “JumpStart”  on 
October  2,  but  the  genesis  of  his 
comic  dates  to  last  year. 

Back  then,  Armstrong  came  up 
with  the  idea  for  a  strip  starring  a  40- 
year-old  cop  who  was  part  of  a  large 
cast  of  characters  at  a  police  station. 
Friend  and  fellow  cartoonist  Mark 
Cohen  presented  the  comic  to  United, 
which  liked  some  of  it  but  asked  Arm¬ 
strong  to  make  the  main  character 
more  like  himself. 

Armstrong  subsequently  devel¬ 
oped  a  cop  character  in  his  20s  who  is 
married  to  a  nurse  of  similar  age.  The 
fictional  Joe  and  Marcy  Cobb  share 
some  of  the  same  personality  traits  as 
Robb  and  24-year-old  fashion 
designer  Sherry  Armstrong  as  well  as 
some  of  the  same  experiences  — 


Robb  Armstrong 


including  doing  the  laundry,  deciding 
how  much  help  to  accept  from  in¬ 
laws,  and  so  on.  These  experiences, 
of  course,  are  well-known  to  many 
young,  two-career  couples  getting  a 
“jump  start”  on  their  life  together. 

As  for  why  the  Cobbs  have  differ¬ 
ent  careers  than  the  Armstrongs, 
Robb  said  he  liked  the  “humanitar¬ 
ian”  aspects  of  police  work  and  nurs¬ 
ing  and  added  that  these  professions 
give  Joe  and  Marcy  “many  oppor¬ 
tunities  to  get  involved  in  a  lot  of 
situations.” 

Armstrong  also  observed  that  it  is 
not  unusual  for  a  policeman  and  nurse 
to  meet  while  on  the  job;  cops,  he 
noted  by  way  of  examp'e,  work  in 
hospital  emergency  rooms. 

Joe,  said  the  cartoonist,  enjoys  his 
work — so  much  so  that  he  sometimes 
“gets  a  little  too  enthusiastic  about 
it.”  One  time,  he  even  ticketed  a 
woman  for  cutting  in  front  of  him  in  a 
supermarket  checkout  line! 

Armstrong  added  that  Joe,  a  former 
Boy  Scout,  is  “really  a  little  kid  at 
heart”  who  likes  eating  cold  cereal  for 
dinner  and  hunting  for  the  prize  in  the 
package. 

The  cartoonist  described  Marcy  as 
“practical,”  “handy,”  and  “very 


resourceful,”  among  other  things. 
She  also  knows  Joe  quite  well.  While 
fixing  herself  a  sandwich  one  time, 
Marcy  offered  to  also  make  one  for 
Joe  because  she  knew  he  would  ask 
for  a  bite  of  hers.  Joe  assured  her  he 
was  not  hungry.  Sure  enough,  Joe 
subsequently  requested  a  piece  — 
and  Marcy  directed  him  to  a  sandwich 
she  had  made  for  him  anyway. 

Other  “JumpStart”  characters 
include  Joe’s  mother  and  ex-cop 
father. 

Asked  about  his  goals  for  the  strip, 
Armstrong  commented,  “If  it  enter¬ 
tains  and  just  gives  people  a  chuckle 
on  a  semi-regular  basis,  that’s 
wonderful  ....  If,  in  the  process,  it 
educates  a  bit  and  enlightens  people 
about  a  lifestyle  of  another  ethnic 
group,  that’s  even  better.” 

Armstrong  observed  that  there  are 
both  similarities  and  differences 
between  blacks  and  whites,  and  said 
he  hoped  “JumpStart”  shows  these 
similarities  and  differences  in  a  way 
that  is  “humorous,”  “tasteful,”  and 
non-stereotypical. 

He  added  that,  given  the  high  rate 
of  bad  marriages,  it’s  “very  impor¬ 
tant”  to  show  one  that  works  well. 

A  number  of  editors  seem  to  like 
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Armstrong’s  approach,  because  over 
60  newspapers  have  purchased 
“JumpStart”  —  including  the  Balti¬ 
more  Morning  Sun,  Chicago  Sun- 
Times,  Cincinnati  Enquirer,  Dallas 
Morning  News,  Denver  Rocky  Moun¬ 
tain  News,  Detroit  Free  Press,  Hous¬ 
ton  Chronicle,  Los  Angeles  Times, 
Memphis  Commerical  Appeal,  Min¬ 
neapolis  Star  Tribune,  Sacramento 


Bee,  St.  Louis  Post-Dispatch,  San 
Antonio  Light,  San  Diego  Union,  San 
Francisco  Chronicle,  Seattle  Times, 
Syracuse  (N.Y.)  Post-Standard,  and 
Toronto  Sun. 

Readers  have  also  been  praising 
“JumpStart”  in  letters  to  Armstrong, 
who  said  this  mail  gives  him  added 
incentive  to  keep  improving  the  strip. 
The  cartoonist  said  it  is  “mind-blow- 


Pair  pens  ‘Road  Warriors’  feature 


A  Siskel-and-Ebert-style  car 
review  feature  which  appears  in 
papers  such  as  the  Sacramento  Union 
and  Oakland  Tribune  is  being  syndi¬ 
cated. 

“The  Road  Warriors”  is  by  Clif¬ 
ford  Fewel  and  Tom  Lankard,  who 
critique  cars  and  respond  to  each 
other  in  their  column. 

In  one  piece  about  the  1990  Mazda 
MX-5  Miata,  Lankard  wrote,  “It’s 
not  a  car  for  commuting,  but  it  is  a  car 
for  cruising  the  boulevard  on  those 
balmy  summer  eves.  Now  my  ques¬ 
tion  is,  why  did  it  take  an  importer  to 
build  it?” 

Fewel  replied,  “Because  importers 
have  always  built  the  fun  sports 
cars  ....  When  you  get  down  into 
the  same  size  range,  the  only  domes¬ 
tic  competition  would  have  been  the 
Pontiac  Fiero,  a  cramped  non-con¬ 
vertible  that  met  a  deserving  end  last 
year.” 

The  award-winning  Fewel,  32,  is 
former  automotive  editor  of  the  Oak¬ 
land  Tribune  and  current  automotive 
editor  of  the  Sacramento  Union.  He 
also  does  work  for  publications  such 
as  Automotive  News,  Motorland,  and 
Motor  Trend.  Fewel  has  an  A. A.  in 
journalism  from  American  River  Col¬ 
lege,  a  B.A.  in  history  from  the  Uni¬ 


versity  of  California  at  Berkeley,  and 
graduated  from  the  Bob  Bondurant 
School  of  High  Performance  Driving. 

Also  an  award  winner,  the  45-year- 
old  Lankard  does  the  “Street 
Smarts”  column  for  the  Union, 
serves  as  national  affairs  editor  of 
AutoWeek  and  correspondent  for 
Automotive  News,  writes  free-lance 
articles,  teaches  motorcycle  riding 
and  racing,  and  more.  Also  a  Bondur¬ 
ant  graduate,  the  former  director  of 
California’s  Office  of  Traffic  Safety 
has  an  A. A.  in  political  science  from 
Orange  Coast  College,  a  B.A.  in  inter¬ 
national  relations  from  George 
Washington  University,  and  a  J.D. 
from  GWU’s  National  Law  Center. 

The  columnists  are  based  at  5310 
7th  Ave.,  Sacramento,  Calif.  95820. 


Day  editorial  writer  doing  column 


A  weekly  column  by  New  London 
(Conn.)  Day  editorial  writer  Maura 
Casey  is  being  syndicated. 

The  32-year-old  Casey  has  written 
about  her  disdain  for  Woodstock,  her 


ing  to  realize”  how  important  comics 
are  to  many  people. 

Armstrong,  who  also  works  on 
“JumpStart”  during  weekends,  said 
he  has  been  told  that  he  first  began 
drawing  avidly  as  a  3-year-old  in  West 
Philadelphia.  The  cartoonist  recalled 
that  his  mother,  the  late  Dorothy 
Armstrong,  was  extremely  encour¬ 
aging  about  his  artistic  efforts  — 
praising  them,  showing  them  off  to 
people,  hanging  them  up,  and  so  on. 

Her  son’s  favorite  comic  as  a  kid 
was  “Peanuts”  by  Charles  M.  Schulz 
of  United,  and  Armstrong  also  liked 
“Wee  Pals”  by  Morrie  Turner  of 
North  America  Syndicate,  “Beetle 
Bailey”  by  Mort  Walker  of  King  Fea¬ 
tures  Syndicate,  “Hi  and  Lois”  by 
Walker  and  Dik  Browne  of  King,  and 
Mad  magazine. 

“I’ve  never  thrown  away  any 
issues,”  reported  the  cartoonist. 

Armstrong  went  on  to  major  in 
advertising  design  at  Syracuse  Uni¬ 
versity,  where  he  served  as  art  direc¬ 
tor  of  —  and  did  the  popular  “Hec¬ 
tor”  comic  for  —  the  Daily  Orange. 
“Hector”  also  appeared  in  the  Phila¬ 
delphia  Tribune  for  a  while. 

After  graduation,  Armstrong  tried 
unsuccessfully  to  get  “Hector”  and 
other  strips  syndicated.  Meanwhile, 

(Continued  on  page  46) 
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experiences  hanging  out  with  Soviet 
journalists,  and  crack. 

“The  Bahamas  are  seeing  results  in 
fighting  drug  use  because  it  has 
matched  rhetoric  with  cash,”  stated 
the  columnist.  “President  Bush  has 
yet  to  put  his  money  where  his  mouth 
is  .  .  .  .” 

Casey,  who  was  formerly  editorial 
page  editor  of  the  Lawrence  (Mass.) 
Eagle-Tribune,  has  won  over  a  dozen 
regional  and  national  journalism 
awards.  She  has  a  master’s  in  jour¬ 
nalism  and  public  affairs  from  Ameri¬ 
can  University. 

The  Day  is  based  at  New  London, 
Conn.  06320. 


Newsday's  M.G.  Lord's  editorial 
cartoons  are  a  big  draw  for  readers. 

Now  Lord's  wit  and  wisdom 
wield  pen  and  brush  together.  Her 
new  illustrated  opinion  column 
pokes  fun  at  prigs,  princesses,  pets 
and  politicians  in  our  OPINION  MINI. 

Call  today  for  a  free  sample  of 
Lord's  on-target  commentary  and 
our  seven  other  opinion  columnists. 
Her  editorial  cartoons  are  also  now 
available  with  our  political  cartoon 
service.  Get  the  package  that  ties  up 
readership  and  revenues. 


(800)  445-4555  (619)  293-1818 


SYNDICATES/NEWS  SERVICES 


(Continued  from  page  45) 
he  worked  for  several  ad  agencies, 
assuming  his  current  art  director  posi- 
tion  at  the  Philadelphia-based 
Weightman  Group  this  spring. 

The  New  Jersey  resident,  in  the 
little  spare  time  he  has,  does  regular 
volunteer  work  with  students  at  a 
Philadelphia  public  school. 

“Aside  from  cartooning,  this  prob¬ 
ably  gives  me  the  most  joy,”  said 
Armstrong,  who  is  currently  helping 
the  students  put  together  a  comic 
book.  “People  who  are  successful 
should  share  what  they  do  intimately 
with  younger  people.  The  kids  really, 
really  appreciate  it.” 

About  'Zazz’  column 

Over  13,000  readers  recently 
requested  a  pamphlet  about  veterans’ 
benefits  mentioned  in  the  “All  That 
Zazz”  advice  column  by  Jeffrey 
Zaslow  of  United  Feature  Syndicate. 

Another  1,400-plus  readers  from 
various  states  responded  when 
Zaslow  asked  if  they  would  be  inter¬ 
ested  in  attending  a  singles’  gathering 
in  a  Chicago  restaurant,  which 
offered  a  free  party  to  the  first  couple 
to  become  engaged  as  a  result.  The 
admission  price  to  the  gathering  was 
donated  to  charity. 

Zaslow  has  written  about  his  life  as 
an  advice  columnist  in  Tell  Me  All 
About  It,  which  will  be  published  by 
William  Morrow  next  month. 

Family  tree  requests 

“Gasoline  Alley”  cartoonist  Jim 
Scancarelli  of  Tribune  Media  Services 
is  still  receiving  requests  for  an 
illustration  of  his  strip’s  characters. 

Over  90,000  people  asked  for  the 
“Wallet  Family  Tree”  after  it  was 
offered  in  a  “Gasoline  Alley”  series 
last  year  (see  E&P,  October  29, 1988). 
Some  readers  in  the  Philippines,  how¬ 
ever,  didn’t  see  the  series  until 
recently  —  and  over  25  requested  the 
illustration. 

Memphis  gets  a  cat 

The  Memphis  Commercial  Appeal 
has  been  using  the  title  character  from 
“Garfield”  by  Jim  Davis  of  United 
Feature  Syndicate  to  celebrate  the 
holiday  season. 

A  costumed  version  of  the  cartoon 
cat  helped  host  a  Commercial  Appeal 
party  open  to  everyone.  The  Novem¬ 
ber  event  culminated  in  the  lighting  of 
a  large  “Garfield”  holiday  display  on 
top  of  the  newspaper’s  building.  The 


It  addresses  solid  waste  dilemma 
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Characters  from  'Dennis  the  Menace' 
by  Hank  Ketcham  of  North  America 
Syndicate  will  promote  Big  Brothers/ 
Big  Sisters  of  America  in  the  organiza¬ 
tion's  1990  advertising  and  calendar. 

lighted  display  will  become  an  annual 
decoration. 

Other  Commercial  Appeal  activi¬ 
ties  included  a  “Garfield”  caption 
contest,  a  look-alike  competition  for 
cats,  a  “Toys  for  Tots”  drive  for 
needy  families,  and  a  visit  by  the  cos¬ 
tumed  Garfield  to  Le  Bonheur  Chil¬ 
dren’s  Medical  Center  in  Memphis. 

Speaking  of  holiday  appearances, 
Loretta’s  mother  will  visit  “The 
Lockhoms”  again  on  December  21. 
The  comic  is  by  Bunny  Hoest  and 
John  Reiner  of  King  Features  Syndi¬ 
cate. 

He’s  aiding  Williams 

Sacramento  Union  reader  Jim 
McClarin  has  started  a  booster  club 
for  “A  Minority  View”  columnist 
Walter  Williams  of  Heritage  Features 
Syndicate. 

McClarin’s  goal  is  to  spread  Wil¬ 
liams’  ideas  by  making  him  “known 
to  25%  of  all  voting-age  Americans” 
by  the  beginning  of  1991.  Williams 
currently  appears  in  84  papers, 
according  to  the  Northwest  Florida 
Daily  News. 

A  recent  Elko  (Nev.)  Daily  Free 
Press  editorial  supporting  McClarin’s 
club  described  Williams  as  someone 
who  “espouses  the  principles  of  indi¬ 
vidual  liberty  and  free  enterprise” 
and  who  “mentions  the  need  to 


A  Bar  Harbor  (Maine)  Times  col¬ 
umn  about  solid  waste  and  the  prob¬ 
lems  associated  with  its  dispor.al  is 
being  syndicated. 

“Waste  Wise”  covers  topics  such 
as  newspaper  recycling  and  the  glut  of 
disposable  diapers. 

“Even  though  a  disposable  diaper 
costs  from  13  to  31  cents,  and  entre¬ 
preneurs  currently  operate  economi¬ 
cally  viable  cloth  diaper  services  at 
seven  to  1 1  cents  per  diaper,  dispos¬ 
able  diapers  are  projected  to  climb  to 
85%  of  diaper  changes  this  year,  up 
from  75%  in  1986,”  wrote  columnist 
Thomas  Outerbridge,  a  recycling  spe¬ 
cialist  with  the  Maine  department  of 
Economic  and  Community  Develop¬ 
ment  who  has  written  on  environmen¬ 
tal  issues  for  a  number  of  national 
publications. 

The  waste  disposal  dilemma  is 
slowly  rising  in  priority  on  America’s 
agenda,  said  Times  general  manager 
Janet  Strong,  but  “the  general  public 
is  still  not  sensitized  to  the  realities  of 
problems  created  by  their  own  gar¬ 
bage  and  their  buying  patterns  that 
exacerbate  it.” 

Strong  —  whose  paper  is  based  at 
P.O.  Box  68,  Bar  Harbor,  Maine 
04609  —  said  “Waste  Wise”  has 
received  a  lot  of  reader  response. 

curtail  the  recent  growth  in  gov¬ 
ernment  .  .  .  .” 


Reese  is  first  in  poll 

Charley  Reese  of  King  Features 
Syndicate  was  the  favorite  columnist 
by  far  in  a  recent  Hammond  (Ind.) 
Times  reader  poll. 

The  conservative  Reese  received 
68%  of  the  vote,  followed  by  14%  for 
George  Will  of  the  Washington  Post 
Writers  Group,  8%  for  David  Broder 
of  WPWG,  7%  for  Vicki  Williams  of 
King,  and  4%  for  Donald  Lambro  of 
United  Feature  Syndicate. 

‘Miss  Manners’  theft 

“Miss  Manners”  columnist  Judith 
Martin  of  United  Feature  Syndicate 
recently  had  her  $15,000  mink  coat 
and  other  items  stolen  from  a  chauf- 
fered  limousine  while  she  was  in  an 
Atlanta  store  autographing  copies  of 
her  new  book. 

The  Associated  Press  reported  that 
the  robbery  occurred  while  the  driver 
had  stepped  away  from  the  limo. 
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Se//er’s  market 
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buying  presses,  folders,  inserting 
machines  and  other  major  capital 
equipment  because  it  “will  not 
increase  the  value  of  the  company  and 
will  not  be  recouped”  with  a  sale,  he 
declared. 

He  advised  potential  sellers  not  to 
allow  union  contracts  to  expire. 
Unresolved  negotiations  are  worse 
than  giving  some  ground,  he  said. 

Employee  motivation  “can  make  a 
significant  contribution”  to  a  buyer’s 
perception,  Philipson  said,  suggesting 
bonuses,  suggestion  boxes  and  other 
“small  initiatives”  can  create  a 
peaceful  atmosphere  that  buyers 
notice. 

Overall,  there  is  no  magic  formula 
to  boost  the  price  of  a  newspaper, 
Philipson  said.  Instead,  sound  busi¬ 
ness  practices  over  several  years 
enhance  a  paper’s  position.  Sellers 
should  fine-tune  their  operations  and 
be  honest,  he  said. 

Lenher,  who  formerly  financed 
newspaper  acquisitions  with  Rhode 
Island  Hospital  Trust  bank  and  now 
heads  acquisitions  for  Goodson 
Newspapers,  reminded  buyers  that  a 
seller  can  cut  costs  to  inflate  short¬ 
term  profits  but  cuts  can  damage  a 
paper’s  long-term  prospects. 

He  advised  buyers  to  examine 
trends  in  readership  and  paid  circula¬ 
tion,  to  seek  an  independent  appraisal 
and  to  trust  professional  advice. 

Lenher  called  current  conditions 
“a  seller’s  dream  market”  —  with 
dailies  bringing  three-and-one-half  to 
five  times  annual  revenue  —  but  said 
no  weekly,  paid  or  free  circulation, 
was  worth  more  than  125%  of  its 
revenue. 

Banks  prefer  asset  sales  to  stock 
sales  because  liabilities  do  not  trans¬ 
fer  with  assets,  Lenher  said.  He 
pointed  out  one  way  to  avoid  paying 
capital  gains  taxes:  transferring  own¬ 
ership  to  an  employee  stock  owner¬ 
ship  plan. 

A  crop  of  “financial  wizards”  buy¬ 
ing  their  way  into  newspapers  in 
recent  years  might  not  last  long  in  a 
business  requiring  talented  newspa¬ 
per  managers,  he  suggested. 

Lenher  warned  against  paying  too 
much  for  a  paper  —  and  then  having 
to  murder  it  to  pay  for  it.  In  such 
cases,  papers  are  managed  for  bank¬ 
ers. 

Philipson  conceded  that  sometimes 
papers  decline  in  quality  after  being 
sold  but  said,  even  then,  opportuni¬ 
ties  grow  for  other  papers. 

Other  rules  of  thumb  on  prices: 


Hylton  Philipson 


George  Lenher 


•  A  full  press  typically  adds  10% 
to  a  paper’s  value. 

•  Commercial  printing  operations 
tied  to  a  newspaper  fetch  meager 
prices  —  only  about  50%  of  their 
gross  —  because  their  earnings  are 
about  half  the  20%  average  for  news¬ 
papers. 

•  Non-compete  clauses  barring 
sellers  from  starting  at  a  new  paper 
nearby  can  cost  buyers  an  extra  10% 
to  15%. 

•  Whether  working  for  buyers  or 
sellers,  fees  to  brokers  are  the  same. 
Ansbacher  charges  5%  on  the  first  $5 
million  and  1%  thereafter.  Bolitho 
uses  the  Lehman  formula:  5%  on  the 
first  $1  million,  4%  on  $2  million,  3% 
on  $3  million,  2%  on  $4  million  and  1% 
thereafter. 

Why  do  deals  for  newspapers  fall 
through?  Rarely  because  of  inflattu 


circulation  numbers  or  default  of  pay¬ 
ment.  More  often  it  is  “terminal  sell¬ 
er’s  remorse,”  Bolitho  said.  Deals 
often  die  at  the  hands  of  buyers’  skep¬ 
tical  wives,  and  their  attorneys  cause 
problems,  too. 

In  the  end,  selling  a  weekly  is  as 
much  personal  as  it  is  fianancial,  and 
buying  a  paper  involves  more  than 
financial  analysis,  Philipson  said. 

He  compared  newspaper  deals  with 
“falling  in  love:  Intangible  feelings 
have  a  lot  to  do  with  unlocking  a  buy¬ 
er’s  checkbook.” 


Publicitas  increases 


Publicitas  Holding  S.A.,  Switzer¬ 
land,  has  increased  its  holding  in 
SFW-PRI  Inc.  from  50%  to  80%.  Pre¬ 
viously,  ownership  of  the  company 
had  been  50%  held  by  newspaper  rep 
firm  Sawyer  Ferguson  Walker  Co. 
Inc.,  which  now  owns  a  20%  stake  in 
SFW-PRI. 

In  addition,  Anthony  R.  Wight  has 
been  named  president  and  chief  oper¬ 
ating  officer  of  SFW-PRI  Inc.  For  the 
past  10  years  he  was  senior  vice  presi¬ 
dent/director  of  marketing  services, 
with  special  responsibility  for  new 
business  efforts,  at  Needham  &  Groh- 
mann  Inc.,  a  New  York  agency  spe¬ 
cializing  in  travel  and  tourism 
accounts. 


The  Fletcher  School  of  Law  and 
Diplomacy,  located  at  Tufts  Univer¬ 
sity  and  administered  in  cooperation 
with  Harvard  University,  has  estab¬ 
lished  the  Fletcher  Institute  for  Media 
Quality,  which  will  sponsor  an  annual 
one-month  seminar,  “The  United 
States  and  the  World:  The  Enigmas  of 
American  Culture,”  for  print  and 
broadcast  journalists  and  public 
affairs  officers  working  for  national 
and  international  governments  and 
agencies. 

Twenty  $2,000  fellowships  will  be 
awarded  to  candidates  in  the  early 
stages  of  their  careers,  whose  primary 
focus  is  the  American  scene. 

Director  is  syndicated  columnist 
John  P.  Roche,  Olin  distinguished 
professor  of  American  civilization 
and  foreign  affairs  and  former  spe¬ 
cial  consultant  to  the  president  of  the 
United  States. 

Deadline  for  applications  is  Jan.  15, 
and  they  should  be  sent  to  Roche  at 
Tufts  University  in  Medford,  Mass., 
in  letter  form  and  include  a  complete 
r6sum6  and  two  or  three  professional 
references. 


Seminars  planned 


SFW-PRI  Inc.  share 
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all  because  of  the  Rev.  Stallings.” 

“The  Rev.  Stallings  is  attempting 
to  unite  the  black  press,  and  make  the 
publishers  realize  how  important  they 
are  in  these  times,”  according  to  Wil¬ 
liam  Marshall  Jr.,  a  close  adviser  to 
Stallings  and  director  of  communica¬ 
tions  for  the  Imani  Temple. 

Faced  with  what  many  blacks  con¬ 
sider  a  “questionable”  morals  charge 
that  allegedly  occurred  12  years  ago, 
Stallings  continues  to  fight  on. 

During  an  interview,  Marshall  said 
that  Stallings  believes  he  can  raise 
the  $2-million  capital  needed  to  estab¬ 
lish  a  daily  newspaper  for  blacks  in 
Washington,  D.C. 

“Seventy-two  percent  of  the  peo¬ 
ple  in  Washington,  D.C.,”  Marshall 
pointed  out,  are  black.  “We  have  no 
doubt  that  these  citizens  would 
support  a  black  daily  newspaper.” 

The  Washington  Post,  despite  its 
racially  balanced  editorial  staff, 
recently  has  been  heavily  criticized 
by  some  District  area  residents  for  the 
negative  news  stories  it  has  been 
reporting  about  prominent  black  lead¬ 
ers.  Earlier  this  year,  the  Post  posi¬ 
tioned  three  negative  articles,  each 
related  to  a  black  executive,  on  the 
same  page. 

The  articles  related  to  William 
Lucas,  who  failed  to  gain  confirma¬ 
tion  to  head  the  Justice  Department’s 
Civil  Rights  Division;  the  embattled 
Samuel  Pierce,  former  secretary  of 
the  U.S.  Department  of  Housing  and 
Urban  Development,  and  Gus  Sav¬ 
age,  U.S.  congressman  from  Chi¬ 
cago. 

At  one  popular  waterfront  meeting 
place  in  Washington,  a  number  of  the 
black  executives  who  had  gathered 
referred  to  this  particular  page  as  “the 
Washington  Post’s  Black  Page.” 


Drug  testing 

(Continued  from  page  33) 


“Stated  another  way,  a  court 
should  not  play  the  trump  card  of 
unconstitutionality  to  protect  abso¬ 
lutely  every  assertion  of  individual 
privacy.” 

The  court  also  rejected  the  plain¬ 
tiffs’  assertion  that  drug  testing  is 
unreliable  and  ineffective  in  accom¬ 
plishing  its  goal.  The  U.S.  Supreme 
Court,  it  recalled,  has  held  that  the 
tests,  if  conducted  properly,  “iden¬ 
tify  the  presence  of  alcohol  and  drugs 
in  the  biological  samples  tested  with 
great  accuracy.” 


Ethics  code  OK’d 
by  British  papers 

Responding  to  motions  in  Parlia¬ 
ment  to  oversee  press  practices  in  the 
wake  of  sensational  articles  and  tre¬ 
mendous  libel  awards,  the  editors  of 
20  Great  Britain  newspapers  have 
agreed  to  an  ethics  code  and  a  system 
of  dealing  with  complaints  in  an 
attempt  to  head  off  any  further  gov¬ 
ernment  restrictions. 

According  to  published  reports,  the 
code,  which  was  printed  in  the  news¬ 
papers,  says  that  papers  should  have 
respect  for  privacy,  offer  a  fair  oppor¬ 
tunity  for  reply  and  mistakes  should 
be  corrected  quickly  and  promi¬ 
nently. 

No  First  Amendment-like  guaran¬ 
tees  for  freedom  of  the  press  currently 
exist  in  Britain,  where  a  law  passed  in 
June  has  made  it  more  difficult  to 
obtain  and  publish  material  related  to 
national  security  and  broadcasters 
are  battling  restrictions  on  interviews 
with  11  Northern  Ireland  groups. 


Green  Bay 

(Continued  from  page  15) 


chart]  displays  what  a  good  terrific 
buy  we  are  in  the  marketplace,”  said 
Gage.  “Most  of  what  he’s  run  has  to 
do  with  other  things  in  other  states.  It 
hasn’t  much  to  do  with  Green  Bay.” 

The  News-Chronicle  series  has 
attracted  much  media  attention  as 
well  as  much  favorable  response  in 
the  community.  Wood  said.  “The 
response  is  very  encouraging  at  this 
point.” 

Some  advertisers  have  called  to 
express  support.  Wood  continued, 
and  “one  big  merchant  called  [and] 
indicated  he  was  going  to  be  commit¬ 
ting  at  least  50  pages  of  advertising 
with  us  next  year.”  Wood  declined  to 
name  the  merchant,  adding,  “The 
contract  hasn’t  been  signed  yet.” 

The  News-Chronicle  has  also  been 
contacted  by  both  AP  and  UPI,  as 
well  as  several  newspapers  and  televi¬ 
sion  stations,  he  said. 

The  News-Chronicle  series  has  not 
had  any  adverse  effect  on  the  Press- 
Gazette,  Gage  said. 

“We’ve  had  nobody  vacate  [his 
ads].  I  would  expect  some  small  reac¬ 
tion  from  some  readers  and  a  few 
advertisers.” 

The  News-Chronicle  series  is  “a 
unique  and  extremely  clever  piece  of 
marketing,”  Gage  said.  “I  believe 
he’s  in  a  pretty  tight  struggle,  but  I’ve 
heard  that  for  13  years.  I  expect  to  see 
Frank  Wood  and  the  News-Chronicle 
for  some  time  yet.” 


Recycled 

(Continued  from  page  38) 


Wallace,  who  is  general  manager  of 
the  Orange  County  Register,  said  that 
although  AB  1305  will  motivate  news¬ 
print  manufacturers  to  increase  their 
supply  of  a  recycled  product,  the  mills 
are  facing  a  major  capital  investment. 


Wire 

(Continued  from  page  40) 


“The  business  is  capitalized  and  is 
in  a  start-up  mode,”  Hood  said.  “It’s 
my  money  and  money  I  raised  from 
private  investors,”  he  said,  declining 
to  name  names  or  numbers. 

Plans  call  for  news  to  be  delivered 
via  phone  lines  to  fax  machines  or 
personal  computers  after  clients  dial 
long  distance  to  reach  central  com¬ 
puters  and  order  the  news  they  want. 

Using  “unit  pricing,”  clients  pay 
for  the  number  of  packages  they  order 
instead  of  paying  for  a  full  service,  he 
commented. 

“There’s  a  lot  of  competition  in  the 
broadcast  service  business,  and  one 
more  player  in  the  field  is  not  going  to 
make  a  big  difference,”  said  Wendell 
Wood  Collins,  spokesperson  for  AP, 
which  serves  54%  of  commercial 
radio  stations. 


Apology 

(Continued  from  page  42) 


Florida  and  an  associate  of  the  Poyn- 
ter  Institute  for  Media  Studies,  which 
owns  Tribune  competitor  the  St. 
Petersburg  Times. 

Brown,  who  is  black,  reportedly 
said  she  was  concerned  about  the 
remark  and  urged  Tampa-St.  Peters¬ 
burg  news  organizations  to  examine 
their  minority  hiring  and  retention 
practices,  as  well  as  their  coverage  of 
minority  affairs. 

She  did,  however,  comment  that 
the  Tribune  should  not  become  a 
“whipping  boy”  because  of  Pittman’s 
remark,  and  commended  employees 
who  sent  the  letter. 

Campaign  begun  to 
bring  books  to  kids 

The  Columbus  (Ga.)  Ledger- 
Enquirer  has  again  teamed  up  with 
Waldenbooks  for  a  second  “Gift  of 
Reading”  program,  which  helps  bring 
books  to  underpriviledged  children. 
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Review  and  Forecast 

issue 


It's  time  again  for  E&P's  popular  REVIEW  and  FORECAST 
issue!  The  January  6th  issue  of  Editor  &  Publisher  will  carry - 
extensive  editorial  reviewing  the  important  and  exciting  newspai 
events  of  1989  and  an  in-deoth  look  ahead  into  1990. 


Our  readers  look  forward  to  this  annual  opening  Issue  every  yeitf. 
This  provocative  issue  helps  the  industry  evaluate  the  previous  year ; 
prepare  for  the  upcoming  year. 


Launch  your  1 990  promotion  campaign  with  an  ad  in  the  E&P  REVIEW  and  F( 
issue!  Your  ad  here  will  catch  and  hold  tfie  attention  of  the  over  25,# 
newspaper  industry  professionals  who  pay  to  receive  E&P!  Use 
issue  as  a  vehicle  to  make  an  impact  at  the  top  of  the  year 
the  top  newspaper  executives  who  are  loyal  and 

informed  readers  of  E&P.  I-' 


CLOSING  DATES: 

Space-  December  27,  1 989  Material-  December  2' 


*As  filed  with  the  Audit  Bureau  of  Cir- 
culatiotH,  subfect  to  Audit,  period  en¬ 
ded  lune  30,  1989  (25,097). 


tfigure  does  not  include  pass-along 
readership  of  3.4  additional  readers 
per  copy  (based  on  1989  E&F  Re¬ 
search  Inc.  survey  of  E&P  subscri¬ 
bers),  nor  does  it  include  the  addi¬ 
tional  distribution  to  advertisers  and 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


CARTOONS 


Single  panel/almost  undiscovered. 
Very,  very  funny,  different,  modern. 
Very  good  taste.  Call  for  samples.  (212) 
966-1687. 


FAMILY/PARENTING 


Features  include  Parent  Family/Video 
Review  with  art,  dad's  columns,  advice 
column,  and  timely  feature  stories. 
Parent  Features,  Box  2321,  Boca 
Raton,  FL  33427.  (407)  479-4349. 


FOOD 


A  SEASONAL  SAMPLER 
New  England's  most  popular  weekly 
food  column  available  nationally.  Sixth 
year.  Breezy  history,  nutrition  facts 
about  seasonal  foods.  485  words,  3 
recipes.  Free  information.  Ted  Larsen, 
21  Vine  St.,  Manchester,  MA  01944. 
(508)  526-4434. 


HUMOR 


HILARIOUS 
IN  A  NUTSHELL 

Will  get  and  keep  your  readers  laughing 
every  week.  Award-winner.  700  words. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


POUTICAL 


A  political  columnist  need  not  be  dull. 
This  liberal  columnist  has  a  successful 
32  year  track  record  building  circula¬ 
tion.  Exciting,  unpredictable  and  provo¬ 
cative.  Columns  are  not  just  about 
Washington,  DC,  but  focus  on  issues 
with  general  abpeal.  Send  for  free 
samples,  Jerry  Fuchs,  c/o  Nobody  Ask 
Me,  But,  950  Peninsula  Ave.,  San 
Mateo,  CA  94401. 


SENIOR  HEALTH  _ 


AMERICA'S  ONLY  GERIATRIC 
HEALTH  COLUMN.  Tenth  year.  Weekly, 
600  words.  Info;  Frank  Macinnis,  MD., 
Box  307,  Edmonton,  Canada  T5J  2J7. 
(403)  472-5555. 


ANNOUNCEMENTS 


ART  WANTED 


PHOTOGRAPHERS 
REACH  3  MILLION  READERS! 
National  publication  buying  human 
interest  photos.  Call  (407)  586-0201. 


BUSINESS  OPPORTUNITIES 


Multi-million  advertising  opportunity 
now  available  for  $150,000.  (Owners  of 
copyright  name  and  concept  of  unique 
national-international  magazine  or 
supplement  willing  to  sell.  Contact  Box 
4247,  Editor  A  Publisher. 


The  imagination  imitates. 
It  is  the  critical  spirit 
that  creates. 

Oscar  Wilde 
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INVESTORS  WANTED 


Upscale,  full-color  and  bi-weekly  publi¬ 
cation  in  Florida's  most  affluent  grow¬ 
ing  community  is  looking  for  investors 
to  expand.  Revenues  near  $250,000 
first  year.  Contact  Publisher  at  (305) 
935-9407. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kapsas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  In  the 
country.  Before  you  consider  sale  or 
purchase  of  a  proper^,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Cleanwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  (Jity,  MO  641 1 1 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 


Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


NEWSPAPER  BROKERS 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. _ 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPER  BROKERS 


VWYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


Andy  Riggs  will  help  you  with  newspap¬ 
er  production,  plant  and  equipment  and 
industrial  relations  problems.  Large  and 
small.  (914)  246-2750. 


MANAGEMENT/SALES  DEVELOP¬ 
MENT 

Develop  these  skills  and  increase  your 
bottom  line.  I  can  show  you  how.  Broad 
background  in  print  management  and 
sales.  Daily  newspapers,  weeklies, 
shoppers,  commercial  printing.  Ten 
years  seminar/workshop  experience. 
John  Brooks,  PO  Box  84,  Newark,  OH 
43055.  (614)  522-5415. 


NEWSPAPERS  FOR  SALE 


A  Kansas  county  seat  weekly,  3,400 
paid.  $200,000  gross.  $50,000  cash 
flow.  $225,000  price. 

Wayne  Webster  (214)  722-3030. 


NEW  HAMPSHIRE  weekly  group  with 
$1.4  million  in  sales.  Complete  plant. 
Owner  is  retiring.  Profitable.  Please 
write  for  details: 

L.  BARRY  FRENCH 
Newspaper  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702 


BAY  AREA  WEEKLY  -  500,000  price, 
25%  down,  circ.  3,500.  Wonderful 
area. 

WESTERN  COASTAL  WEEKLY  - 
450,000  with  building,  350,000  with¬ 
out;  100,000  cash  flow;  growing; 
terms.  Local  real  estate  guide  also  avail¬ 
able  for  200,000.  Nice  package. 

HAWAII  SHOPPING  NEWSPAPER  -  Not 
a  tourist  publication.  This  one  used  by 
the  locals.  1989  volume  800,000; 
40%  growth. 

PORTLAND,  OREGON  AREA  WEEKLY  - 
Price  255,000,  70,000  down,  terms. 
Beautiful  area. 

SOUTHWEST  OREGON  WEEKLY  - 
Small  town  weekly  with  large  shopper 
operation.  525,000  gross.  Price 
390,000,  terms. 

NORTHWEST  WEEKLY  -  Stable  agricul¬ 
tural  area.  Great  climate.  Perfect  team 
opportunity.  250,000  price.  Outstand¬ 
ing  terms  by  owners. 

Other  smaller  papers  available. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  OR  97708 
(509)  786-4470 
FAX  (509)  786-1779 


CALIFORNIA,  weekly,  4,800  paid 
circulation,  near  $325,000  gross,  price 
is  $275,000.  Bruce  Wright,  Media 
Consultant  (916)  684-3987. 

Fantastic  opportunity  to  own  this  money 
making  So.  Cal.  tabloid.  If  you  tried 
calling  before,  call  again.  Reply  to  Box 
4248,  Editor  &  Publisher.  Or  call  Dave 
Jones  at  (619)  746-3536. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


GOOD  NEWS  for  the  Lone  Star!  "The 
outlook  is  for  steady,  moderate 
growth...  catching  up,  then  surpassing 
the  national  growth  rate  in  1990  and 
'91 ."  So  says  an  economist  in  the  Texas 
Comptroller’s  office.  Now  is  the  time  to 
invest  in  the  Lone  Star  State  and  we 
have  newspapers  for  sale.  $30,000  up, 
most  owner  financed.  Write  or  call  for 
list.  Bill  Berger,  Associated  Texas 
Newspapers,  1801  Exposition,  Austin, 
TX  78703.  (512)  476-3950. 


Kansas  weekly  2,3(X)  paid  $150,000 
gross.  Publisher  retiring.  Priced  at 

?ross.  Terms  available, 
im  Webster  (214)  722-3030. 


Strong  weekly  in  growing  market. 
Affluent,  responsive  readership. 
$900,000  gross.  Unusual  optx>rtunify. 
Zone  5.  Box  4341,  Editor  &  Publisher. 


Two  profitable,  paid  circulation  Caroli¬ 
na  weeklies,  revenues  growing  to  near 
$200,000,  in  good  growth  markets. 
Owners  retiring,  good  Mom  and  Pop 
plus,  or  can  support  manager.  Box 
4294,  Editor  &  Publisher. 


Very  profitable  free  paper  in  southwest. 
30%  growth  in  past  year.  Nice  town. 
Priced  right. 

Rickenbacher  Media  Service,  (214) 
733-6939  (214)  380-9578. 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


Knight-Ridder  trained  husband/wife 
team  (advertising  management/ 
editorial)  seek  working  partnership  with 
community  newspaper  owner  near 
retirement,  leading  to  purchase.  Virgi¬ 
nia,  Pennsylvania,  N.  Carolina,  but  will¬ 
ing  to  consider  any  East  Coast  location. 
Currently  working  with  successful  high- 

frowth  Chicago  weekly.  Jerry  Healey, 
621  W.  Isham  Ave.,  Chicago,  IL 
60631.  (312)  283-7900. 


WEEKLY  WANTED 

Newspapers  or  shoppers  in  Nevada, 
Utah,  Colorado,  Arizona  or  California. 
$10(1,000  -  $350,000  gross.  Write  Box 
4282,  Editor  &  Publisher.  Guaranteed 
confidential. 


Well-known  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  4268,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


REGIONAL  MAGAZINE  monthly  news 
and  entertainment  guide  for  northern 
California  coast.  22,500  free  circ. 
Established  7  years.  Gross  sales 
$200,00-1-.  Asking  $65,000.  Bob 
Riffenburg  (707)  445-4542. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


J.  BLENKARN  HOLDINGS 
Canada's  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEIBOLD  INNOVATION  CO.  UNLTD. 
Specializing  m  small  daily  and  weekly 
circulation  department  settup  and 
restructure.  CALL  US,  WE  WILL  DO  IT 
RIGHT!  (714)  497-9449. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


COLOR  SEPARATIONS 


Color 

your 

newspaper 

Specialists 
In  superior  quality 
color  separations 
for  newspapers. 


$68 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


DISPLAY/390  •  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  cr  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


MAILROOM 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


Brand  new  227E  Muller-Martini  insert 
machine.  4  inte  1  capabilities,  2  gener¬ 
ators,  spare  'Mrts  kit  and  more.  Call 
(616)  754-9301  and  ask  for  John 


separations  up  to  4  col.  x  12  In. 

24  hours 

Complete 
prepress  services 
and  composite  film. 

800-228-3483 
800-422-1 164/ PA 
717-784-2121 

Please  ask  for  Dick  kashner 
•f  PRESS-ENTERPRISE 
COLOR  GRAPHICS 
Bloomsburg,  PA  17815 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


Jobo  ATL-2  film  processor  for  black  and 
white  or  color,  negative  or  slide  films. 
Needs  minor  repairs.  $2,200.  Call  Lee 
Barnes.  (407)  461-2054. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CK(jptical  213/372-0372. 

3  M  Deadliner/Pyrofax 
Film  Recycling. 

Call  (407)  879-9119 


•  24-P.  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter.  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
/-85  E.  17th  St.,  Suite  400 
Costa  Mesa.  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


Complete  Compugraphic  ONE  system: 
classified,  editorial  and  advertising 
composition.  Ten  PE  split-screen  termi¬ 
nals,  Dual  40MG  disc  drives  with  two 
processors.  Can  capture  high  speed, 
low  speed  wire  and  passive  remote. 
Texas  Instrument  Printer.  Two  6400 
video  setters.  Two  MCS  with  preview 
terminals  and  dual  5  1/2”  floppy  drives. 
Contact  Dave  Reiley,  Somerset,  PA 
15501.  Phone  (814)  445-9621. 


Compugraphic  8400  phototypesetters 
with  fonts,  $8,000  each.  Compu¬ 
graphic  MDT  and  mini-disc  readers. 
$2(j0  each.  Chemco  PowerMatic  T45 
RC  film  processor,  $1,000.  Saxmeyer 
publication  plastic  wrapping  machine 
(brand  new)  $5,(X)0.  Call  Bill  Bryan  or 
Jerry  Wright  (619)  365-3315. 


MCS  8668,  90  Day  Parts  Warranty, 
$10,000;  Imagesetter  Option  for  MCS 
8668,  $2000;  Programmable  Commu¬ 
nications  Option  for  MCS  8668, 
$2500. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


PRINTED  CIRCUIT  BOARDS  and  Parts 
for  almost  all  models  and  makes  of 
typesetting  machines  and  film  proces¬ 
sors;  at  30%  -  50%  off  manufacturer 
price. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING 


SAVE  ON  PARTS,  BOARDS.  AND  BACK 
UP  TYPESETTING  MACHINES.  Most 
models  of  COMPUGRAPHIC  equipment 
available.  Call  or  fax  GRAPH-X: 
PHONE:  (215)  797-5515 
FAX:  (215)  797-8740. 


_  PRESSES 


1978  HARRIS  V25  8/U  press  with  JFIO 
cross  perf/dbl  parallel  folder,  125  hp 
drive,  splicers,  silicone,  2  pass  dryer, 
break  detectors.  Call  John  Newman 
(913)  362-8888 


6/U  1975  HARRIS  V25  with  JFIO 
folder/dbl  parrallel/75  hp  drive,  inline 
perf,  Baldwin  washup  &  web  break 
dfitsctofs 

Call  John  Newman  (913)  362-8888 


CARY  PASTERS 

6  used,  oriced  at  $10.000-$25,0<X) 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


COMMUNITY  SSC  -  8  floor.  2  stacked, 
1  UOP  -  3  color,  2  SSC  folders, 
1981-1983-1985  vintages,  whole  or 
partial.  A-1  condition. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


CURRENT  LISTINGS 
21"  cutoff: 

Harris  NCH400,  12  units,  2  JF40, 
1984 

21  1/2"  cutoff: 

Goss  Cl 50,  4-High  (2) 

22”  cutoff 

Goss  Urbanite,  7  units 

Goss  SSC  folder,  balloon 

Super  Gazette,  4  units  plus  satellite 

22-3/4"  cutoff: 

Goss  Metro,  8  units,  2  decks 
Goss  Urbanite,  4  units,  3-color, 
1976 

Goss  Urbanite,  4  units,  1964 
Goss  Urbanite  '1000'  series  folder 
Goss  Suburban  1500,  6  units,  1973 
Goss  SSC,  10  units,  1  U.O.P.,  2 
folders 

Goss  SSC,  4  units 
Goss  SC  5  units,  1977 
Goss  Community  U.O.P.,  3-color  unit 
Goss  SC  folder,  40hp,  1972, 
$74,000 

Harris  RBC2  folder.  1976,  $65,000 
Harris  V25.  8  units,  two  JF25 
Harris  V25,  6  units,  JF25 
King  KJ8  folder,  $48,000 
M.A.N.  UniMan  2/2,  4  units  2  decks 
TKS  double  width,  5  units,  1  deck 

Miscellaneous: 

MEG  D200  splicer  (2) 

Butler,  model  3242-10,  $20,000 
Custom-Bilt  trimmers,  TK300  (2) 
Upper  formers  for  Community,  SC, 
SSC,  and  Urbanite  folders 

ONE  Corporation/Atlanta 
(404)  458-9351  FAX  (404)  458-5836 


DAILY-KING,  10  units,  1976-1980, 
KJ-8  folder  2:1  jaw  type. 

BELL  CAMP  INCCJRPORATED 
(201)  492-8877 


DOUBLE  WIDTH  COMPONENTS 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 
(k)ss  Mk  V  units 
Goss  Mk  V  double  3:2  fodlers 
Goss  Mk  V  4-high  angle  bar  sections 
Goss  Mk  V  double  color  cylinders 
Goss  Mk  V  single  half  decks 
Goss  Mk  V  40’'  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 

Five-Unit  Color  King  Press,  Folder 
Counter-Stacker,  Plate  Burner. 
Good  Condition.  (713)  951-9045. 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


Classified  Advertising 
Order  Blank 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

"Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses” 

Telephone  (913)  362-8888 
Fax  9133629406  Telex  804294 

Five  unit  Newsking,  KJ6  folder.  20  hp 
motor.  Lightly  used.  Excellent  condi¬ 
tion.  Yazoo  City,  MS.  $100,000. 

John  Emmerich,  (601)  453-5312. 

Four  unit  Goss  Community  with  SC 
folder  (1973). 

Eight  unit  Goss  Community  with  SC 
foloer  (1970). 

Four  unit  Urbanite  with  SU  folder 
(U-625)  (SU1706). 

One  SC  folder.  (1971) 

All  equipment  offered  as  is  or 
remanufactured. 

Dauphin  Graphics 
PO  Box  573 

Elizabethville,  PA  17023 
_ 717  362-3243 _ 

GOSS 

3- Unit  Community,  1967  oil,  wkly. 
available  now 

1- Unit  Community,  grease  lub  - 
recond. 

Add-on  SSC  Community  unit  "as  is"  or 
recond. 

8-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 

2- Unit  Signature  with  folder,  22-3/4" 
2-Unit  Signature  with  folder,  23-9/16" 


5- Unit  V-15  A  1967  W/JF7,  good  condi¬ 
tion  and  available  now 

6- Unit  Harris  V-15A  1974  W/JF7 
4-Unit  V-25  w/JFlO,  1978  -  good 
condition  and  available  now 

JF7  folders  and  add-on  units 
KING 

4-Unit  News  Kingw/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  press  drives, 
ink  pumps,  gluers  and  more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  fax  (913)  492-6217 

GOSS  C-150  (1985)  -  21  1/2" 

4  -  4  high 
1  -  3  high 
1  -  floor  unit 
3  -  folders 
Available  now. 

BELL  CAMP  INCORPORATED 
_ (201)  492-8877 _ 

GOSS  COMMUNITY 
7  Units,  (3)  1974,  (4)  1976,  SC  Folder 
with  drive  1/2,  1/4  and  double  parallel. 
We  offer  as  a  complete  press  or  as  add¬ 
on  comppnents.  Selectively  repaired  or 
rebuilt  with  warranty. 

Ask  for  Frank. 

BELL  CAMP  INCORPORATED 
_ (201)  492-8877 _ 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Ciomponents 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

(Jamano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  foiders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1 500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper  bal¬ 
loon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  (luilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 

1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

iPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  METROLINER  22  3/4" 

15  -  Mono  units 
3  -  Half  decks 
1  -  Regent  2:1  folder 
9  -  45"  RTP’s 

Installed  new  1980/84  &  can  be  seen  in 
operation.  Offered  as  complete  press  or 
on  component  basis. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 

GOSS  URBANITE 
Available  immediately 
6  Printing  Units  plus 

2  Three  Color  Satellites 
2  Folders  (One  1/4  folds) 

6  Automatic  Splicers 

For  Sale  ^  Owner 
Contact:  A.  C.  Andrews 
(901)  423-1340. _ 

Humor  purges  the  blood, 
making  the  body  young, 
lively,  and  fit  for  any 
manner  of  employment. 

Robert  Burton 


Goss  Urbanite,  ’1000'  series  4  units, 

3- color  unit,  ‘lOOO’  folder,  1976,  very 
strong  mechanical  condition,  clean, 
newspaper  history.  Has  just  arrived  at 
our  Atlanta  warehouse.  Available  imme¬ 
diately.  ONE,  Atlanta.  Call  (404) 
458-9351  FAX  (404)  458-5836. 

PRICE  REDUCED 
FOR  IMMEDIATE  SALE 

4- Unit  1984  Windmoeller  Hoelscher 
flexo  press  with  3  half  decks,  double 
3:2  folder  &  RTPs.  Cut-off  is  23-9/16" 
but  can  be  reduced  to  22”.  Available 
for  immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 

Press  22  3/4" 

GOSS 

—  Community  SC,  7  units,  1974-76 

—  Community,  3  units,  1972 

—  Community  SSC,  11  units,  1981-85 

—  Suburban,  9  units.  Urbanite  folder 

—  Metro,  2  add  on  units 

—  Metro,  2:1  folder 
HARRIS 

—  N-845-6  units,  RBC-2,  1974 

—  N-850-6  y  units,  1983,  RBC-2 

—  V-25-8  units,  1980,  JF-25 

—  V-15D-8  units,  1980,  JF-25 
KING 

—  DailyKing-10  units,  KJ-8,  1984 

—  ColorKing-5  units,  KJ-8,  1970 

—  Newsking-5  units,  KJ-6,  1976 

BELL  CAMP  INCORPORATED 
(201)  492-8877  FAX  (201)  492-9777 


Name _ _ 

Company _ 

Address _ 


Phone  _ 

Classification _ 

Authorized  Signature 
Copy - 


No.  of  Intortlont;  Amount  Enclotod: 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1, 1989 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $6.30  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5.50  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.80  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $4.10  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  lor  box  service.  Add  $4.00  per  insertion  (or  box  service. 

Count  as  an  additional  lino  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 


Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
are  charged  the  following  rates  per  column  inch  per  insertion:  1  time. 
$80;  2  to  5  times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to 
51  times  $60;  52  times,  $55. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

li  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 
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PRESSES _ 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


Goss  add  on  unit,  new  1974. 
Will  install. 

(206)  387-0097. 


Goss  SC  folder.  New  1974.  Good  condi¬ 
tion.  Available  now. 

(206)  387-0097. 


REBUILT  URBANITE  UNITS 
One  pair  of  stacked  units  22.80  cut  off, 
600  series  fully  rebuilt  to  OEM  specs. 
Immediate  delivery.  With  warranty. 

$1 10,000  each  $220,000  for  the  pair. 
CALL: 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


SC  FOLDER  -  1981,  w/60  HP  Drive 
1/2,  1/4  folds.  Very  good  condition. 
BELL  CAMP  INCORP. 

(201)  492-8877 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  style  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 

Harris  JF-4  combination  folder  with  1/2 
&  1/4  and  double  parallel  22-3/4" 
c.o. 

Harris  upper  former  for  V  series  folders 

Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4”  by  36”  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 

NAUGATUCK,  CT  06770 

(203)  723-0928  Fax  (203)  723-0394 

215  Coastline  Road 
Sanford,  FL  32771 

(407)  321-3505  Fax  (407)  330-7556 


HELP 

WANTED 


_ ACADEMIC _ 

ADVERTISING  POSITION 

Arkansas  State  University  seeks  to  fill 
tenure-track  position  to  teach  advertisi- 
ing  courses  in  ACEJMC  -  accredited 
unit.  Assignment  to  begin  August, 
1990  and  to  include  some  public  rela¬ 
tions  or  other  journalism  courses. 
Required:  doctorate  in  appropriate  area 
and  advertising  experience  or  masters 
degree  and  years  of  significant  manage¬ 
ment  level  advertising  experience. 
Assistant/associate  rank. 

Or:  advisor  for  twice  weekly  newspaper 
along  with  teaching  news-editorial 
courses.  Required:  doctorate  in  appro¬ 
priate  area  and  significant  newspaper 
experience.  Assistant  rank. 

Contact:  Joel  Gambill,  Chair,  Depart¬ 
ment  of  Journalism  and  Printing,  Arkan¬ 
sas  State  University,  PO  Box  1930, 
State  University,  AR  72467. 

Provide  current  resume,  three  letters  of 
reference  addressing  position  and 
copies  of  transcripts.  Review  of  applica¬ 
tions  will  begin  February  1,  1990,  and 
continue  until  position  is  filled. 

AA/EOE. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM,  tenure-track  position,  at 
Western  Illinois  University  for  fall 
1990.  Ph.D.  or  ABD  preferred.  Master’s 
plus  significant  experience  in  the  areas 
of  news,  magazine  and/or  PR  publica¬ 
tion  required.  To  teach  undergraduate 
media  writing/reporting,  editing  on 
computer.  Application  deadline  Feb.  1, 
1990,  or  until  filled.  Send  letter, 
resume,  three  current  recommendation 
letters,  transcripts  to  Dr.  Ronald  Walk¬ 
er,  Department  of  English  and  Journal¬ 
ism,  Western  Illinois  University, 
Macomb,  IL  61455.  (309)  298-1030 
and  298-1103.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


COMMUNICATIONS  (Media  Writing): 
Virginia  Wesleyan  College,  in  order  to 
expand  its  communications  program,  is 
adding  a  full-time  Instructor  or  Assis¬ 
tant  Professor  of  Communications  to 
develop  and  teach  broad-based  courses 
in  writing  for  the  mass  media  (news 
writing,  feature  writing,  and  persuasive 
writing  for  newspapers,  magazines, 
radio,  television,  advertising,  public 
relations,  etc.).  Additionally,  the  candi¬ 
date  should  possess  teaching  ability  in 
at  least  two  of  the  following  areas:  copy 
editing,  public  relations,  mass  media 
law  and  regulation,  media  ethics,  prog¬ 
ramming,  photography,  interpersonal 
communication,  organizational  commu¬ 
nication.  The  ideal  candidate  will  have 
a  Ph.D.,  three  to  five  years  of  experi¬ 
ence  in  a  mass  media  industry,  and  a 
strong  appreciation  for  the  role  of  the 
media  within  a  liberal  arts  curriculum. 
Virginia  Wesleyan  College  is  a  financial¬ 
ly  sound,  private  liberal  arts  college 
located  on  a  300-acre  campus  in 
Norfolk/Virginia  Beach,  VA,  one  of  the 
fastest  growing  urban  centers  on  the 
Atlantic  coast.  The  college  is  commit¬ 
ted  to  quality  teaching  and  to  providing 
its  1,280  students  with  a  caring, 
cooperative  atmosphere.  The  position  is 
available  late  August,  1990.  Salary 
commensurate  with  experience.  Send 
letter  of  application,  vita,  samples  of 
one's  own  writing,  copies  of  all  graduate 
school  transcripts,  and  three  letters  of 
reference  to  Dr.  William  M.  Wilson,  Vice 
President  for  Academic  Affairs  and 
Dean  of  the  College.  Virginia  Wesleyan 
College.  Wesleyan  Drive,  Norfolk/ 
Virgina  Beach,  VA  23502-5599. 

EOE. 


Editorial/publications  coordinator  to 
help  write,  edit  and  produce  a  variety  of 
publications,  from  a  monthly  newsletter 
to  book-length  manuscripts.  Strong 
writing  and  editing  skills  essential. 
Experience  with  graphics  and  design 
using  desktop  publication  technology  a 
plus;  MS  in  journalism,  communica¬ 
tions  or  a  related  field  preferred. 
Employer  is  a  nonprofit.  New  York  City- 
based  institution.  Salary  competitive. 
Send  resume  and  cover  letter:  Box 
4330,  Editor  &  Publisher. 


FACULTY  POSITION  IN  JOURNALISM 
Join  a  four  member  department  in  a  50 
student  communication  major; 
concentrations  journalism  and  corpo¬ 
rate  communication.  Teach  news  and 
feature  writing,  editing,  media  law  and 
ethics,  and  special  topics  seminars; 
advise  college  newspaper.  Also  partici¬ 
pate  in  dynamic  general  education 
program.  Four  course  semester  load. 
2,000  plus  student,  liberal  arts/ 
professional  teaching  oriented  institu¬ 
tion.  Five  years  college  teaching  and/or 
professional  experience.  Ph.D. 
preferred,  M.S.  or  M.A.  in  journalism  or 
communication  required.  Salary  range: 
$30,500  -  $40,700.  Excellent  health, 
dental  and  retirement.  Positions  avail¬ 
able  Feb.,  1990  or  September,  1990. 
Apply  by  January  8,  1990  to:  Personnel 
Office,  Roger  Williams  College,  Bristol, 
Rl  02809. 

An  Equal  Opportunity  Employer. 


Growing  newspaper  group  in  Zones  5/6 
seeks  enthusiastic,  community-minded 
individuals  and/or  couples  for  manage¬ 
ment  jobs  with  small  dailies  and  week¬ 
lies.  We  are  honest  journalist  producing 
top-quality  publications.  Your  hard  work 
will  pay  off  in  equity  position.  Send 
resume,  samples  and  cover  letter  to  Box 
4342,  Editor  &  Publisher. 


THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC, 
seeks  Graduate  Assistants  to  assist  in 
teaching  and  professional  duties  while 
earning  a  master's  degree  in  Journalism 
and  Public  Affairs.  This  10-month  prog¬ 
ram  begins  in  September.  Program 
includes  Washington  internships  and 
faculty  with  top  professional  creden¬ 
tials.  For  more  information,  write  to: 
School  of  Communication,  Graduate 
Journalism  Committee,  The  American 
University,  4400  Massachusetts  Ave., 
NW,  Washington,  DC  20016.  An  EEC/ 
AA  university. 


WASHINGTON  and  LEE  UNIVERSITY, 
which  the  newspaper  Fund  calls  the 
nation's  only  highly  competitive  liberal 
arts  college  with  an  accredited  journal¬ 
ism  program,  seeks  a  solid  professional 
with  an  outstanding  academic  and 
newspaper  credentials.  Tenure  track. 
Master's  required;  doctorate  preferred. 
Subject  to  funding.  Send  letter,  resume 
and  list  of  references  to: 

Department  of  Journalism 
And  Communications 
Washington  and  Lee  University 
Lexington,  VA  24450 


UNIVERSITY  OF  NEBRASKA  -  LINCOLN 
College  of  Journalism 

Because  of  retirements  and  additional  financial  support,  the  News- 
Editorial  Department  of  this  nationally  reputed  program  seeks: 

Three  Faculty  Members 
Including  Department  Chair 
Beginning  Summer  or  Fall,  1990 
Within  the  three  tenure-leading  positions,  the  department  seeks: 

~  Department  chair  administration. 

~  Editing  instruction. 

"  Writing  and  reporting  instruction. 

~  Graduate  instruction. 

~  Masters  professional  project  supervision. 

~  Undergraduate  core  course  (History,  Mass  Media,  Law) 
instruction. 

As  is  evident  in  the  foregoing,  a  variety  of  configurations  of  interests 
and  credentials  are  possible  for  candidates  for  these  three  positions. 
Highly  competitive  salaries. 

Qualifications:  Because  the  college  and  the  university  have  flexible 
and  enlightened  hiring,  promotion  and  tenure  guidelines,  we  are  able 
to  offer  similar  tenure  leading  options  to  candidates  with  professional 
experience  and  substantive  professional  experience  or  a  balanced 
combination  of  both.  Thus  consideration  will  be  given  to  candidates 
with  either  the  Masters  or  Ph.D.  However,  in  some  cases,  a  profes¬ 
sional  with  highly  significant  experience  and  a  Bachelors  will  be 
considered. 

The  UNL  News-Editorial  department  has  national  respect  in  writing 
and  editing  instruction  and  currently  cannot  meet  the  demand  for  its 
graduates.  The  College  includes  a  growing  Masters  program  and  is 
currently  preparing  a  proposal  to  add  another  leading  to  the  Ph.D. 

Send  letter  of  application,  vita  and  names,  addresses  and  telephone 
numbers  of  three  references,  postmarked  by  February  1,  1990  (or 
until  filled)  tO: 

Wilma  Crumley,  Associate  Dean 
Chair,  News-Editorial  Search  Committee 
(Allege  of  Journalism 
University  of  Nebraska  ~  Lincoln 
Lincoln,  NE  68508-0127 
(402)  472-3045 

AFFIRMATIVE  ACTION/EQUAL 
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FACULTY  POSITION 
U.  of  Nebraska-Lincoln 

Seek  applicants  for  tenure-leading 
Assistant  Professorship  (or  non-tenure 
leading  Professional  Lecturer)  starting 
August,  1990,  at  the  University  of 
Nebraska-Lincoln  College  of  Journal¬ 
ism.  Teach  advertising  courses  in 
expanding  and  nationally  recognized 
program,  ^lary  competitive. 

Qualifications:  Because  the  College  and 
the  University  have  flexible  and  enlight¬ 
ened  hiring,  promotion  and  tenure 
guidelines,  we  are  able  to  offer  similar 
tenure-leading  options  to  candidates 
with  professional  experience  and 
substantive  academic  credentials  or 
academic  credentials  and  substantive 
professional  experience  or  a  balanced 
combination  of  both.  Thus,  considera¬ 
tion  will  be  given  to  a  professional  with 
highly  significant  experience  and  a 
Bachelor’s  will  be  considered. 

Submit  letter  of  application,  current 
vita  and  names  of  three  references  post¬ 
marked  by  December  22  (or  until  filled) 
to: 

Professor  Linda  Shipley 
Advertising  Search  Committee 
College  of  Journalism 
University  of  Nebraska-Lincoln 
Lincoln,  Nebraska  68588-0130 

Affirmative  Action/Equal  Opportunity 
Employer 


JOURNALISM  -  Fall  1990,  Assistant 
Professor,  tenure  track,  salare  depen¬ 
dent  on  experience  and  qualifications. 
To  teach  theory  and  practice  of  journal¬ 
ism.  Advanced  degree  in  journalism, 
teaching  and  newspaper  experience, 
and  creative  activity  in  the  discipline 
required.  Ph.D.,  3  to  5  years  computer- 
assisted  writing  instruction  preferred. 
Review  of  candidates  will  begin  Febru¬ 
ary  1,  1990.  Send  letter  of  application 
and  resume  with  names,  addresses  and 
telephone  numbers  of  three  references 
to  Ross  J.  Baiera,  Chair,  English 
Department,  CENTRAL  CONNECTICUT 
STATE  UNIVERSITY,  New  Britain,  CT 
06050-4010.  CCSU  is  an  AA/EO 
employer.  Women,  minorities,  hand¬ 
icapped,  and  veterans  are  encouraged 
to  apply. 


The  University  of  Iowa: 

The  School  of  Journalism  and  Mass 
Communication  invites  applications  for 
two  tenure-track  faculty  positions  for 
fall,  1990.  Desired  intellectual  areas 
are  visual  communication,  twentieth- 
century  media  history  or  media  policy. 
Preference  will  be  given  to  applicants 
with  expertise  in  a  visual  area  such  as 
typography,  publication  design  or 
photc^raphy,  or  in  journalistic  writing. 
Applicants  should  have  an  excellent 
record  of  research  or  creative  activity, 
and  should  be  able  to  contribute  to  both 
undergraduate  and  graduate  levels  of 
the  program.  The  Ph.D.  is  preferred;  the 
M.A.  or  M.F.A.  with  exceptional  profes¬ 
sional  or  academic  experience  will  be 
considered.  Salaiy  is  dependent  upon 
qualifications.  In  filling  these  positions, 
the  School  seeks  to  diversify  its  faculty 
with  respect  to  gender  and  underrepre¬ 
sented  minorities.  Screening  of  applica¬ 
tions  will  begin  January  10,  1990,  and 
will  continue  until  the  positions  are 
filled.  Applicants  should  send  a  cover 
letter,  vita  and  three  letters  of  reference 
to  Albert  D.  Talbott,  Chair,  Faculty 
Search  Committee,  School  of  Journal¬ 
ism  and  Mass  Communication,  The 
Universito  of  Iowa,  Iowa  City,  Iowa 
52242.  The  University  of  Iowa  is  an 
Equal  Opportunity/Affirmative  Action 
Employer. _ 


The  Office  of  Public  Information  for 
Yale  University  School  of  Medicine 
seeks  a  Staff  Writer.  The  successful 
candidate  will  interview  physicians, 
researchers  and  other  medical  school 
staff  and  write  news  and  feature  articles 
to  be  disseminated  to  national,  state 
and  local  news  media  and  alumni.  A 
bachelor's  degree  and  two  or  more  years 
news  writing  experience  are  required. 
Knowledge  of  biology,  basic  medical 
terminology  and  photography  preferred. 
Please  send  resume  and  writing 
samples  to  Judy  Burch,  Human  Resour¬ 
ces,  Yale  University,  155  Whitney  Ave., 
New  Haven,  CT  06520. 


ADMINISTRATIVE 


ASSISTANT  TO  COMPANY  PRESIDENT 
Management  training  position  for 
minority  journalist  with  minimum  3 
years  newsroom  experience  and 
commitment  to  career  in  newspaper 
management.  Trainee  will  serve  for  one 
year  as  hands-on  assistant  to  company 
president  in  all  aspects  of  managing 
small  newspaper  group.  Begins 
Summer/Fall  1990.  Salary  commensu¬ 
rate  with  experience.  Relocation  allow¬ 
ance.  Application  deadline  Feb.  2, 
1990.  Please  send  resume,  two  letters 
of  recommendation  and  500-word 
essay  describing  reasons  for  interest  in 
position  to: 

Mr.  Loren  F.  Ghiglione,  President, 
Worcester  County  Newspapers,  25  Elm 
Street,  Southbridge,  MA  01550. 


ASSISTANT  EMPLOYEE 
RELATIONS  MANAGER 

Major  newspaper  in  midwest  is  seeking 
an  individual  to  assist  the  Employee 
Relations  Manager  in  the  daily  function 
of  this  fast-paced  Personnel 
department. 

Qualified  candidate  has  5  years  experi¬ 
ence  in  the  personnel  field  and  has 
experience  with  computerized  person¬ 
nel  system. 

Duties  will  include  training  and  deve¬ 
lopment  of  supervisors,  coordination  of 
computer  functions,  salary  administra¬ 
tion,  and  all  other  aspects  of  employee 
relations. 

We  offer  an  excellent  starting  salan  and 
an  exceptional  benefits  package.  (Quali¬ 
fied  applicants  should  send  their 
resume,  including  salary  history  to: 

Box  4284,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 

COMPTROLLER 

For  family-owned,  expanding  weekly 
and  twice-weekly  newspaper  group. 
Must  have  comptroller  experience,  be 
both  a  skilled  technician  ad  manager, 
someone  who  is  skilled  in  analysis  prob¬ 
lem  solving  as  well  as  standard  CFO 
duties.  Company  doing  gross  of 
medium-sized  daily  with  more  than  200 
employees,  12  plus  papers  and  grow¬ 
ing,  quality  suburban  community. 
Excellent  package.  Please  send  resume 
and  salary  requirements  to:  Roz 
Denard,  The  Princeton  Packet,  Inc.,  PO 
Box  350,  Princeton,  NJ  08542. 


CONTROLLER 

Progressive  small  town  daily  in  western 
New  England  is  looking  for  a  controller 
with  substantial  newspaper  experience. 
We’re  part  of  a  four  daily  group  with  an 
enviable  reputation  in  the  region.  Good 
benefits  including  401K  and  company 
paid  pension  plan.  Please  send  resume 
to  Alexander  Hutchison,  Publisher,  The 
Recorder,  PO  Box  273,  Greenfield,  MA 
01302. 


ADVERTISING  DIRECTOR  to  manage 
retail  sales  for  an  established  70,000 
circulation  midwest  shopper.  Become  a 
key  player  with  a  growing  media 
company.  Submit  resume,  salary 
history  and  requirements  to  Box  4304, 
Editor  &  Publisher.  All  replies 
confidential. 


ADVERTISING  MANAGER 

Immediate  opening  for  18,000  Monday 
through  Saturday  publication.  Mini¬ 
mum  5  years  experience  in  news  indus¬ 
try  and  advertising  sales.  We  are  looking 
for  a  person  with  strong  sales  ability  and 
solid  Macintosh  computer  background. 
Duties  to  include  special  sections/ 
promotions,  co-op,  sales  and  sales 
training.  Position  reports  to  ad  director. 
Send  resume  to: 

D.S.  Kirk 

c/o  The  Freeport  Journal  Standard 
PO  Box  330 
Freeport,  IL  61032. 


ADVERTISING  DIRECTOR 
You  will  be  director  of  sales  for  one  of 
the  countries  fastest  growing  dailies 
located  in  Zone  2.  You  will  lead  a  strong 
ad  department  with  the  resources  to 
convert  circulation  momentum  to 
increased  share  of  a  competitive  ad 
market.  You  are  highly  effective  in 
direct  dealings  with  major  accounts. 
You  thoroughly  understand  preprint  and 
direct  mail  programs.  You  are  a 
numbers  genius.  You  have  a  track 
record  of  helping  bright  middle  mana¬ 
gers  grow  in  their  careers.  You  will  live 
and  work  in  a  spectacular  environment, 
and  enjoy  a  fast-track  to  achieving  your 
long  term  goals.  Make  it  happen  by 
sending  your  resume  to  Box  4323, 
Editor  &  Publisher. 


ADVERTISING  REP  for  small  daily  in 
beautiful  northern  California.  Good 
salary,  commission  package  and  oppor¬ 
tunity  for  promotion.  We  need  a  sales 
pro  who  can  handle  mom-and-pop 
accounts  as  well  as  agency  accounts. 
Resume  to  Linda  Chase,  Advertising 
Manager,  Siskiyou  Daily  News,  PO  Box 
129,  Yreka,  CA  96097. 


ADVERTISING  MANAGER  for  weekly 
newspaper  near  Lexington,  Kentucky. 
One  to  three  years  sales  experience 
required.  Supervisory  experienced 
desired.  Challenging  opportunity  with 
rowing  company.  Position  open  March, 
990.  Send  resume  and  cover  letter  to 
Ron  Bridgeman,  750  Eagles  Court,  Apt. 
3B,  Westminster,  MD  21157. 


Advertising  and  Marketing  Director 

50,000  AM,  Zone  2,  Independent  Daily 
Northeastern  Pennsylvania  near  Pocono 
Mts.,  two  hours  from  Philadelphia  and 
New  York  City. 

Take  everything  you  have  learned  about 
newspaper  marketing,  advertising, 
sales  and  circulation  promotion  and 
share  your  talents  with  a  newspaper  that 
enjoys  strong  community  support  - 
despite  the  fact  that  we  have  never 
marketed  ourselves  and  the  tireless 
efforts  of  our  Goliath  Competitor!  If  you 
are  experienced  in  utilizing  research  for 
preparation  of  marketing  sales  material, 
can  motivate  sales  personnel  as  an 
experienced  advertising  director  and 
have  a  proven  record  in  major  account 
development,  then  we  would  like  to 
discuss  an  exciting  career  growth 
move...  We  are  a  top  50  DMA  with  an 
excellent  lifestyle.  Reports  to  the 
Publisher.  Send  cover  letter,  resume 
with  salary  history  to: 

Box  4276,  Editor  &  Publisher 

All  replies  will  be  confidential. 

EDITOR  & 


ADVERTISING  DIRECTOR 
For  30,000  daily  in  upper  Midwest 
capital  city.  Modern  facilities;  safe, 
clean  community,  outdoor  recreation  on 
one  of  America’s  great  river  systems. 
Sustained  circulation  growth  provides 
competitive  edge  in  a  $15  million  ad 
sales  market.  Strong  staff  needs  proven 
motivator  with  organizational  skills  and 
analytical  ability.  Position  created 
through  promotion  to  corporate  head¬ 
quarters.  Send  letter  of  application  and 
resume  to:  Paula  Redmann,  The 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


ADVERTISING  DIRECTOR 

The  New  Jersey  Herald,  a  20,000  daily, 
is  interviewing  for  an  experienced  news¬ 
paper  advertising  professional  to  direct 
our  total  advertising  sales  team.  Candi¬ 
dates  should  have  experience  with 
retail,  classified  and  promotion.  This  is 
a  career  opportunity  with  an  excellent 
salary,  fringe  benefits  and  work  environ¬ 
ment  in  a  beautiful  rural  area  of  New 
Jersey.  Please  send  resume  to: 

James  W.  Collins 
PO  Box  10 
Newton,  NJ  07860 


ADVERTISING  DIRECTOR.  Competitive 
metropolitan  area  in  southern  Zone  5.  If 
you  like  a  challenge  and  have  a  proven 
track  record  let’s  talk.  Group  of  free 
weeklies  with  excellent  news,  art,  distri¬ 
bution  need  aggressive  sales  depart¬ 
ment.  If  you  can  lead,  train  and  sell 
write  Box  4327,  Editor  &  Publisher. 


ADVERTISING  SERVICES  MANAGER 
Directly  responsible  for  50  full  and  part- 
time  employees.  Involves  planning, 
assigning,  reviewing,  promotions  and 
progressive  discipline  in  accordance 
with  the  Personnel  policy. 

Responsible  for  all  department  job 
functions  which  include  ad  composi¬ 
tion,  typesetting,  mark-up;  paper  mark¬ 
up;  servicing  accounts  and  sales 
representatives. 

Interview  and  select  personnel;  develop 
a  formalized  training  program;  schedule 
workforce;  monitor  numerous  dead¬ 
lines.  Act  as  a  liaison  between  advertis¬ 
ers,  sales  departments  and  production 
department. 

Bachelor’s  or  technical  school  degree  or 
equivalent  work  experience  plus  5  to  7 
years  newspaper  experience,  with  3  to  5 
years  of  supervisory  experience.  Good 
communication  skills  critical. 

Good  salary  plus  benefit  package  and 
bonus  program. 

Send  resume  and  salary  requirements 
to: 

AnnaMarie  Scibilia-Brongo 
Employment  Manager 
GANNETT  ROCHESTER  NEWSPAPERS 
55  Exchange  Boulevard 
Rochester,  NY  14614 
EOE/M/F 


CLASSIFIED  AD  MANAGER 

If  you  possess  a  track  record  of  motivat¬ 
ing  salespeople  toward  realistic  goals, 
let’s  talk.  Chicago  area  weekly  chain, 
with  unique  position  in  the  market, 
desires  a  hands-on  floor  manager  to 
motivate  over  30  salespeople  and 
stimulate  sales  with  creative  and  effec¬ 
tive  promotion  ideas.  Knowledge  of 
Triple  I  system  helpful.  Competitive 
salary,  bonus  and  benefits.  For  immedi¬ 
ate  consideration  send  resume  to: 

Pulitzer/Lerner  Newspapers 
Attn:  Carol  Khan 
8135  River  Drive 
Morton  Grove,  IL  60053 

PUBLISHER  for  December  9, 1989 
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RETAIL  ADVERTISING  MANAGER 
The  Macon  Telegraph  and  News,  Geor¬ 
gia's  2nd  largest  newspaper,  has  an 
outstanding  opportunity  for  a  profes¬ 
sional  individual  in  our  Advertising  Divi¬ 
sion.  The  ideal  candidate  will  possess  a 
“can-do"  attitude  with  the  ability  to 
lead,  train  and  motivate  a  sales  staff. 
Extensive  experience  in  sales,  sales 
management  in  print  media  and  a 
successful  track  record  is  required.  A 
understanding  of  research,  media  and 
ad  production  is  preferred.  For  consid¬ 
eration  please  send  your  resume  to: 
Employment  Manager,  Macon  Tele¬ 
graph  and  News,  120  Broadway, 
Macon,  GA  31201.  AA/EOE/M-F 


TRAVEL  AND  RESORT 
ACCOUNT  EXECUTIVE 

The  Charlotte  Observer  has  an  opening 
in  our  National  Advertising  Department 
for  an  experienced  sales  representative 
to  handle  our  travel,  resort  and  trans¬ 
portation  accounts.  We  are  seeking  a 
take-charge  individual  who  is  looking 
for  a  career —  not  just  a  job.  The  indivi¬ 
dual  we  seek  must  be  a  career  profes¬ 
sional  with  excellent  organizational 
skills  who  works  well  without  close 
supen/ision  and  makes  effective  sales 
presentations.  The  ability  to  deal  effec¬ 
tively  with  a  variety  of  people  and  to 
work  well  under  deadline  pressures  are 
essential.  If  you  have  experience  in 
direct  outside  sales,  you  may  be  the 
person  we  are  seeking. 

We  offer  an  excellent  starting  salary, 
commission  package,  and  full  array  of 
company  benefits.  If  you  are  interested, 
please  send  a  resume  and  salary 
requirements  in  strict  confidence  to 
Paul  Connelly,  Personnel  Services 
Manager,  The  Charlotte  Observer,  PO 
Box  32188,  Charlotte,  NC  28232.  No 
phone  calls,  please. 

EOE  M/F 


ARTIGRAPHICS 

ART  DIRECTOR 
GRAPHICS  EDITOR 
Ohio's  top  paper  in  "general  excel¬ 
lence"  (AP,  1989)  is  looking  for  a 
hands-on  manager  to  lead  award¬ 
winning  art  department.  Macintosh  and 
infographic  skills  a  must.  Circulation 
232,000  Sunday.  Please  write  John 
Thomson,  AME/Graphics,  Dayton  Daily 
News,  45  South  Ludlow  Street,  Dayton, 
OH  45402. 


HELP  WANTED 


ARTIGRAPHICS 


PHOTO  AND  GRAPHICS  DIRECTOR 
Supervises  three  full-time  and  two  part- 
time  photographers  and  two  full-time 
artists.  Works  with  managing  editor  on 
all  aspects  of  transition  to  color  (new 
press  coming).  Oversees  photo 
supplies/budget  and  darkroom.  Attends 
news  meetings.  Able  to  shoot  photos  or 
run  Mac  as  needed.  Must  have  solid 
news  background,  experience  supervis¬ 
ing  photographers,  developing  graphics 
and  working  with  color.  Must  be  tough 
resilient  manager  with  solid  people 
skills.  Send  resumes  to  Chips  Quinn, 
Managing  Editor,  Poughkeepsie  Jour¬ 
nal,  PO  Box  1231,  Poughkeepsie,  NY 
12602. 


_ aRCULATION _ 

ASSISTANT  OPERATION  MANAGER 
Central  New  Jersey  daily  newspaper. 
52,000  PM  circulation.  We  are  seeking 
a  seasoned  professional  to  join  our 
transportation  operations.  The  candi¬ 
date  we  select  will  have  strong  organiza¬ 
tional  skills  with  two  to  five  years  experi¬ 
ence  in  newspaper  distribution  or 
related  experience.  If  you're  a  strong 
team  player  that  can  get  results,  and  no 
we're  not  talking  about  a  nine  to  five 
job,  we'll  be  interested.  Starting  salary 
will  be  mid  to  upper  20's  in  addition  we 
offer  a  complete  benefits  package 
including  401k,  pension,  profit  sharing 
and  more.  Send  resume  to  Mr.  Harry  M. 
Luther,  Operations  Manager,  Courier 
News,  Box  6600,  1201  Rte.  22, 
Bridgewater,  NJ  08807.  Equal  Oppor¬ 
tunity  Employer. 


CIRCULATION  MANAGER 
Sought  for  twice-weekly  newspaper  and 
separate  shopper  in  growing  suburban 
market.  Aggressive  owners  plan  to  go 
daily  within  18  months.  Send  resume, 
salary  history  to:  Publisher,  News- 
Bulletin,  PO  Box  25,  Belen,  NM 
87002. 


CIRCULATION  DIRECTOR 

Small  daily  paper  (Donrey  Media  Group) 
nwr  New  Orleans,  Gulf  (Joast  and  Sten- 
nis  Space  Center.  6,500  circulation. 
We  need  strong,'  hands-on  small  news¬ 
paper  experience.  Attractive  communi¬ 
ty,  growth  potential.  Contact  Dave 
Sims,  General  Manager,  Picayune  Item, 
PO  Box  580,  Picayune,  MS  39466  or 
call  (601)  798-4766. 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  SALES 
DEVELOPMENT  MANAGER 
Excellent  opportunity  for  aggressive, 
promotion-minded  circulator  who 
desires  a  chance  for  advancement  with 
one  of  the  fastest-growing  newspapers 
in  the  country.  Successful  candidate 
will  have  a  solid  record  of  hands-on 
experience  in  circulation,  possess 
strong  people  skills  and  enjoy  being  a 
part  of  our  management  team.  7-day 
morning  (D/38, 000,  S/44,000).  Salary 
(based  on  experience)  plus  incentive 
and  benefit  package.  Interested 
persons  should  send  resume  along  with 
salary  requirements  to  Melony  Baker, 
Tribune  Star,  PO  Box  149,  Terre  Haute, 
IN  47808. 


People  who  cannot  find 
time  for  recreation  are 
obliged  sooner  or  later 
to  find  time  for  illness. 

John  Wanamaker 


COMPUTER  TECHNOLOGY 

The  Chicago  Sun  Times  has  an  opening 
for  an  Atex  Systems  manager.  Know¬ 
ledgeable  in  system  operations  and 
format  writing,  who  is  effective  in  work¬ 
ing  with  users  under  deadline  pressure 
and  who  possesses  the  ability  to  train 
new  users. 

Candidate  should  have  copy  editing  or 
lay  out  editing  experience  and  be  profi¬ 
cient  in  PC  applications  including  word 
processing,  communications,  spread 
sheets  and  data  bases. 

We  offer  an  excellent  compensation  and 
benefits  package.  Qualified  candidates 
should  send  resume  and  salary  history 
to  Employee  Relations  Department, 
Chicago  Sun  Times,  401  North  Wabash 
Ave,  Chicago,  IL  60611. 


DATA  PROCESSING 


DATA  BASE  MANAGER 
Busy  group  of  weeklies  seeks  a  self¬ 
starter  to  manage  our  HP  3000/42  & 
Collier-Jackson  Software.  MUST  have 
COBOL  &  HP/3000  experience.  Excel¬ 
lent  benefit  package.  Salary  commen¬ 
surate  with  experience.  Send  resume 
with  salary  requirements  to: 

The  PRINCETON  PACKET,  Inj. 
Personnel  Department 
PO  Box  350 
Princeton,  NJ  08542 


HELP  WANTED 


DATA  PROCESSING 


COLLIER  JACKSON 
CIRCULATION  USER 
SUPPORT  SPECIALIST 

Florida  West  Coast  group  of  weekly  and 
daily  newspapers  is  seeking  an  exper¬ 
ienced  CIS  specialist  for  our  Data 
Processing  Department.  A  minimum  of 
3  years  CJ  experience,  preferably  with 
HP  3000  hardware.  Ability  to  train 
users  and  management  in  how  to 
maximize  usage  of  Circulation  System 
essential.  Applicant  should  possess 
good  analytical  and  communication 
skills  and  have  thorough  knowledge  of 
the  systems  operation  and  applications. 

Annual  salary  range  $15,000  - 
$20,000,  depending  on  experience, 
plus  benefits.  Great  place  to  live,  work 
and  have  fun.  Excellent  demographics 
and  schools. 

Please  apply  with  resume  to:  Ms. 
Debbie  Dunn-Rankin,  Data  Processing 
Manager,  Sun  Coast  Media  Group,  200 
East  Venice  Ave.,  Venice,  FL  34285. 


Data  Processing  Director  in  upper  mid¬ 
west.  Medium  sized  daily.  Experience 
in  production  system  technolom,  elec¬ 
tronic  data  processing,  DEC  RSTS/E 
basic  plus  programming  plus  system 
design  skills,  management,  budgeting 
and  networking  helpful.  Excellent  bene¬ 
fits.  Salary  dependent  on  experience 
ability.  Excellent  opportunity  for  the 
right  individual.  Send  replies  to  Box 
4324,  Editor  &  Publisher. 


SYSTEM  ANAYLIST 

Major  Zone  6  daily  is  seeking  an  assis¬ 
tant  systems  anaylist  to  work  in  systems 
department.  Experience  with  front  end 
systems,  typesetters,  and  formatting 
required.  This  position  involves  a  great 
deal  of  interaction  with  system  users 
and  hardware  and  software  technical 
staff.  Submit  resume  with  salary  history 
to  Box  4334,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer  M/F. 


What  do  we  live  for  if 
it  is  not  to  make  life  less 
difficult  for  each  other? 
George  Eliot 


_ EDITORIAL _ 

87,000  Zone  4  daily  needs  aggressive, 
enterprising  reporter  to  cover  govern¬ 
ment  and  politics.  Five  or  more  years 
experience  preferred.  Salary  commen¬ 
surate  with  experience.  Box  4291, 
Editor  &  Publisher. 


Aggressive  prize-winning  weekly  in 
northwestern  Connecticut  seeks  self¬ 
starter.  Send  resume  and  references  to 
Box  4296,  Editor  &  Publisher. 


Arts,  music,  entertainment  light  you.'' 
fire?  Looking  for  warmer  climate  and 
lively  area  in  which  to  write  for  growing 
100,000  newspaper?  If  so,  send 
resume,  work  samples  tn  Steve  Pappas, 
News-Journal,  PO  Box  2831,  Daytona 
Beach,  FL  32115-2831. 


HOLIDAY  DEADLINES 

Due  to  the  holidays,  new  deadlines  are 
in  effect  for  the  following  issues: 

ISSUE  DEADLINE  DATES  DEADLINE  DATES 


line  ads 

display  ads 

December 

23 

December  18, 12  noon 

December  15,  5PM 

December 

30 

December  21, 12  noon 

December  20,  5PM 

January  6 

December  28, 12  noon 

December  27,  5PM 

E&P’s  offices  will  be  closed  on 

December  22nd,  25th,  29th  and  January  1st. 


ASSISTANT  CITY  EDITOR 
We’re  looking  for  a  reporter  with  mini¬ 
mum  5  years  daily  experience  who 
wants  to  move  to  the  city  desk.  Use  your 
experience  to  help  other  reporters 
produce  a  better  newspaper.  Will  also 
consider  skilled  daily  newspaper  copy 
editor  with  reporting  experience. 
20,000  circulation  PM  in  southern  New 
England  is  willing  to  train  candidate 
with  sharp  ideas,  good  people  skills. 
Some  supervisory,  copy  editing  and 
layout  experience  preferred.  Starting 
pay  in  low  to  mid  $30’s  depending  on 
experience.  Send  writing,  layout 
samples  to  Box  4286,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  December  9,  1989 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  TO  COMPANY  PRESIDENT 
Management  training  position  for 
minority  journalist  with  minimum  3 
years  newsroom  experience  and 
commitment  to  career  in  newspaper 
management.  Trainee  will  serve  for  one 
year  as  hands-on  assistant  to  company 
president  in  all  aspects  of  managing 
small  newspaper  group.  Begins 
Summer/Fall  1990.  Salary  commensu¬ 
rate  with  experience.  Relocation  allow¬ 
ance.  Application  deadline  Feb.  2, 
1990.  Please  send  resume,  two  letters 
of  recommendation  and  500-word 
essay  describing  reasons  for  interest  in 
position  to: 

Mr.  Loren  F.  Ghiglione,  President, 
Worcester  Coun^  Newspapers,  25  Elm 
Street,  Southbridge,  MA  01550. 

AWARD-WINNING 
ALTERNATIVE  WEEKLY 

80,000  circulation  and  growing, 
23-year-old  weekly  newspaper  seeks  an 
Assistant  Managing  Editor  and  Senior 
Editor/News.  The  AME  will  oversee 
editorial  department  administration, 
including  budget,  personnel  and  issue 
planning.  The  Senior  Editor/News  must 
have  investigative  reporting  experience, 
understand  political  issues,  enjoy 
controversy  and  have  an  aggressive, 
accurate  reporting  and  editing  style  to 
help  direct  weekly  news  coverage. 
Requirements  for  both  positions 
include  at  least  three  years  professional 
journalism  experience,  the  ability  to 
work  with  writers  at  all  levels  of  experi¬ 
ence  and  willingness  to  work  long,  often 
unpredictable  hours.  Send  resumes, 
salary  history  and  work  samples  to  Asso¬ 
ciate  Editor,  San  Francisco  Bay  Guar¬ 
dian,  2700  19th  St.,  San  Francisco,  CA 
94110.  No  phone  calls  please. 

BUSINESS  JOURNALISM 
IN  NORTH  CAROLINA 
The  nation's  largest  producer  of  busi¬ 
ness  publications  is  seeking  top-notch 
journalists  for  its  fast-growing  business 
newspaper  branch  based  in  North 
Carolina.  We’re  looking  for  experienced 
journalists  only.  Business  writing  a 
olus.  Rapid  development  of  both  new 
and  existing  publications  offers  signific¬ 
ant  opportunities  for  career  growth. & 
North  Carolina  headquarters,  in 
Greensboro/Winston-Salem/High  Point, 
is  an  ideal  spot  for  relocation.  Send 
resume  to:  Business  Journalism,  P.O. 
Box  2754,  High  Point,  NC  27261. 

BUSINESS  WRITER 
The  Des  Moines  Register  (Sunday  circu¬ 
lation  355,000,  daily  21 1,000)  is  look¬ 
ing  for  an  aggressive,  creative  writer  to 
join  its  12-person  business/agri¬ 
business  staff.  This  job  is  designed  for 
an  experienced  reporter  who  enjoys  a 
mix  of  spot  news  and  more  complex 
enterprise  stories.  Business  reporting 
experience  is  preferred  although  not 
required.  The  Register,  which  is  a 
statewide  newspaper,  produces  daily 
business  pages,  a  Monday  metro  busi¬ 
ness  section  and  Sunday  sections  on 
business  and  agribusiness.  Please  send 
resume  and  clips  to  David  Westpaul, 
Managing  Editor,  PO  Box  957,  Des 
Moines.  lA  50304. 


HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  WRITER 
The  Dayton  Daily  News  is  seeking  a 
reporter  to  cover  personal  finance  and 
banking.  This  job  requires  a  prolific 
self-starter  who  can  quickly  generate 
quality  stories  for  daily,  Sunday  and 
Monday  sections,  as  well  as  balance 
projects,  regular  weekly  assignments 
and  spot  news  coverage.  Contact:  Jon 
Editor,  Dayton  Daily  News,  45  South 
Ludlow  Street,  Da^on,  Ohio  45402, 
(513)  225-2416.  _ 

BUSINESS  REPORTERS 
Motivated,  self-starters  seeking  chal¬ 
lenge.  Enterprise  stories,  document- 
based  business  reporting  A  thorough 
reporter's  dream  job.  Beat  the  L.A. 
Times  and  The  Orange  County  Register 
at  their  stories.  Resume  and  clips  to 
Mike  Stone,  Editor,  Orange  County 
Business  Journal,  4590  MacArthur 
Blvd.,  Newport  Beach,  CA  92660.  FAX 
(714)  833-8751.  Hurry. 


BUSINESS  REPORTER 
Transport  Topics,  a  weekly  trucking 
industry  newspaper,  is  seeking  an 
experienced  business  reporter.  We're 
looking  for  the  person  who  can  fill  an 
important  slot  on  a  talented,  energetic 
team  that  covers  all  aspects  of  trucking- 
-business,  finance,  technology,  legisla¬ 
tion,  regulation,  people.  4-5  years 
reporting  experience  required,  with  an 
emphasis  in  business  and  technolon  a 
strong  plus.  Excellent  salary,  benefits. 
Send  resume,  clips  to  Editor,  Transport 
Topics,  2200  Mill  Rd.,  Alexandria,  VA 
22314. 


CITY  EDITOR 

Virginia  AM  daily  seeks  experienced  city 
editor.  25-35K  circulation.  Will  head 
energetic  staff  of  14.  Must  be  good 
teacher,  hard-worker.  Layout  experi¬ 
ence  helpful.  Will  work  in  university  city 
and  beautiful  area  of  Virginia.  Write  Ken 
Mink,  Managing  Editor.  Daily  News 
Record,  PO  Box  193,  Harrisonburg,  VA 
22801. 


COMMUNITY  ECiTOR 
Experienced  community  jC  ..'nalist  to  be 
reporter/editor  for  South  California 
desert  bi-weekly  newspapers  with  two 
years  minimum  layout/editing,  and  staff 
management  experience.  Good  benefits 
with  growing  company.  $450  per  week. 
Contact:  Thomas  J.  Morrow,  Editorial 
Director,  Desert  Newspapers,  PO  Box 
459,  Palm  Desert,  CA  92261,  (619) 
346-1181. 


COPY  DESK 

ASSISTANT  NEWS  EDITOR:  50G,  Zone 
3  award-winner  seeks  assistant  night 
copy  editor  for  Harris-paginated  desk 
Great  place  to  live  and  work.  Salary 
expectations,  resume  and  work  samples 
to  Box  4333,  Editor  &  Publisher. 

COPY  EDITOR  for  small  community 
daily  in  northern  California.  Right-hand 
man  for  managing  editor.  Must  be 
strong  in  layout,  story  ideas,  editing 
skills.  Beautiful  area,  good  salary. 
Resume,  examples  of  work,  references 
to  Sean  McMahon,  Managing  Editor, 
Siskiyou  Daily  News,  PO  Box  129, 
Yreka,  CA  96097. 


COPY  EDITOR 

Versatile:  quality  copy  editing,  creative 
headline  writing,  and  an  eye  for 
outstanding  page  design.  Must  be  fast, 
accurate,  fair  and  have  good  news  judg¬ 
ment.  Send  letter,  resume,  and  tear- 
sheets  to  Jim  Willis,  Managing  Editor, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


COPY  EDITOR  —  Small,  ambitious 
central  Florida  daily  seeks  copy  editor 
with  experience  to  concentrate  on  local 
copy  and  page  design;  Zone  4 

B'  ed.  clover  letter,  resume  to: 

W.  Hosie,  Executive  Editor, 
Sanford  Herald,  300  North  French 
Avenue.  Sanford,  FL  32771. 


ASSOCIATE  EDITOR 
Aviation  news  publication 

Northern  N.J.  publisher 
seeks  experienced  reporter/ 
writer/editor  with  aviation 
knowledge.  Pilot  certificate 
desirable.  Salary  open. 
Send  clips  with  resume.  Box 
4329,  Editor  &  Publisher. 
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HELP  WANTED 

_ EDITORIAL _ 

COPY  EDITOR 

The  York  Daily  Record,  a  42,000  circu¬ 
lation  daily  gutsy  enough  to  aim  for 
perfection,  seeks  a  copy  editor  to  join 
an  ambitious  team.  We're  demanding 
and  challenging.  Candidate  must  be 
able  to  aggressively  edit  local  and  wire 
copy  on  deadline,  display  fanaticism 
concerning  style,  grammar  and  spell¬ 
ing,  and  have  a  flair  for  layout  on  a  desk 
which  soon  will  paginate  100%  of  its 
pages.  Salary  $26,200  per  year.  If  you 
can  measure  up  to  these  expectations 
and  want  to  work  hard  and  learn  alot, 
send  cover  letter,  resume  and  clips  to 
Berl  Schwartz,  Executive  Editor,  York 
Daily  Record,  PO  Box  14401,  York,  PA 
17404. 

COPY  EDITOR 

Expanding  copy  desk  needs  two  people 
ready  to  hit  the  ground  running.  We're 
converting  to  universal  desk  installing  a 
state-of-tne-art  computer  system  and 
sharpening  the  appearance  and  the 
editing  of  our  20,000  plus  AM  daily.  If 
you're  interested  in  joining  our  progres¬ 
sive  fun  team  send  a  resume  and  five 
recent  examples  of  your  layouts  and 
headlines  to:  John  Taylor,  News  Editor, 
Fairfield  Daily  Republic,  1250  Texas 
Street,  Fairfield,  CA  94533. 

COPY  EDITOR 

If  you  write  bright  headlines,  edit  local 
and  wire  copy  with  care,  and  respect 
deadlines,  we  want  to  hear  from  you. 
We’re  a  mid-sized  PM  and  Sunday  in 
Northeast  Ohio.  Send  resume  and  a  few 
of  your  best  heads  to  Box  4324,  Editor  & 
Publisher. 

Copy  Editor-  One  full-time  and  one  part- 
time  position  open  on  daily  Greenwich 
newspaper.  Candidates  must  have 
excellent  language  skills.  Editing  and 
layout  experience  desired.  Qualified 
candidates  should  send  resume  to  J. 
Ruddy,  Greenwich  Time,  75  Tresser 
Blvd.,  Stamford,  CT  06904.  (Please 
indicate  whether  interested  in  part  or 
full  time  position.) 

Daily  News  of  Lebanon,  PA,  seeks 
general  assignment  reporter  for  news 
beat  that  includes  courts,  politics  and 
one  school  board.  Experience  preferred, 
but  will  consider  recent  college  grad. 
Send  resume  and  clips  to  Jim  Burchik, 
Managing  Editor,  718  Poplar  St.,  Leba¬ 
non,  PA  17042. 

Eastern  Idaho  family  owned  newspaper 
near  Yellow  Stone  and  Jackson  Hole 
Wyoming  seeks  an  education  reporter 
and  a  general  assignment  reporter.  The 
education  reporter  covers  education 
issues  state  wide,  including  the  states 
board  of  education,  three  universities 
and  the  nation's  largest  private  junior 
college.  The  general  assignment  beat  is 
an  entry  level  position  in  an  area  with 
tremendous  news  potential.  Good  pay 
and  benefits  on  a  26,000  circulation, 
6-day  a  week  daily  with  Sunday  that  is 
growing.  Join  a  team  working  to  make 
this  paper  the  best  in  the  northwest. 
Send  resume  and  clips  to  Mana^ng 
Editor,  The  Post  Register,  PO  Box 
1800,  Idaho  Falls,  ID  82403. 

EDITOR 

Fast-paced,  expanding  international 
news^per  company  is  searching  for  an 
experienced  editor  to  direct  one  of  our 
competitive,  mid-sized  newspapers. 
Must  be  aggressive,  talented,  commit¬ 
ted  to  local  news  and  a  rising  circulation 
base.  Hard  work  and  dedication  will 
ensure  fast-track  advancement  into 
general  management.  We  pay  industries 
top  salaries,  along  with  a  first-class 
benefits  package,  including  a  401K 
retirement  plan.  Send  inquiries  to  Box 
4271,  Editor  &  Publisher. 

CITY  EDITOR  -  Community  daily  in 
rapid  growth  area  near  Washington,  DC. 
Box  4337,  Editor  &  Publisher. 

EDITOR  & 


HELP  WANTED 

_ EDITORIAL _ 

EDITOR 

For  12,000  circulation  Sun  -  Fri  AM  in 
Zone  5  university  town.  Responsible  for 
maintenance  and  continued  develop¬ 
ment  of  progressive  community  news 
product  and  management  of  16-person 
staff.  Salary:  $30,000.  Send  resume 
and  cover  letter  to  Box  4319,  Editor  & 
Publisher. 

EDITOR 

For  122  year  old  middle  Georgia  week¬ 
ly.  Salary  based  on  experience. 
$19,000  minimum.  Hawkinsville 
Dispatch,  Box  208,  Hawkinsville,  GA 
31(536.  (912)  783-1291. 

EDITORIAL  PAGE  EDITOR 
Knight-Ridder  daily  seeks  experienced 
person  willing  to  break  with  tradition. 
Apply  to  Editor,  Boca  Raton  News,  33 
Southeast  Third  St.,  Boca  Raton,  FL 
33432. _ 

EDITORIAL  WRITER 
Major  conservative  west  coast  daily 
seeks  experienced  editorial  writer.  Send 
resume  and  clips  to  Box  4264,  Editor  & 
Publisher. 

EDITORS/REPORTERS 
The  Warren  Tribune  Chronicle,  a 
41,000  Northeast  Ohio  daily  commit¬ 
ted  to  improving  its  local  news  package, 
needs  journalists  with  varying  degrees 
of  experience  for  the  following  jobs: 
•Assistant  news  editor. 

•Editorial  page  editor. 

•Business  editor. 

•Copy  editor. 

•General  assignment  reporter. 
•Education  reporter. 

•Social  services/minority  affairs 
reporter. 

Send  resume  and  clips  to  Managing 
Editor  William  J.  Sedivy,  The  Tribune 
Chronicle,  240  Franklin  St.  SE, 
Warren,  OH  44482. 

Entry-level,  general  assignment  reporter 
tor  south  Florida  twice  weeekly. 
Respond  to  Editor,  53  12th  St.  N., 
Naples,  FL  33940. 

Entry-level  general  assignment  reporter 
needed  for  community  minded  regional 
30,000  circulation  daily  newspaper  in 
central  Washington  state.  Send  resume 
to  managing  editor,  P.O.  Box  1511, 
Wenatchee,  WA,  98807.  Include  clips 
from  college  and  internships.  Prefer¬ 
ence  given  to  candidates  from  the 
northwest. 

FEATURE  EDITOR 

A  rare  opportunity  to  take  part  in  total 
product  redevelopment  -  placing 
emphasis  on  features  sections.  New 
state  of  the  art  facility  in  highly  compe¬ 
titive  suburban  metro  market.  Excellent 
pay  and  benefits.  Be  part  of  a  highly 
professional  management  team  at 
65,000  PM  newspaper.  Good  area  in 
which  to  live.  Send  resume,  samples 
and  references  to.  Box  4322,  Editor  & 
Publisher. 

FEATURES  EDITOR.  San  Antonio  Light 
(S  circ.  267,000)  looking  for  a  creative, 
innovative  sometimes  irreverent  editor 
to  supervise  staff  of  20  producing  12 
sections  a  week.  Responsibilities 
include  lifestyle,-  arts/entertainment, 
travel  and  television.  Resumes,  work 
samples  to:  Ed  Rademaekers,  Executive 
Editor,  PO  Box  161,  San  Antonio,  TX 
78291. 

FEATURE  WRITER 

Aggressive  suburban  Ohio  daily  seeks 
feature  writer  bubbling  over  with  crea¬ 
tive  energy.  Beat  is  60%  lifestyle,  40% 
entertainment.  Experience  preferred. 
But  show  us  your  well  crafted,  original 
writing.  We'd  rather  have  a  grad  with  a 
spark  than  a  veteran  seeking  respite 
from  the  counsel  meeting  blues.  Karen 
Sandstrom,  Managing  Editor  Features, 
The  News-Herald,  38879  Mentor  Ave., 
Willoughby,  OH  44094. 
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FEATURE  WRITER;  Mid-size  Zone  3 
AM  looKing  for  writer  with  at  least  two 
years  experience  who  can  bring  bright 
ideas  and  writing  to  our  repackaged 
section.  Send  resume,  clips  and  some 
ideas  to  Box  4316,  Editor  &  Publisher. 


Graphic  Artist  for  midwestern  PM.  Chal¬ 
lenging  job  as  paper  moves  into  new 
buiFding  with  state  of  the  art  press  and 
color  technology.  Newspaper  experi¬ 
ence  preferred.  Send  resume  and  salary 
history  to  Bill  Jackson,  Editor,  The 
Evansville  Press,  PO  Box  454,  Evansvil¬ 
le,  IN  47703. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-42bl  for  current 
federal  list.  (Fee  required.) 


LIFESTYLE  EDITOR 
A  25,0000  circulation  Ohio  daily  is 
seeking  a  creative,  lifestyle  editor. 
Requirements  include  training  and 
experience  in  design  skills,  writing, 
good  organizer  and  abilitiy  to  originate 
story  ideas.  It  is  a  new  position  that  will 
go  to  the  applicant  who  can  best  merge 
our  past  "society"  type  department  with 
the  lifestyle  concept.  Send  resume  and 
salary  requirements  to  Box  4292, 
Editor  &  Publisher. 


MANAGING  EDITOR 
Small  but  good  Indiana  daily.  Want 
person  who  is  a  teacher,  and  attuned  to 
local  news,  deadlines,  budgets.  Send 
resume,  present  salary  to  Box  4312, 
Editor  &  Publisher. 


MANAGING  EDITOR 
For  25,000  AM  six  day  daily  in  attrac¬ 
tive,  fast-growing  Zone  9  area.  We  are 
seeking  an  individual  with  proven 
editorial  and  team  building  skills,  the 
equivalent  of  three  to  five  years 
management  experience  supervising  at 
least  fifteen  employees,  and  the  ability 
to  motivate  and  develop  talent.  Please 
send  your  resume  including  salary 
history  to  Box  4326,  Editor  & 
Publisher. 


Major  northeast  metro  sports  depart¬ 
ment  looking  for  copy  editor  and  slot 
editor.  Must  be  able  to  handle  heavy 
volume  of  copy  on  deadline.  Minimum 
three  years  experience  required.  Box 
4321,  Editor  &  Publisher. 


METRO/REGIONAL  REPORTER; 
Aggressive,  accurate,  imaginative 
reporter  wanted  for  Gannett  newspaper 
that's  light  on  meeting  coverage,  heavy 
on  backgrounders,  issues  and  features. 
Daily  c  i  rc  u  la  t  io  n  -  5  7 , 000  ; 
Sunday-80,000.  Prefer  some  experi¬ 
ence.  Send  resume,  letter  and  clips  to; 
Joanne  Zipperer,  Metro  Editor,  Green 
Bay  Press-Gazette,  P.O.  Box  19430, 
Green  Bay,  Wl  54307-9430.  AN 
EQUAL  OPPORTUNITY  EMPLOYER. 


NEWS  EDITOR  needed  for  one  of 
Wyoming’s  finest  weekly  papers.  Posi¬ 
tion  requires  proven  skills  in  all  areas  of 
community  journalism.  Excellent 
opportunity  for  the  right  person.  Send 
resume  and  clips  to  Hugh  Conklin, 
Douglas  Budget,  PO  Drawer  109, 
Douglas,  WY  82633.  (307)  358-2965. 


NEWS  EDITOR 

This  is  it!  A  leading  publisher  in  Zone  6 
seeks  an  experienced  newsroom  leader 
to  direct  challenging  OSHA  and  envir¬ 
onmental  newsletter  operation. 

This  is  an  excellent  opportunity  for  an 
editor  or  middle  manager  with  a  large 
paper  who  desires  the  opportunity  to 
direct  his/her  own  news  department. 
Send  resume  and  salary  histora  with  a 
cover  letter  to  Box  4331,  Editor  & 
Publisher. 


HELP  WANTED 


NEWS  EDITOR 

Experienced  wordsmith  with  an  eye  for 
layout  and  the  ability  to  handle  people 
needed  to  run  news  desk  for  an  aggres¬ 
sive  19,000  AM  daily  in  central  New 
Jersey.  We're  a  good  paper  looking  to 
get  better  and  looking  for  people  to  help 
us  do  that.  Send  cover  letter,  resume, 
samples  of  your  work  and  salary  require¬ 
ments  to  Bill  Blocher,  Managing  Editor, 
Ocean  CounW  Observer,  8  Robbins  St., 
Toms  River,  NJ  08754.  Northeast  appl¬ 
icants  preferred. 


NEWS  EDITOR 

Supervise  news  room  at  night.  Must 
have  firm  grip  of  newsdesk  procedures 
and  strong  one-on-one  editing  skills. 
Must  be  able  to  mobilize  newsroom 
under  the  gun.  Must  be  creative;  a  wiz 
at  design,  packaging  and  working  wires. 
Must  be  a  solid,  inspirational  manager. 
Send  resunws  to  Chips  Quinn,  Manag¬ 
ing  Editor,  Poughkeepsie  Journal,  PO 
Box  1231,  Poughkeepsie,  NY  12602. 


Newsletter  Publisher  seeks  reporter  for 
insurance  industry  publication.  Offices 
located  in  Washington,  DC  metro  area. 
Applicant  should  have  proven  writing 
ability  and  minimum  of  two  years  exper¬ 
ience  in  covering  insurance  issues.  Full¬ 
time  position  includes  excellent  bene¬ 
fits  package.  Salary  from  mid  20’s 
depending  upon  qualifications  and 
experience.  Send  cover  letter,  resume 
and  writing  sample  to  Editor,  Insurance 
Outlook,  1101  King  St.  No.  444,  Alex¬ 
andria,  VA  22314.  No  calls,  please. 


One  of  the  nation’s  best  17,000  dailies 
seeks  a  talented  sports  writer  who  can 
reach  beyond  the  day-to-day  game 
coverage  to  write  stories  that  mean 
something.  After  winning  scads  of 
awards  for  our  news  coverage,  we’re 
ready  to  improve  our  sports  section. 
Carlisle  offers  great  living  conditions,  a 
manageable  seven  high  school,  three 
college  coverage  area  and  is  the  training 
camp  site  for  the  Washington  Redskins. 
Also  seeking  staff  photographer  to  cover 
afternoon  and  evening  assignments  - 
mostly  sports.  We’re  on  the  “bleeding 
edge"  of  pagination  technology  and 
we’ll  soon  be  moving  to  digital  and  color 
photography,  so  we  need  someone 
capable  and  flexible  enough  to  learn 
with  us.  At  least  one  years  experience 
preferred,  but  will  consider  talented 
recent  graduates  for  these  positions. 
Please  send  resume,  references  and 
non-returnable  clips  to  Personnel  Direc¬ 
tor,  The  Sentinel,  PO  Box  130,  Carlisle, 
PA  17013.  No  phone  calls. 


OUTDOORS  EDITOR 

One  of  the  nation’s  largest  publishers  of 
hunting  and  fishing  magazines  is  seek¬ 
ing  a  journalist  who  knows  the  outdoors. 
Prefer  newspaper  and/or  magazine  edit¬ 
ing  experience,  but  candidates  must 
have  strong  word  skills  and  be  able  to 
develop  story  ideas.  We’re  looking  for  an 
ethusiastic,  detail-oriented  pro  who  can 
work  effectively  with  freelancers.  Excel¬ 
lent  opportunity  to  enter  magazine  field 
and  work  in  attractive  suburban  Atlanta 
community.  Send  cover  letter,  resume 
and  work  samples  to; 

Ken  Dunwoody 
Game  and  Fish  Publications 
PO  Box  741 
Marietta,  GA  30061. 

PUBLISHER/EDITOR 

Are  you  soon  "retiring"  but  want  to  stay 
active?  Why  not  do  it  in  San  Diego?  We 
have  a  weekly  community  paper  with 
circulation  of  about  4,000  that  needs 
someone  with  experience  to  lead  small 
staff  and  to  edit  stories  from  local 
community  writers.  Please  send  resume 
to;  Daily  Journal  Corp.,  PO  Box  54026, 
Los  Angeles,  CA  90054-0026,  Attn; 
Peter  Daum. 


HELP  WANTED 


EDITORIAL 


PHOTO  JOURNALIST 

Northeastern  metro  seeks  photographer 
experienced  in  black  &  white  and  color 
news  photography  with  commensurate 
darkroom  skills. 

Qualified  applicants  should  submit  a 
letter  of  interest  and  complete  resume 
tO; 

Joseph  A.  Gibbs,  A.M.E. /Graphics 
Buffalo  News 
One  News  Plaza 
PO  Box  100 
Buffalo,  NY  14240 


PRODUCTION  EDITOR 
Weekly  business  newspaper  in 
Washin^bn,  CX),  suburb  needs  produc¬ 
tion  editor  to  help  move  into  full-page 
makeup.  We  require  some  experience  in 
design  and  layout.  A  background  in 
reporting,  especially  business  report¬ 
ing,  would  be  helpful.  Excellent  salary, 
benefits.  Send  cover  letter,  resume, 
clips  to  Editor,  Transport  Topics,  2200 
Mill  Rd.,  Alexandria,  VA  22314.  EOE. 


REPORTER 

If  you  want  to  work  for  a  very  good 
31,000  AM  daily  that  has  editors  who 
will  help  you  grow,  let  us  know.  We  are 
constantly  improving  and  we  now  seek 
energetic,  talented  reporters.  If  you  like 
city/county,  cops  or  business  beats,  lets 
hear  from  you.  Beautiful  university  city. 
Salary  range;  $15  -  19K,  depending  on 
experience/ability.  Ken  Mink,  ME, 
News-Record,  PO  Box  193,  Harrison¬ 
burg,  VA  22801. 


REPORTER 

The  Newport  Daily  News  seeks  a  repor¬ 
ter  to  cover  city  government.  We  will 
hire  a  person  who  doesn’t  settle  for 
routine,  who  avoids  government’eze, 
who  writes  for  people,  not  beaurocrats. 
Ability  and  writing  flair  are  more  impor¬ 
tant  than  experience.  Send  your  six  best 
clips,  a  resume  and  a  letter  telling 
about  yourself,  your  interests  and  your 
views  of  journalism  to  Sarah  Jenkins, 
City  Editor,  The  Newport  Daily  News, 
101  Malbone  Road,  Newport,  Rl 
02840.  No  phone  calls,  please,  tead- 
line  December  29,  1989. 


HELP  WANTED 


REPORTERS  needed  for  growing 
14,000  P.M.  daily  in  New  York”s  b^ut- 
iful  Finger  Lakes  Region.  Aggressive, 
expanding  newsroom  has  room  for  two 
iop-notch  general  assignment  writers. 
Experience  preferred.  Send  resume, 
clips,  references  to  Bob  Watson, 
Managing  Editor,  The  Daily  Messenger, 
73  Buffalo  St.,  Canandaigua,  NY 
14424. 


REPORTER 

Beat  reporter  needed  for  19,000  circu¬ 
lation  daily.  We  are  an  aggressive  AM 
looking  to  get  better.  We  exp^t  reporter 
to  dig  for  stories  and  aggressively  chase 
the  news.  Send  cover  letter,  resume, 
clips  and  salary  requirements  to  Bill 
Blocher,  Managing  Editor,  Ocean  Coun¬ 
ty  Observer.  8  Robbins  St.,  Toms  River, 
NJ  08754. 


SEASONED  WRITER 
Established  North  Carolina  consulting 
firm  seeks  experienced  writer  with 
proven  track  record  to  translate  complex 
ideas  into  upbeat  plain  talk  for  training 
and  promotional  systems.  Must  be  able 
to  concept  and  execute  200  plus  page 
projects  with  minimal  supervision.  Will 
consider  only  top  pro  with  proven  track 
record  (minimum  10  -  15  years  full 
time).  Growing  firm,  excellent  income, 
fringes,  bonuses,  security.  Must  relo¬ 
cate.  Send  resume,  cover  letter,  salary 
history  in  confidence  to;  Box  4318, 
Editor  &  Publisher.  Our  employees 
know  of  this  ad. 


Sports  Copy/Layout  Editor 
Immediate  opening  for  a  strong  sports 
news  editor  to  join  the  staff  of  the  Bucks 
County,  PA,  Courier  Times  in  suburban 
f^iladelphia.  We  are  a  65,000  circula¬ 
tion  daily  and  Sunday  with  good  salary 
and  benefits.  If  you  already  have 
excelled  as  a  sportswriter,  reporter  and 
editor,  we  would  like  to  hear  from  you. 
Must  have  sports  experience  in  story 
selection,  page  design  and  use  of 
photos  and  graphics.  Send  writing 
samples,  layout  samples  and  a  resume 
to  Associate  Editor  Joe  Halberstein, 
Bucks  County  Courier  Times,  8400 
Route  13,  Levittown,  PA  19057. 


Chicag(>ba.sed  Rmune  l(K)  telecummunications 
company  seeks  editor  for  award-winning  external 
marketing  magazine.  Will  oversee  editorial 
development,  content  and  production  of  this  full-color 
quarterly  with  50,(X)0+  circulation.  Applicants  must 
have  7-10  years  of  magazine  experience,  including 
editorial  planning,  writing  and  oversight  of  design 
and  production.  Must  be  aggressive,  creative,  able 
to  manage  writers  as  well  as  design,  and  production 
within  deadlines  and  budget. 

Competitive  salary,  bonus  opportunity  and  excellent 
benefits.  Send  resume  and  salary  history  in 
confidence  to: 

Box  4344,  Editor  &  Publisher. 

An  equal  opportunity  employer  m/f/h/v. 
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SPORTS  EDITOR 

We  are  seeking  someone  with  strong 
writing  and  editorial  skills  who  knows 
how  to  motivate  people.  The  paper  is 
The  Messenger-Inquirer  in  Owensboro, 
KY.,  one  of  the  nation's  best  small  dail¬ 
ies.  We  have  a  circulation  of  32,000 
and  a  staff  that  serves  its  readers  by 
striving  for  journalistic  excellence. 
Send  resume  and  sarm)les  to  Tim 
Harmon,  Executive  Editor,  The 
Messenger-Inquirer,  PO  Box  1480, 
Owensbwo,  KY  42302. 


SPORTS  EDITOR  NEEDED.  7,500-cir¬ 
culation  weekly  in  sunny  Arizona  is 
looking  for  a  sports  editor.  Photography 
skills  a  plus,  ^nd  clips  and  resume  to 
Arizona  Silver  Belt,  PO  Box  31,  Globe, 
AZ  85502. 


SPORTS  WRITER 

Alaskan  daily  newspaper  seeks  versa¬ 
tile,  hard  worker.  Send  resume  and 
clips  ASAP  to  Ralph  Thomas,  M.E., 
Peninsula  Clarion,  PO  Box  4330, 
Kenai,  AK  99611.  FAX  (907) 
283-3299. 


SPORTS  WRITER 

Insightful  and  articulate  person  who 
can  deliver  high-energy  copy  needed  for 
a  fiesty  PM  section.  Crux  of  position 
consist  of  Siena  College  basketball, 
Sunday  column  and  a  solid  month  of 
thoroughbred  horseracing  at  Saratoga. 
Candidate  should  have  3-5  years 
experience  and  be  versatile  enough  to 
contribute  enterprise  articles  and  occa¬ 
sional  copy  desk  release.  Send  resume, 
cover  letter  and  work  samples  to  Lou 
Hansen,  Sports  Editor,  The  Record, 
501  Broadway,  Troy,  NY  12181.  EOE 

The  ultimate  goal  of  the  sys¬ 
tem  is  to  shift  to  the  individ¬ 
ual  the  burden  of  pursuing 
his  education. 

JOHN  GARDNER 


A  SPECIAL  OFFER 

for 

1989-1990 

JOURNALISM  SCHOOL  GRADUATES 


Editor  &  Publisher  extends  to  you,  as  a  “gradua¬ 
tion  gift”,  a  FREE  insertion  in  the  “Positions 
Wanted”  section  of  its  December  30th  and  its  Janu¬ 
ary  6th  issues.  In  addition,  if  you  run  your  ad  1  more 
time,  you  will  be  charged  the  3-time  rate  of  $2.75 
per  line  for  the  third  insertion.  If  you  run  your  ad  2 
more  times,  you  will  be  charged  the  4-time  rate  of 
$2.55  per  line  for  each  of  the  two  times.  Whether  or 
not  you  take  advantage  of  the  multiple  rate  dis¬ 
count,  your  ad  in  our  December  31st  and  January 
6th  issues  is  FREE! 


-GUIDELINES- 


TOP  OF  STORY 

The  Daily  News  of  Los  Angeles  is  look¬ 
ing  for  applicants  for  current  and  future 
positions  in  the  features  department.  If 
you  want  to  be  a  general  assignment 
lifestyle  writer,  or  if  you  have  interest  in 
covering  art  and  design,  we  would  like 
to  hear  from  you.  Applicants  should 
have  a  college  degree,  at  least  three 
years  of  solid  daily  experience,  excel¬ 
lent  clips  and  dynamic  story  ideas.  If 
you  are  interested,  please  send  a 
resume,  up  to  10  clips,  salary  history 
and  salary  expectations  to  Dorothy 
Reinhold,  Features  Editor,  PO  Box 
4200,  Woodland  Hills,  CA  91365.  No 

ghane.calls  please. _ 

The  Bureau  of  National  Affairs,  Inc.,  a 
private  publishing  company  in  Washing¬ 
ton,  D.(;.,  has  an  immediate  opening  for 
an  experienced  reporter  to  cover  labor 
beat  for  daily  publication.  This  is  for  a 
one-year  period  beginning  January  2, 
1990.  Involves  covering  the  Labor 
department  programs  and  regulations; 
other  general-reporting  assignments. 
Requirements:  two  years'  fulltime 
professional  reporting  experience;  abili¬ 
ty  to  translate  complex  issues  into  plain 
English;  typing.  Salary  $29,339.  Send 
resume  to:  William  A.  Bank,  Room  511, 
The  Bureau  of  National  Affairs,  Inc., 
1231  25th  St.,  N.W.,  Washington,  DC 
20037.  EEO-M/F. 


•  Ads  must  not  exceed  7  lines  (approximately  34 
characters  per  line).  We  reserve  the  right  to  edit 
copy  to  fit  space  requirements. 

•  Use  of  EdiP  box  numbers  will  be  accepted  free  of 
charge. 

•  Journalism  school  and  graduation  date  must  be 
specified  to  E&P  (but  not  necessarily  in  ad  copy). 

•  All  ads  must  be  MAILED  to  E&P  with 
prepayment  enclosed  for  additional  insertions. 

No  ads  by  phone,  please. 

•  Deadline  for  receipt  of  ads:  December  18th, 

1989. 

Editor  &  Publisher  would  like  to  welcome 
you  into  the  world  of  journalism! 


We're  looking  for  a  sports  editor  to  lead 
our  10-person  staff  on  a  growing 
71,000-circulation  newspaper.  We  go 
head  to  head  arainst  a  competing  daily 
paper,  and  our  local  sports  coverage  has 
been  one  of  our  competitive  advan¬ 
tages.  Our  new  sports  f'Klitor  must  have 
gc^  organizational  skills  and  the  ability 
to  deliver  a  sophisticated,  well  edited 
section.  Contact  Gale  Baldwin,  Editor, 
The  Trentonian,  600  Perry  St.,  Trenton, 
NJ,  08602. 


Ecfilor  &  PubBsher  ^  ABP 

1 1  West  19th  Street  •  New  York,  N  Y  1001 1  •  212  675  4380  ANR\ 

FAX#  212  929  1259 
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Two  reporting  positions  open  at  the 
Fayetteville  Times,  an  award-winning 
daily  in  south  eastern  North  Carolina. 
Need  a  city  hall  reporter  and  a  general 
assignment  reporter.  At  least  four  years 
experience  desired.  Send  clips,  resume 
and  salary  requirement*,  to  John 
Holmes,  Personnel  Director,  The  Fayet¬ 
teville  Times,  PO  Box  849,  Fayetteville, 
NC  28302. 


WANTED:  COPY  EDITORS  who  can  spot 
holes  at  100  yards,  "fix”  copy  without 
homogenizing^  it  and  write  headlines 
that  sing  for  7-day  AM  regional  news¬ 
paper  committed  to  quality.  Send 
resumes  to  Sherry  Skufca,  Managing 
Editor,  The  Journal-Gazette,  600  W. 
Main  St.,  Fort  Wayne,  IN  46801. 


WANTED:  PHOTO  EDITOR  with  portfo¬ 
lio  that  shows  talent,  imagination, 
experience  and  tough  editing  to  lead 
5-person  photo  department  at  7-day 
regional  newspaper.  Send  resumes  and 
portfolios  to  Sherry  Skufca,  Managing 
Editor,  The  Journal-Gazette,  600  W. 
Main  St.,  Fort  Wayne,  IN  46801. 


WIRE  EDITOR 

Experienced  night  desk  editor  sought 
for  fast-paced  joo  at  60,000  circulation 
New  Jersey  -  New  York  metro  area  daily. 
Familiarity  with  full  range  of  AP  copy, 
photos  and  graphics  is  essential  as  is 
ability  to  complement  AP  with  two 
supplemental  services.  Aptilicants  must 
show  ability  to  choose  stories  sensibly, 
design  pages  creatively  and  package 
briere  on  deadline.  Knowledge  of  New 
Jersey  state  news  helpful.  Candidate 
should  be  able  to  handle  any  news  desk 
slot'.  Send  resume  and  examples  of 
page  design  to  Box  4295,  Editor  & 
Publisher. 


MARKETING 


MARKETING-CIRCULATION 

PROMOTION 

Solid,  fast-growing  publisher  in  Zone  6 
with  magazines  and  newsletters  seeks 
an  experienced  wordsmith/direct  mail 
marketing  pro  to  help  us  continue  our 
subscription  growth.  Excellent  salary, 
bonus  and  benefit  package.  Send  your 
resume  to:  Box  4332,  Editor  & 
Publisher. 


PHOTOGRAPHY 


CHIEF  PHOTOGRAPHER  for  8,200 
desert  daily.  Strong  in  news,  sports. 
Color  experience  helpful.  Competitive 
salary.  Zones  8  and  9  only.  Letter, 
resume,  samples  to  Jamie  Hurly,  ME, 
The  Daily  Independent,  PO  Box  7, 
Ridgecrest,  CA  93556. 


PHOTOGRAPHER 

Award-winning  40,000  PM  offset  daily 
is  looking  for  a  hard  working  photojour¬ 
nalist  to  join  our  four-person  staff. 
Experience  with  color  and  lighting  are  a 
must.  Position  places  an  emphasis  on 
sports,  but  the  job  demands  excellence 
in  all  apsects  of  photography  including 
picture  stories,  news,  feature  and  food 
illustrations.  Excellent  pay  and  bene¬ 
fits.  Please  send  portfolio  and  resume 
to  John  Stewart,  Photo/Graphics  Editor, 
Jackson  Citizen  Patriot,  214  S.  Jack- 
son,  Jackson,  Ml  42904.  Equal  Oppor¬ 
tunity  Employer. 

PHOTOGRAPHER:  Imaginative,  self¬ 
starter  with  some  experience  needed  for 
Gannett  newspaper  heavy  on  color, 
news  and  features.  Daily  circulation- 
57,000:  Sunday-80,000.  Send  letter, 
resume  and  clips  to:  John  Robb,  Photo 
Editor,  Green  Bay  Press-Gazette,  PO 
Box  19430,  Green  Bay,  Wl 
54307-9430.  AN  EQUAL  OPPORTUN¬ 
ITY  EMPLOYER. 


HELP  WANTED 


PRODUCTIONITECH 


HARRIS  MECHANIC  OPERATOR 

Progressive  employee  owned  printing 
company  seeks  qualified  mechanic/ 
operator  for  9-unit  V22  and  25  Harris 
press  operations.  Candidates  must 
possess  solid  mechanical  maintenance 
background  on  Harris  equipment. 
Excellent  opportunity,  salary  and  bene¬ 
fits.  Call  (614)  654-6856. 


SERVICE  DEPARTMENT  MANAGER  at 
2  papers  over  200,000  circulation. 
Management  experience  in  commercial 
printing,  newspaper  distribution  center 
(mailroom)  and  color  separation  shop. 
Excellent  references.  Box  4340,  Editor 
&  Publisher. 


Fax  your  ad 
to  E&P! 
(212)929-1259 


RESEARCH 


RESEARCH  MANAGER 

Newspaper  JOA  in  Zone  6  has  new  posi¬ 
tion  for  research  manager  in  marketing 
services  department.  Responsibilities 
include  conducting  and  analyzing 
survey  research  for  all  departments  as 
well  as  analyzing  secondary  research. 
Will  be  responsible  for  developing  sales 
presentations  from  data. 

Research  experience  and  bachelor’s 
degree  is  required.  Computer  experi¬ 
ence  desirable. 

Send  resume  and  salary  history: 
Marketing  Department 
PO  Box  30222 
Shreveport,  LA  71130-0222 


SALES 


FIELD  SALES  MANAGER 
We  are  looking  for  an  enthusiastic  field 
leader  to  manage  our  circulation 
outside  sales  program.  We  still  think  the 
best  orders  are  sold  door-to-door.  Ideal 
candidate  will  be  able  to  work  with 
youth  and  adults.  Opportunity  for  an 
aggressive  over-achiever  to  excel.  Base 
salary  and  liberal  monthly  commission. 

ADVERTISING  SALES 
Outstanding  opportunity  for  a  retail  new 
account  development  sales  person  to 
work  for  a  successful  Gannett  newspap¬ 
er  in  a  stable  market.  Responsibilities 
include  co-op  sales  and  Recas  audits. 
Income  potential  low  30's. 

Send  resume  and  earnings  history  to  D. 
Killian,  Register  Star,  99  East  State, 
Rockford,  IL  61104. 


OUTSIDE  SALES  REP 
Make  your  move  to  the  big  leagues. 
We're  looking  for  a  few  good  men  and 
women  who  think  advertising  sales  is  as 
important  as  sen/ice.  You  must  be  will¬ 
ing  to  make  cold  calls;  unwilling  to  take 
no  for  an  answer.  Vi/e're  looking  for 
achievers,  not  clock  watchers.  Our 
training  program  will  give  you  rate  card, 
market  and  product  knowledge, 
enabling  you  to  compete  for  a  challeng¬ 
ing  territory.  We  offer  a  competitive 
salary  with  strong  commission  oppor¬ 
tunities.  Interested?  Send  your  resume 
to  Box  4313,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


SALES/SERVICE  REP 
Newspaper  supply  manufacturer/ 
distributor  seeks  representative  for 
established  Texas  region.  Previous 
industry  experience  required,  sales  and 
pressroom  experience  preferred.  Exten¬ 
sive  quality  product  line.  Salary  + 
bonus,  company  car,  benef its  +  + . 
Contact  M.  Selleck,  C/0  NENSCO,  PO 
Box  348  Millbury,  MA  01527-0348  or 
fax  resumes  to  (508)  865-1854.  All 
responses  will  be  acknowledged.  Local 
interviews  available. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


Looking  for  someone  with  more  than 
one  talent?  Experienced  hands-on 
newspaper  manager.  Willing  to  relo¬ 
cate.  Specialize  in  commercial,  editor¬ 
ial,  budgeting. 

Box  4339,  Editor  &  Publisher. 


PUBLISHER,  advertising  background, 
successful  track  record  with  dailies/ 
commercial  printing.  Zones  3,4, 5,6. 
Mark  Van  Patten  (812)  753-5998. 


PUBLISHER/GM 

Candidate  with  publishing  experience 
in  dailies  and  weeklies  presently  avail¬ 
able.  Has  had  responsibilities  for  week¬ 
lies  as  large  as  a  quarter  million  circula¬ 
tion  -  six  years;  dailies  as  small  as 
14, (XX),  o.ie  year.  Excellent  editorial 
skills  coupled  with  experience  in  mark¬ 
eting  and  advertising.  Extensive  experi¬ 
ence  in  competitive  markets.  B.A. 
degree  with  extra  courses  at  Wharton 
School  of  Business. 

If  you  hire  this  individual,  there  is  no 
fee.  His  present  employer  has  paid  our 
fee.  If  interested  in  obtaining  more 
information,  please  contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


Young  Publisher,  advertising  back¬ 
ground  12  years  in  the  most  competi¬ 
tive  markets.  Outstanding  references. 
Call  Bob  Johnson  (813)  351-7028. 


CARTOONIST 


Working  editorial  cartoonist/illustrator 
with  unique  style  and  approach  seeking 
regular/full-time  position  with  daily  or 
weeklies.  Has  worked  for  LA  Free  Press, 
Village  Voice,  Soho  News,  Vogue,  NY 
Times  and  more.  PO  Box  30909,  NY, 
NY  10011. 


Self-denial  is  simply  a 
method  by  which  man 
arrests  his  progress. 

Oscar  Wilde 


Country  circulation  job  wanted.  Will 
travel.  Will  relocate.  Country  circula¬ 
tion,  district  manager,  road  man  experi¬ 
ence  with  Hutchinson,  Kansas  daily. 
Gene  Springer  (701)  572-3119. 


POSITIONS  WANTED 


CIRCULATION 


EFFECTIVE  Circulator  for  decade  (4 
years  as  DIRECTOR)  seeks  same  post  at 
daily.  If  you  want  QUALITY  phone  Garry 
(517)  263-1975. 


EDITORIAL 


COPY  EDITOR 

With  8  years  experience  seeks  spot  on  a 
mid-large  AM  sports  desk.  Background 
includes  reporting  and  slotting. 

Call  (301)  486-7440. 


Five  years  copy  desk  experience, 
including  16  months  supervising  zoned 
distribution  section.  Master's  in  jour¬ 
nalism  and  background  in  government 
and  teaching  both  here  and  abroad.  Will 
relocate  almost  anywhere  for  new  chal¬ 
lenge  and  better  pay.  Call  (704) 
891-5699  mornings  for  clips,  refer¬ 
ences  and  tear  sheets. 


REPORTER  for  a  five  day  a  week  daily 
seeks  sports  writing  or  editor  position. 
Have  five  years  experience  in  covering 
high  school,  college  and  professional 
sports.  Have  a  number  of  ideas  un  how 
to  run  a  top-notch  sports  department  for 
a  sports-oriented  publication.  Call  Gene 
Stahiman  at  (616)  637-1382  or  (616) 
637-1104. 


Seasoned  community  newspaper  jour¬ 
nalist  seeks  new  opportunity  in  South¬ 
ern  California.  Am  interested  in  reporter 

Of  of\\\Of  rniA 

Ed  Butler,  24577  Highway  74,  Perris, 
CA  92370.  (714)  928-9244  or  (714) 
657-4071. 


Seasoned  Managing  Editor  with  eye  to 
future  looking  to  guide  your  small-to- 
medium  sized  paper  to  the  top.  Refer¬ 
ences,  awards,  clips,  evaluations.  Am 
in  Zone  5  but  will  relocate  after  Jan.  1. 
Prefer  Carolines,  but  right  job  can  lure 
me  anywhere.  Write  Box  4328,  Editor  & 
Publisher. 


SPORTS  EDITOR/WRITER  SEEKS  NEW 
CHALLENGE  on  progressive,  metro 
circulation  daily.  12  years  experience. 
Presently  on  Zone  3,  17,000  PM.  Will 
consider  all  offers.  Write  for  resume  to 
Box  4317,  Editor  &  Publisher. 


Washington,  DC  public  relations  pro 
seeks  position  in  pacific  northwest.  15 
years  experience.  Expertise  in  media 
relations.  (703)  525-0499. 


PRODUCTIONITECH 


Assistant  Press  Supervisor  -  Night. 
Seeks  position  to  better  use  of  my 
experience.  Leadership,  business 
sense,  positive  attitude  and  good 
people  skills.  Background  commercial, 
newspaper  and  business.  Seeks  Zone 
2-3-4.  (615)  885-0858. 
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SHOP  TALK  AT  THIRTY  - 

Uniting  the  black  press  in  D.C. 


By  Clyde  H.  Reid 

How  much  damage  has  been  done 
by  the  recent  Washington  (D.C.)  Post 
article  disclosing  the  possible  bank¬ 
ruptcy  and  demise  of  American’s  old¬ 
est  and  most  prestigious  black  news¬ 
paper,  the  Afro-American"! 

Will  the  Rev.  George  Stallings  suc¬ 
ceed  in  rejuvenating  this  country’s 
troubled  black  press? 

The  Rev.  Stallings,  who  founded 
the  controversial  Imani  Temple  for 
his  African-American  Catholic  Con¬ 
gregation  in  July,  has  since  been 
charged  by  the  Post  with  having  had  a 
homosexual  affair  with  an  altar  boy. 
He  continues  to  deny  this  charge 
vehemently. 

Fighting  for  what  he  terms  “a  fair 
and  unbiased  press,”  Stallings  ini¬ 
tiated  a  boycott  of  12  businesses  that 
advertise  in  the  Post.  He  demanded 
that  they  switch  their  advertising 
from  the  Post  to  the  black  press. 

“Not  since  the  1960s,  when  it 
became  fashionable  for  the  white 
press  to  steal  our  best  reporters,  and 
we  were  struggling  to  survive,  has  the 
black  press  been  so  alive,”  according 
to  Barry  Murray,  co-publisher  of 
Washington’s  Capital  Spotlight 
newspaper. 

“The  Post  article  on  the  Afro’s 
financial  plight  touched  off  the  con¬ 
troversy,”  Barry  commented,  “and 
Stallings  has  been  able  to  use  it  to 
create  a  greater  awareness  of  the  need 


(Reid  is  a  contributor  to  the  New 
York  Amsterdam  News  and  was  for¬ 
merly  afniiated  with  Westinghouse 
Broadcasting.) 


UBQNnNMOa  MOUd 
SMBN  HUM  ISUId  3S 


Get  your  copy  of 

Mfkws 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  „ 


To:  Ad  News,  17-21  Bellevue  Street 
Surry  Hills,  N.S.W.,  2010,  Australia 
I  Please  send  me  AD  NEWS  for  one 
■  CwS  year  -  26  issues  I  enclose  my 
bankdratt  in  Australian  currency  for  Aust.  $  128. 

Name: _ 

Address: _ 


1 

City 

_ State _ 

- Zip  j 

for  a  militant  black  press  in  today’s 
race-tom  society.” 

“The  Post  article  may  have  aggra¬ 
vated  our  financial  problems,”  John 
Jake  Oliver,  chairman  and  publisher 
of  the  Afro-American  newspapers, 
noted.  However,  he  added,  “Within 
the  next  10  days,  we  expect  these 
problems  to  be  solved. 


“As  with  most  black  newspapers,” 
Oliver  observed,  “in  recent  years,  we 
have  had  our  problems.  The  Afro’s 
indebtedness  amounts  to  more  than  a 
million  dollars.  A  large  portion  is  due 
our  creditors.  The  balance  is  due  the 
Internal  Revenue  Service. 

“Since  March  we  have  been  devel¬ 
oping  a  financial  strategy  which 
involves  obtaining  a  $500,000  loan 
from  a  Baltimore  bank.  We  will  pay 
our  creditors  250  on  the  dollar,  and 
make  appropriate  arrangements  to 
pay  our  tax  bills. 

“Many  of  our  creditors,  and  there 
are  about  one  hundred,  have  already 
agreed  to  support  us  and  we  have 
hope  that  the  IRS  will  cooperate  and 
help  us  pay  the  taxes  that  are  due. 

“Our  main  problem  at  this  time,” 
the  publisher  continued,  “is  cash¬ 
flow.  However,  we  are  looking  for¬ 
ward  to  making  an  operational  profit 
next  year  which  should  help  solve 
this. 

“Stallings’  effort  in  Washington  to 
make  black  people  more  aware  of  the 
mission  and  value  of  the  black  press  is 
welcome,”  Oliver  added.  “We  need 
such  a  movement  on  a  national 
scale.” 

Oliver,  an  attorney,  is  a  graduate  of 
Fisk  University  in  Tennessee  and 
Columbia  Law  School  in  New  York 
City. 

The  Afro-American  newspaper 
was  founded  in  1892  by  John  H.  Mur¬ 
phy  Sr.,  believed  to  have  been  a  for¬ 
mer  slave.  During  the  1930s  and  ’40s, 
the  paper  had  a  weekly  circulation  of 
more  than  120,000.  Today  the  circula¬ 
tion  is  reported  to  be  more  than 
50,000.  There  was  an  increase  in  cir¬ 
culation  last  year,  according  to  the 


Afro’s  staff. 

At  this  time,  the  paper  has  editions 
in  Washington,  D.C.,  Richmond, 
Va.,  and  Baltimore,  Md.,  which  is  the 
headquarters  office. 

Boycott  of  12  Washington  busi¬ 
nesses  that  advertise  in  the  Washing¬ 
ton  Post,  which  the  Rev.  Stallings 
initiated  in  early  October,  is  experi¬ 


encing  only  limited  success  thus  far, 
according  to  some  observers. 

Capital  Spotlight  publisher  Barry 
Murray  reported  that  he  has  heard 
from  three  of  the  businesses,  W.  Bell 
and  Company,  Mario’s,  and  Murry’s. 
Barry  said  that  he  has  also  received 
$2,500  in  new  subscriptions  and  he 
considers  this  “real  progress.” 

According  to  Barry,  the  Rev.  Stall¬ 
ings’  call  for  a  black  daily  newspaper 
in  Washington  is  on  solid  ground  and 
it  would  definitely  succeed.  He  added 
that  no  single  person  has  done  more 
for  the  Washington  black  press  than 
Stallings. 

Capital  Spotlight  has  now  been 
publishing  for  36  years. 

Leverne  Gill,  publisher  of  the 
Metro  Chronicle,  stated  that  Mario’s 
Furniture  had  called  and  requested  a 
“media  package.” 

She  explained  that  this  means  the 
store  would  study  the  information  and 
decide  in  which  paper  to  place  adver¬ 
tising. 

The  12  businesses  targeted  for  boy¬ 
cott  “should  advertise  in  all  of  the 
local  black  papers,”  according  to  Ms. 
Gill,  “not  just  one.”  Ms.  Gill  made  it 
clear  that  she  does  not  believe  the 
Chronicle  is  getting  the  financial  sup¬ 
port  it  needs  and  deserves.  She 
praised  the  Rev.  Stallings  and  stated 
that  she  is  encouraged  by  the  boycott 
thus  far. 

Denise  Rolark,  publisher  of  the 
Washington  Informer,  confirmed  that 
Murry’s  has  taken  advertising  space 
in  her  26th  anniversary  issue  and  she 
considers  this  an  important  break 
through. 

“This  is  a  first,”  she  said,  “and  it’s 
(Continued  on  page  48) 


According  to  Barry,  the  Rev.  Stallings’  call  for  a 
black  daily  newspaper  in  Washington  is  on  solid 
ground  and  it  would  definitely  succeed. 
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These  days,  real  growth  is  hard  to  come  by. 

You  can’t  afford  to  rely  solely  on  expanding  your 
customer  base.  Instead,  you  have  to  cut  waste  and 
boost  efficiency  while  you  give  existing  customers  the 
highest  level  of  service. 

The  quality  of  that  service  can  often  hinge  on 
product  distribution. 

Growing  demand  for  on-time  delivery,  the  need 
for  new  technology,  and  scarce  labor -all  take  time  and 
money  that  could  go  to  your  core  business. 

Make  transportation  your  edge.  Q)nsider  Ryder 
Distribution  Resources.  Here’s  a  way  to  make 
distribution  work  for  you  with  the  help  of  experts 
who  make  it  their  only  business. 


First  we  meet  with  you  to  pinpoint  your  needs.  Next 
we  design  the  right  solution.  Then  together,  we  make  it  work. 
Ryder  builds  a  complete  distribution  system  that  you  control 
and  we  manage. 

Your  customers  get  better  service  and  you  get  to 
concentrate  on  your  core  business.  And  in  many  cases, 
you’ll  actually  louder  your  total  distribution  costs. 

If  this  sounds  like  your  kind  of  . 

thinking,  call 

1-800-446-5511,  -  \ 

Ext.  150.  We’ll  help  ^  \ 

you  deliver  top  V 

quality,  right  down 
to  the  bonom  line. 


RsundalMi 
Natimal  Avanls 

Fm* 

Envircmmoital 

Journalism 


As  conservation 
editor  of  Scripps  Howard 
Newspapers,  Edward  J. 
Meeman  focused  national 
attention  on  the  growing 
conflicts  between  tech¬ 
nology  and  the  delicate 
balance  of  nature. 

The  Edward  J.  Meeman  Awards 
will  recognize  newspapers  that  made  out¬ 
standing  contributions  to  environmental 
journalism  in  1989.  Awards  will  be  pre¬ 
sented  in  two  categories,  newspapers 
over  100,000  circulation  and  those  under 
100,000.  The  winner  in  each  category  will 
receive  a  cash  award  of  $2,000. 

Judges  are  Jenk  Jones,  Jr.,  editor. 


Tulsa  Tribune;  David  HaU,  editor.  The 
(Bergen  County,  N.J.)  Record;  and  Mike 
Phillips,  editor.  The  (Bremerton,  Wash.)  Sun. 

For  entry  forms  and  information, 
write  to  Scripps  Howard  Foundation,  1100 
Central  Trust  Tower,  Cincinnati,  Ohio  45202. 
The  deadline  for  entries  is  February  5, 1990. 

AWARDS  AND  DEADUNES: 

The  Charles  M  Schulz  Award/College  Cartoonist:  Jan.  5, 1990 
The  Jack  R.  Howard  Awards/Broadcast  Journalism:  Jan.  15, 1990 
The  Ernie  Pyle  Award/Human  Interest:  Jan.  22, 1990 
The  Walker  Stone  Award/Editorial  Writing:  Jan.  29, 1990 
The  Edward  J.  Meeman  Awards/Environmental  Journalism:  Feb.  5, 1990 
The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  12, 1990 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  12, 1990 
The  Charles  E.  Scripps  Awards/Uteracy:  Feb.  19, 1990 

SCRIPPS  HOWARD 
ill  FOUNDATION 

COMMITTED  TO  EXCELLENCE 


